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Class: - B.A.I 

English General 

Semester- 1
st 

Text- English at Work 

 

 SEPTEMBER 

Poetry Section:-  

a) Song 36 from Gitanjali 

b) From Homecoming 

 

Prose Section:- 

a) Spoken English and  Broken English 

b) Principles of Good Writing 

  

Grammar:- 

a) Paragraph Writing 

b) Voice 

c) Modals 

 

OCTOBER, NOVEMBER, DECEMBER 

 

Poetry Section:-  

a) Myriad Winged Birds 

b) I know why the Caged Bird Sings 

Prose Section:- 

a) The Conjurer’s Revenge  

b) I have a Dream 

Grammar:- 

a) Determiners 

b) Antonyms 

c) Translation(Tense based) 

d) Comprehension  
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Class:- B.A.I 

English Elective 

Semester- 1
st 

Text- Fluency in English 

 

 SEPTEMBER 

Literary terms:-  

Ballad, Sonnet, Ode, Lyric, Elegy, Dramatic monologue, Interior Monologue, Blank Verse, 

Free Verse, Mock-Epic, Metaphysical Conceit 

 

Fluency in English:- 

a) Inzy Lets Things Flow Over Him 

b) Haroun and the Sea of stories 

c) Sisters 

d) A Ten day Fast 

e) Go, Kiss the World 

f) Amalkanti 

 

Grammar:- 

Voice, Articles, Letter Writing, Antonyms, Idiomatic Use of Words, Transformation of 

Sentences 

 

OCTOBER, NOVEMBER, DECEMBER 

 

Literary Terms:- 

a) Negative Capability, Imagery, Assonance, Alliteration, Ambiguity, Paradox, Irony, 

Fancy, Imagination, Egotistical Sublime 

 

Fluency in English:- 

a) Hitting Dowry For a Six 

b) Chocolate 

c) To Mother 

d) Sonapnut Leaves 

e) Lamb to the Slaughter 

f) Some people 
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Grammar:- 

a) Narration 

b) Preposition 

c) Conjunction 

d) Synonyms 

 

 

Class: B.Com I 

English and Business Communication 

Semester- Ist 
 

SEPTEMBER 

Ten Mighty Pens:-  

a) The Model Millionaire 

b) The Gift of Magi 

c) The Judgement Seat of Vikramaditya 

 

Grammar:- 

a) Letter writing 

b) Unseen Comprehension 

c) Public Notice 

d) Memo 

 

OCTOBER, NOVEMBER, DECEMBER 

Ten Mighty Pens:-  

a) Fur 

b) A Marriage Proposal 

 

Grammar:- 

a) Auction Notice 

b) Tender Notice 

c) Advertisement and Interview Skills 

d) Business Communication  

 

Class:- B.A.II 
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English General 

Semester- III
rd  

 Text- English for Empowerment 

 

JULY, AUGUST, SEPTEMBER 

Poetry Section:-  

a) Ode to Autumn 

b) The Road Not Taken 

Prose Section:- 

a) Mr. Know All 

b) Film-Making  

Grammar:- 

a) Paragraph Writing 

b) Non-Finite Verbs 

c) Punctuation 

OCTOBER, NOVEMBER, DECEMBER 

 

Poetry Section:-  

a) Money Madness 

b) I Too 

 

Prose Section:- 

a) Not Just Oranges 

b) A Talk On Advertising 

Grammar:- 

a) Note- Making 

b) Do as directed 

c) Transformation of Sentences 

 

Class:- B.A.IInd 

English Elective 

Semester-IIIrd 

, SEPTEMBER 

 

Literary Terms:- Drama, Myth of Dionysus, Liturgical Drama, Miracle Plays, Mystery 

Plays, Interludes, Mimesis, Catharsis, Tragic Hero, Organic unity 
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Play:- The Merchant of Venice (Question, Answers) 

 

Grammar:-  

a) Dialogue writing 

b) Figures of Speech 

c) Idioms and Phrases 

 

OCTOBER, NOVEMBER, DECEMBER 

Literary Terms: - Revenge tragedy, Poetic drama, Verse drama, Myth and drama, Ritual 

drama, Yakshgana theory, Indian theory of drama, Puppetry, Ardhnarishvara 

 

Play :- The Merchant of Venice (Question, Answers) 

 

Grammar:-  

a) One Word Substitution 

b) Completing the Incomplete Sentence 

c) Comprehension 

 

 

Class :- B.A. III 

Subject :- English (General) 

Semester:- V 

Text:- Insights 

 

SEPTEMBER 

Poetry and Prose Section:- 

a)  Freedom at Midnight 

b) Night of the Scorpian 

c) Driving Miss Daisy 

d) Ulysses 

e) Our Urgent Need for Self-Esteem 

f) Kalahandi 

 

Grammar:- 

a) Essay Writing 

b) Antonyms 
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OCTOBER, NOVEMBER, DECEMBER 

Poetry and Prose Section:- 

a)  Climate Change and Human Strategy 

b) Corruption: Causes, Consequences and agenda for Furthur Research 

 

Grammar :- Correct the sentences 

 

Class:-B.A. III
rd

 

Subject: - English Elective 

Semester: - V 

Text:- Modern Literature in Translation: Poems and Stories 

 

SEPTEMBER 

 

Literary Terms:- Indian Literature, Indian languages, Colonialism, Post- Colonialism, 

Multi- Cultural Society, Orientalism, Hybridity, Ideology, Gender, Race 

 

Poems:- Before dying, Windy Night, I shall return to this Bengal, Forward March, Some 

People Laugh, Some People Cry, The Void, So Very Far 

 

Short Stories:- The Holy Panchayat, The M.C.C., The Card Sharper’s Daughter 

Grammar: - Comprehension, Pair of words 

 

OCTOBER, NOVEMBER, DECEMBER 

 

Literary Terms: - Class, Caste, Nation, Importance of Translation in India, Methods of 

translation 

Poems:-Enterprise, Night of the Scorpian, Goodbye party for Miss Pushpa T.S., Hunger, 

Dhauli, Grandfather, A Country 

Prose:- 

a) Toba Tek Singh 

b) Lihaf 

c) Squirrel 

Grammar:-  

a) Note Making 

b) One Word Substitution 

c) Change the forms of Nouns, Verbs, Adjectives 
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LESSON PLAN 

DR. PAYAL SINGLA 

DEPARTMENT OF MATHEMATICS  
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B.A 2021-2022 

 

B.A MATHEMATICS 

 

 

SEMESTER – I 

 

Paper-I : PLANE GEOMETRY 

Paper-II : CALCULUS - I 

Paper III: TRIGONOMETRY AND 

MATRICES 

 

B.A SEMESTER – II 

Paper-I : SOLID 

GEOMETRY Paper-II : 

CALCULUS - II 

Paper III: THEORY OF EQUATIONS 

 

SEMESTER-III 

Paper-I : ADVANCED CALCULUS-I 

Paper II : DIFFERENTIAL 

EQUATIONS- I 

Paper III : STATICS 

B.A 2021-2022 

 

B.A MATHEMATICS 

 

SEMESTER-IV 

 

Paper I: ADVANCED CALCULUS II 

Paper II : DIFFERENTIAL 

EQUATIONS- II 

Paper III : DYNAMICS 

 

 

 

SEMESTER V 

Paper I : ANALYSIS - I 

Paper II: MODERN ALGEBRA 

Paper III : PROBABILITY THEORY 

 

SEMESTER VI 

Paper I : ANALYSIS - II  

Paper II : 

LINEARALGEBRA 

Paper III : NUMERICAL ANALYSIS 

 

 

B.Com Semester III 

BCM 304: 

BUSINESS MATHEMATICS AND STATISTICS 

Semester IV 

BCM 406: QUANTITATIVE TECHNIQUES AND METHODS 



 
 

 Page 14 
 

 

 

B.A MATHEMATICS 

SEMESTER – I 

Paper-I : PLANE GEOMETRY Sep 2021 

Transformation of axes in two dimensions: Shifting of origin, rotation of axes, invariants. 

Pair of Straight Lines : 

Joint equation of pair of straight lines and angle between them, Condition of parallelism and 

perpendicularity, Joint equation of the angle bisectors, Joint equation of lines joining origin to the 

intersection of a line and a curve. 

Sep 2021 

Paper-II : CALCULUS - I 

Unit-I 

Properties of real numbers : 

Order property of real numbers, bounds, l.u.b. and g.l.b. order completeness property of real numbers, 

archimedian property of real numbers. 

Limits: 

e-ddefinitionofthelimitofafunction,basicpropertiesoflimits,infinitelimits,indeterminate forms. 

Paper III: TRIGONOMETRY AND MATRICES 

Unit-I 

D’Moivre’stheorem,applicationofD’Moivre’stheoremincludingprimitiventhrootofunity. 

Expansionsofsinnq,cosnq, sinnq, cosnq(n∈N).Theexponential,logarithmic,directand 

inversecircularandhyperbolicfunctionsofacomplexvariable.Summationofseriesincluding GregorySeries. 

october 2021 

Paper-I : PLANE GEOMETRY 

Circle : 
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General equation of circle, Circle through intersection of two lines, tangents, normals, chord of contact, 

pole and polar, pair of tangents from a point, equation of chord in terms of mid- point, angle of 

intersection and orthogonality, power of a point w.r.t. circle, radical axis, co- axial family of circles, 

limiting points. 

 

Paper-II : CALCULUS - I 

Unit-II 

Mean value theorems: 

Rolle’s Theorem, Lagrange’s mean value theorem, Cauchy’s mean value theorem, their 

geometricinterpretationandapplications,Taylor’stheorem,Maclaurin’stheoremwithvarious form of 

remainders and their applications. Hyperbolic, inverse hyperbolic functions of a real variable and their 

derivatives, successive differentiations, Leibnitz’stheorem. 

November 2021 

Paper-I : PLANE GEOMETRY Unit-II 

Conic : 

Generalequationofaconic,tangents,normals,chordofcontact,poleandpolar,pairoftangents 

fromapoint,equationofchordintermsofmid-point,diameter.Conjugatediametersofellipse 

andhyperbola,specialpropertiesofparabola,ellipseandhyperbola,conjugatehyperbola, 

asymptotes of hyperbola, rectangular hyperbola. Indentification of conic in general second degree 

equations. 

Paper-II : CALCULUS – I 

Continuity: 

Continuousfunctions,typesofdiscontinuities,continuityofcompositefunctions,continuityof 

f(x),signofafunctioninaneighborhoodofapointofcontinuity,intermediatevaluetheorem, maximum and 

minimum valuetheorem. 

December 2021 

Paper III: TRIGONOMETRY AND MATRICES 
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Unit-II 

Hermitian and skew-hermitian matrices, linear dependence of row and column vectors, row rank, column 

rank and rank of a matrix and their equivalence. Theorems on consistency of a system of linear equations 

(both homogeneous and non-homogeneous).Eigen-values, eigen- 

vectorsandcharacteristicequationofamatrix,Cayley-Hamiltontheoremanditsuseinfinding inverse of a 

matrix.Diagonalization. 

B.A 

SEMESTER – II 

April 2022 

Paper-I : SOLID GEOMETRY 

Unit-I 

Transformation of axes: 

Shifting of origin and rotation of axes. 

Sphere: 

Section of a sphere and a plane, spheres through a given circle, intersection of a line and a sphere, 

tangent line, tangent plane, angle of intersection of two spheres and condition of orthogonality, power of 

a point w.r.t. a sphere, radical axis, radical center, co-axial family of spheres, limiting points. 

Paper-II : CALCULUS - II 

Unit-I 

Concavity, convexity and points of inflexion, Multiple points, Asymptotes, Tracing of curves (Cartesian 

and parametric co-ordinates only). 

May2022 

Cylinder: 

Cylinder as a surface generated by a line moving parallel to a fixed line and through a fixed curve, 

different 
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kindsofcylinderssuchasrightcircular,elliptic,parabolicandhyperboliccylindersinstandard forms, 

envelopingcylinders. 

Paper III: THEORY OF EQUATIONS 

Unit-I 

Euclid’s algorithm, synthetic division, roots and their multiplicity. Complex roots of real polynomials 

occur in conjugate pairs with same multiplicity. Relation between roots and co- efficients.Transformation 

of equations.Descartes’ Rule of Signs. 

Paper-II : CALCULUS – II Curvature: 

Curvature of a curve at a point, radius of curvature of cartesian, parametric, polar curves and for implicit 

functions , evolute and involute, chord of curvature. 

Paper III: THEORY OF EQUATIONS 

Unit-II 

Newton’s method of divisors, Solution of cubic and bi-quadratic equations, Cardan’s method of solving a 

cubic, discriminant and nature of roots of real cubic, trigonometric solutions of a real cubic with real 

roots. Descarte’s and Ferrari’s method for a bi-quadratic. 

May2022 

Unit-II 

Cone:Conewithavertexattheoriginasthegraphofahomogeneousequationofseconddegree in x,y,z, cone as a 

surface generated by a line passing through a fixed curve and a fixed point outside the plane of the curve, 

reciprocal cones, right circular and elliptic cones, right circular cone as a surface of revolution obtained 

by rotating the curve in a plane about an axis, envelopingcones. 

Unit-II 

Integral calculus: 

Integration of hyperbolic and inverse hyperbolic functions.Reduction Formulae. 

Numerical Integration: Trapezoidal, Prismoidal and Simpson Rules. 
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Applicationofdefiniteintegral:SummationofSeries,Quadrature,rectification,volumesand surfaces of solids 

of revolution (Cartesian co-ordinatesonly) 

June2022 

Conicoid: Equations of ellipsoid, hyperboloid and paraboloid in standard form. Reduction of second 

degree equation in three variables in standard form. 
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CURRICULUM PLAN 

 

 

B.COM. & M.COM. 

 

SESSION: 2021-22. 

(AUGUST 2021- DECEMBER 2021) 

 

DEPARTMENT OF BUSINESS MANAGEMENT & 

COMMERCE 

 

GURU NANAK COLLEGE KILLIANWALI 
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FACULTY OF THE DEPARTMENT 

1. Mrs. Usha Goyal (H.O.D.) 

2. Dr. Seema Rani 

3. Mr. Prince Singla  

4. Mr. Ashish Baghla 

5. Mr. Manik Jindal 

6. Ms. Neha Thakur 
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TEACHING PLAN 

MRS. USHA GOYAL 
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BCM 105: PRINCIPLES OF FINANCIAL ACCOUNTING 

Time 

period 

Syllabus to be covered 

September 

1-15 

 Generally  Accepted  Accounting  Principles  (GAAP):  Accounting  Concepts  and  

Conventions: their  Nature,  Purposes  and  Limitations.  Financial Accounting 

Standards:  Transition from IAS to IFRS. Financial  Statements  of  Sole  Proprietor  

and  Partnership  Firm  (with  adjustments):  Income Statement,  Balance  Sheet  

September 

16-30  

 Branch Accounting:  Dependent and Independent Branches (Excluding  Foreign  

Branches).    

October 1-

15 

 Departmental  Accounting:  Meaning,  Needs,  Advantages,  Apportionment  of  

Expenses,  Inter Departmental  Transfers  and  Provision  for  Unrealised  Profit. 

October 16-

31 

 Accounting  for Consignment. Accounting  for  Joint  Venture. 

November 

1-15 

 Accounting  for  Dissolution  of  Partnership  Firm;  Insolvency  of  

Partners(excluding  Sale  to  a Company)  and  Piecemeal  Distribution.  

November 

16-30 

 Royalty  Accounts 

December  Doubt Sessions and Mid Semester Tests 
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BCM 303: COMPANY LAW  

Time period Syllabus to be covered 

August 11-31  Introduction:  Characteristics  of  a  Company,  Concept  of  Lifting  of  Corporate  

Veil,  Emerging Types  of  Companies.   Formation  of  Company  –Promotion  &  

Registration,  Pre-incorporation  Contract  and  Provisional Contracts.  

September 1-

15  

 Memorandum  of  Association ,Articles  of  Association,  Doctrine  of  

Constructive  Notice,  Doctrine of  Ultra-Vires,  Doctrine  of  Indoor  

Management,   Prospectus  and  Statement  in  Lieu  of  Prospectus,  Red-Herring  

Prospectus.    

September 16-

30 

 Share  Capital  –  Kinds  of  Shares,  Book  Building  Process. Information  

Memorandum, Dematerialisation  of  Shares,  ASBA  System,   

October 1-15  Transfer  &  Transmission  of  Shares,  Buyback  of Shares. Members and 

Shareholders – Their Rights and  Duties. 

October 16-31  Management  –  Directors,  Classification  of  Directors,  Disqualification,  

Appointment,  Legal Position,  Powers  and  Duties,  Disclosures  of  Interest,  

Removal  of  Directors,   

November  Board  Meetings, Other  Managerial  Personnel  and  Remuneration,  Digital  

Signatures  of    Directors. Winding  Up-Concept  and  Modes 

December  Doubt Sessions and Mid Semester Tests 

 

 

 

 

\ 

 



 
 

 Page 24 
 

 

BCM 502: MANAGEMENT ACCOUNTING  

Time period Syllabus to be covered 

August 11-31  Origin  Concept,  Nature  and  Scope  of  Management  Accounting,  Distinction  

between Management  Accounting  and  Financial  Accounting.  Nature,  

Importance  and  Limitations  of Financial  Statements, 

September 1-

15  

 Tools  of  Financial  Analysis-Trend  Analysis,  Common  Size  Financial 

Statements  and  Comparative  Financial  Statements 

September 16-

30 

 Ratio  Analysis 

October 1-15  Funds Flow Statement, Cash Flow Statement (AS-3).   

October 16-31  Price  Level  Accounting,  Social  Accounting, Human  Resource  Accounting  

(Concept  only),  

November  Responsibility  Accounting:  Concepts,  Steps  in Responsibility  Accounting  and  

Advantages  of  Responsibility  Accounting. 

December  Doubt Sessions and Mid Semester Tests 
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M.C.104: ORGANISATION THEORY AND BEHAVIOR 

Time 

period 

Syllabus to be covered 

September 

1-15 

 Organizational Theories and Behaviour: Classical, Neo - classical and Contemporary. 

Authority, Power, status, formal and informal structure. Flat and Tall structures. 

Bureaucratization of organizations. Organizational Behaviour Concepts, 

determinants, models, challenges and opportunities of OB. Transaction cost and 

organizational behaviours.  

September 

16-30  

 Contributing disciplines to the OB. Individual Behaviour: Foundations of individual 

behaviour, values, attitudes, personality and emotions. Theory X and Theory Y, Chris 

Argyris behaviour patterns, Perceptual process. 

October 1-

15 

 Group Decision making and Communication: Concept and nature of decision making 

process, Individual versus group decision making, Nominal group technique and 

Delphi technique, models of communication, communication effectiveness in 

organizations. Feedback, TA, Johari Window.. 

October 16-

31 

 Motivation: Need hierarchy, Maslow’s Need Hierarchy, Two factor theory, 

Contemporary theories of motivation (ERG, Cognitive evaluation, goal setting, and 

equity) expectancy model. Behaviour modification, Motivation and organizational 

Effectiveness. 

November 

1-15 

 Leadership, Power and Conflict: Concept and theories, Behavioral approach, 

Situational approach, Leadership effectiveness, Contemporary issues in leadership. 

Power and conflict. Bases of Power, power tactics, sources of conflict patterns, levels 

and conflict resolution strategies. Transactional Analysis   (TA) - Work Stress. 

November 

16-30 

 Concept and determinants of organizational culture, Organizational Development: 

Concept and intervention techniques. Individual and organizational factors to stress, 

Consequences of stress on individual and organization, management of stress. 

December  Doubt Sessions and Mid Semester Tests 
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TEACHING PLAN 

DR. SEEMA RANI 
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BCM 106: COMMERCIAL LAW 

Time period Syllabus to be covered 

September 1-

15 

 Indian  Contract  Act,  1872:  Definition  &  Nature  of  Contract,  Classification;  

Offer  &  Acceptance; Consideration;  Capacity  of  Parties;  Free  Consent;   

September 16-

30  

 Legality  of  Objectives;  Void  Agreements; Performance  of  Contracts;  

Discharge  of  Contract;  Contingent  Contracts;     

October 1-15  Quasi  Contracts; Remedies  for  Breach  of  Contract 

October 16-31  Special  Contracts:  Indemnity  &  Guarantee;  Bailment  &  Pledge;  Contract  of  

Agency. Right  to  Information  Act,  2005:  Definitions,  Right  to  Information  &  

Obligations  of  Public Authorities,   

November  

1-15 

 The  Central  &  State  Information  Commission,  Power  &  Functions  of  the 

Information  Commissions,  Appeal  &  Penalties. 

November  

16-30 

 The  Consumer  Protection  Act,  1986:  Introduction,  Objectives  

Commencement  &  Application, Definitions,  Salient  Features,  Grievance  

Redressal  Machinery. 

December  Doubt Sessions and Mid Semester Tests 

 

 

 

 

 

 

 



 
 

 Page 28 
 

 

BCM 302: COST ACCOUNTING 

Time period Syllabus to be covered 

August 11-31  Introduction:  Nature,  Scope  and  Advantages  of  Cost  Accounting,  Installation  

of  Costing  System, Difference  between  Cost  and  Financial  Accounting,  

Classification  of  Costs. Material:  Purchase,  Storage  and  Control  of  Material,   

September 1-

15  

 Stock  Levels, Inventory,  Control Techniques.  Methods  of  Pricing  Material  

Issues. Labour:  Meaning  and  Components  of  Labour  Cost.  Concept, 

Accounting  and  Control  of  Idle time  and  Overtime.   

September 16-

30 

 Methods  of  Wage  Payment  and  Incentive  Plans,  Labour  Turnover 

October 1-15  Overheads:  Collection,  Classification,  Allocation,  Apportionment  and  

Absorption  of  Overheads (Primary  and  Secondary  Distribution),  Machine  

Hour  Rate 

October 16-31  Preparation  of  Cost  Sheet,  Operation  Costing,  Service  Costing. Cost  Ledger  

Accounting 

November  Integral  Accounting,  Reconciliation  of  Cost  and  Financial  Accounts. 

December  Doubt Sessions and Mid Semester Tests 
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BCM 504: PRODUCTION AND OPERATIONS MANAGEMENT 

Time period Syllabus to be covered 

August 11-31  Introduction  of  Production  and  Operational  Management:  Meaning,  

Objectives  and  Scope. Strategic  Planning  and  Demand  Forecasting.    

Production  Process  and  Analysis.   

September 1-

15  

 Capacity Planning  and  Management.    New  Product/  Service  Design  and  

Development.  Facility  Location. Facility  Layout.   

September 16-

30 

 Production  Planning  and  Control  Techniques-  Sequencing  (Processing  in  Job 

through  Two  Machines)  and  Network  Analysis  -  PERT/CPM  (including  

Crashing). 

October 1-15  Work  Measurement  and  Work  Study:  Methods,  Analysis  and  various  Charts,  

Time  Study  and Principles  of  Motion  Economy.  Purchase  Management.   

October 16-31  Inventory  Management  Fundamentals  : Economic  Order  Quantity,  Quantity  

Discount,  Reorder  Level,  Lead  Time,  Safety  Stock,  JIT.  

November  Supply  Chain  Management:  Concept  &  Components  of  Supply  Chain,  

Activities  in  Supply Chain  Management,  Logistics  Management. 

December  Doubt Sessions and Mid Semester Tests 
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BCM 505:  

ENTREPRENEURSHIP AND SMALL BUSINESS  

Time period Syllabus to be covered 

August 11-31  Entrepreneurship-  Concept  and  Theories;  Entrepreneur-  Meaning  and  

Characteristics: Leadership,  Risk  taking,  Decision  making,  Motivation. 

Innovation.  

September 1-

15  

 Women  Entrepreneurship-  Problems  Faced,  Suggestions,  Role  of  Government  

to  promote Women Entrepreneurship;  Socio-  economic  Environment. 

September 16-

30 

 Business  Planning;  Entrepreneurial  Development   Achievement,  Role  of  

Government  in  Organizing  EDPs 

October 1-15  Programmes-  their  Relevance  and Small  Scale  Business-Seed  Bed  of  

Entrepreneurship. 

October 16-31  Business  Venture-  Its  Concept;  Setting  up  a Small  Scale  Enterprise. Product  

Planning  and  Management;  Marketing  Management. 

November  Growth  and  Diversification Strategies. Role  of  Small  Business  in  the  

National  Economy;  Small  Business  and  Modern  Technology. Tax  

Considerations/  Benefits  to  Small  Scale  Units;  SSI  Exemptions. 

December  Doubt Sessions and Mid Semester Tests 
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M.C.105: MARKETING MANAGEMENT  

 

Time period Syllabus to be covered 

September 1-15  Introduction to Marketing Management; Marketing - Meaning and approaches, 

Role of Marketing in Organizations, 4Ps & beyond, Marketing Challenges, 

Marketing Process and Marketing Planning, Marketing information system. 

September 16-30   Analyzing Market Opportunities; Analyzing the Marketing Environment- 

Economic, Demographic, Social, Cultural, Technical, Political & Legal 

Buying Behaviour- Consumer, Business & Industrial Measuring. 

October 1-15  Forecasting Market Demand. Product management: Product - Meaning and 

Classifications, New Product Development. Managing Product Life Cycle. 

October 16-31  Brand Strategies and Management. Managing Service - Idea, Institution, 

Person, Place and Event.  

November 1-15  Pricing, Distribution and Promotion Pricing- Influencing factors, Approaches, 

Strategies and Programmes. Channels of Distribution and Logistics. 

November 16-30  Promotion Strategies - Advertising, Sales Promotion & Public Relations. 

December  Doubt Sessions and Mid Semester Tests 
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TEACHING PLAN 

MR. PRINCE SINGLA 
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BCM 107: PRINCIPLES AND PRACTICES OF MANAGEMENT  

Time period Syllabus to be covered 

September 1-

15 

 Management:  Nature, Definitions,  Scope,  Levels,  Process  and  Significance  of  

Management. Development  of  Management  Thoughts:  Classical,  Neo-Classical  

Systems,  Contingency  and Contemporary  Approaches  to  Management  

(Drucker,  Porter,  Prahalad,  Senge  and  Tom  Peters)    

September 16-

30  

 Planning:  Concept,  Process,  Nature,  Steps  in  Planning,  Significance  and  

Types.  Decision Making:  Concept  and  Process,  Types  of  Decisions,  

Management  By  Objectives  (MBO).   Organization:  Concept,  Nature,  Process,  

Significance,  Types,   

October 1-15  Organisational  Structure, Committees,  Span  of  Control.  Authority  and  

Responsibility.  Delegation,  Decentralization  and Departmentation 

October 16-31  Direction:  Concept,  Features,  Importance  and  Limitations  of  Direction.  

Elements  of  Direction- Supervision,  Motivation,  Leadership  and  

Communication.  

November  

1-15 

 Coordination:  Concept,  Features,  Importance  and  Limitations  of  

Coordination.  Internal  and External  Coordination. Control:  Concept,  Features,  

Importance  and  Limitations  of  Control.  

November  

16-30 

 Control  Process.  Essentials of  a  Good  Control  System.  Techniques  of  

Control.  Relationship  between  Planning  and  Control. 

December  Doubt Sessions and Mid Semester Tests 
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BCM 305: BANKING AND INSURANCE  

Time period Syllabus to be covered 

August 11-31  Indian  Banking  System:  Introduction,  Concept,  Types  of  Banks  and  

Structure  of  Banking System,  Functions  of  Commercial  Banks,  The  Reserve  

Bank  of  India:  Management  and Structure,  Functions  of  RBI,  Monetary  

Policies  and  Techniques  of  Credit  Control. 

September 1-

15  

 Reforms  in  Indian  Banking:  Overview,  Recommendations  of  Narasimham  

Committee,  Verma Panel  Report,  Basel  II  Norms,  Capital  Adequacy  Ratio  

(CAR),  Revised  NPA  Norms-  Grievance Mechanism  and  Banking  

Ombudsman,  Impact  of  Reforms. 

September 16-

30 

 Emerging  Trends  in  Banking:  Concept  of  E-Banking,  Mobile  Banking,  

Electronic  Fund Transfer-  (  RTGS  &  NEFT)  and  Core  Banking.  RBI  

Guidelines  on  Internet  Banking,  Challenges faced  by  Indian  Banking,  Cheque  

Truncation  System. 

October 1-15  Insurance:  Concept,  Nature  of  Insurance,  Functions  of  Insurance,  Types  of  

Insurance  (Life  and Non-Life),  Importance  of  Insurance,  Principles  of  

Insurance  Contract 

October 16-31  Features  of  Life  and  Nonlife  Insurance. Insurance  and  IRDA:  IRDA  Act  

1999,  Provisions,  Duties, 

November  Powers  and  Functions  of  IRDA, Composition  and  Grievance  Mechanism  and  

Insurance  Ombudsman. 

December  Doubt Sessions and Mid Semester Tests 
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BCM 306: GOODS AND SERVICES TAX 

Time period Syllabus to be covered 

August 11-31  Tax  Structure  in  India,  Direct  and  Indirect  Taxes,  Overview  of  Goods  

and  Services  Tax, Implementation  of  GST,  Reasons  for  GST  

introduction,  Pros  and  cons  of  GST, Registration procedure  under  GST,  

CGST/  SGST  Act,  2017,  

September 1-

15  

 Classes  of  officers    under  GST,  their appointment  and  powers;  Levy  

and  collection  of  CGST/  SGST; 

September 16-

30 

 Composition  Levy scheme; Time and  Value  of  supply,  valuation  in  

GST  (basics),Tax  invoice,  credit  and  debit  notes. 

October 1-15  IGST  Act,  2017:  Definitions,  Supplies  in  the  course  of  inter-State  

trade  or  commerce,  Supplies  in the  course  of  intra-State  trade  or  

commerce,  Levy  and  collection  of  IGST,  power  to  grant exemption  

from  tax,  place  of  supply  under  IGST;   

October 16-31  Input  tax  credit; Returns  under  GST; Refund  of tax;  offences  and  

penalties,  Prosecution under GST 

November  Appeals  under  GST,  GST  Portal:  GST  Eco-system, GST  suvidha 

provider. 

December  Doubt Sessions and Mid Semester Tests 
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BCM 506: FINANCIAL MARKETS AND SERVICES  

Time period Syllabus to be covered 

August 11-31  Financial  Markets:  Meaning,  Functions  and  Types. Money  Market:  

Meaning,  Characteristics,  Structure,  Participants,  Growth  of  Indian  

Money Market,  Components  of  Money  Market,  Call  Money  Market 

September 1-

15  

 Acceptance  Market,  Bills  Market, Commercial  Paper  Market.  

Certificates  of  Deposits  Market  in  India. Capital  Market:  Nature  and  

Role,  Functions,  Distinction  between  Money  market  and  Capital 

Market 

September 16-

30 

 Primary  Market,  Secondary  market,  Operational  Mechanism  of  Capital  

Market. 

October 1-15  Financial  Services:  Meaning,  Characteristics,  Importance  and  Kinds  of  

Financial  services, Financial  Services  and  Economic  Environment. 

October 16-31  Players  in  Financial  services.  Merchant  Banking: Concept,  Evolution  

and  Functions  of  Merchant  banks. 

November  Mutual  Funds:  Concept,  Types,  Advantages,  Problems  of  Mutual  

Funds  in  India,  Constitution and  Management  of  Mutual  Funds. 

Exchange  Traded  Funds,  Factoring. 

December  Doubt Sessions and Mid Semester Tests 
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M.C.102: QUANTITATIVE METHODS FOR BUSINESS  

Time period Syllabus to be covered 

September 1-15  Probability and Probability Distribution: Definitions - Probability Rules –

Application of Probability Rules-Conditional Probability- Bayes theorem- 

Random Variable and Probability Distributions; Binomial Distribution- 

Poisson Distribution and Normal Distribution. 

September 16-30   Statistical Estimation and hypothesis testing: Introduction to Hypothesis 

testing – Meaning of Population, sample and sampling distribution - 

parameters and statistics - Central limit theorem - Concept of Standard Error - 

Confidential limits - Estimation of population parameters - properties of a 

good estimator - Point and interval estimation 

October 1-15  Hypothesis Formulation and testing procedure - Type I and Type II errors - 

one tail and two tail tests - Sampling of Attributes - Estimation and testing 

Number and Proportions of Successes, Difference between two proportions 

October 16-31  Sampling Variables : Large Samples - Difference between large and small 

samples - Estimating population mean - testing the significance of Mean - 

Significance of the difference between means of two samples - Significance 

between the standard deviations of two samples - Small Samples -’t’ test - 

fixing fiducial limits to population mean – testing the significance of the mean 

- testing the significance of the difference between two independent means - 

testing the significance of the difference between two dependent means 

November 1-15  F test - meaning - Applications of F test - ANOVA - Assumptions - Procedure 

- one way and two-way analysis of variance. Statistical Quality Control - 

Introduction - Chance and Assignable Causes of Variation Uses of SQC 

November 16-30  Process Control and Product Control- Control Charts - Control Charts for 

Variables -X: Chart – Range chart – Standard deviation chart - Control charts 

for attributes - C chart -p chart - np chart. Decision Tree Analysis – Decision 

Making under Uncertainties. 

December  Doubt Sessions and Mid Semester Tests 
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TEACHING PLAN 

MR. ASHISH BAGHLA 
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BCM 103: PSYCHOLOGY FOR MANAGERS  

 

Time 

period 

Syllabus to be covered 

September 

1-15 

 Introduction:  Concepts,  Definitions;  Need  and  Importance  of  Organisational  

Behaviour  for Managers,  Contributing  Disciplines  of  OB.  Nature  and  Scope,  

Organisational  Behaviour  Models.   Individual  Behaviour:  Introduction  and  

Meaning,  Factors  Affecting  Individual  Behaviour, Models  of  Individual  

Behaviour. 

September 

16-30  

 Personality:    Meaning,  Characteristics,  Determinants  and  Theories  of  Personality 

Perception:  Nature  &  Importance,  Perception  Process,  Perceptual  Selectivity,  

Perceptual Organization,  Perpetual  Errors  and  Distortions.  

October 1-

15 

 Attitudes  and  Values:  Components,  Sources  and  Measurement  of  Attitudes.  

Concept,  Sources and  Types  of  Values. 

October 16-

31 

 Motivation:  Meaning  and  Importance  of  Motivation,  Theories  of  Motivation,  

Morale. Inter  Personal  Behaviour .  

 

November  

1-15 

 Transactional  Analysis  (TA). Leadership:  Definition,  Importance,  Leadership  

Styles,  Models  and  Theories  of  Leadership. 

November  

16-30 

 Stress  Management:  Concept,  Sources  of  Stress,  Work  Stressors,  Consequences,  

Prevention  and Management  of  Stress.   Conflict  Management:  Traditional  vis-a-

vis  Modern  View  of  Conflict,  Types  and  Causes  of Conflict,  Conflict  

Resolution. 

December  Doubt Sessions and Mid Semester Tests 
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BCM 301: ISSUES IN INDIAN COMMERCE 

Time 

period 

Syllabus to be covered 

August 11-

31 

 Foreign  Direct  Investment:  Concept,  Historical  Perspective,  Incentives  for  

Attracting  Foreign Capital,  Implication  for  Indian  industry,  Role  of  Foreign  

Investment  Promotion  Board  (FIPB)  Automatic  Route  and  Sectoral  Limits,  

Difference  between  FDI  and  Foreign  Portfolio  Investment (FPI).  

September 

1-15  

 “Make  in  India”  An  Initiative  of  Government  of  India,  Objectives,  Sectors  in  

Focus  and  Issues  & Challenges  ahead. Technology  in  Commerce:  Features,  

Impact,  Management  and  Status  of  Technology  and  Impact of  Technology  on  

Commerce  in  India. 

   

September 

16-30 

 International  Finance:    Introduction,  Need,  Importance,  Sources-External  

Commercial  (FCCBs) Borrowings  (ECB),  American  Depository  Receipt  (ADR),  

Global  Depository  Receipt  (GDR).  Infrastructure:  Growth  of  Infrastructure-  

Energy,  Transport  and  Communication. 

October 1-

15 

 Public-Private Partnership  (PPP)  in  Infrastructure  Development  in  India,  

Bottlenecks,  Models  -  Built  Operate and  Transfer  (BOT),  Built  Operate  Levy  

and  Transfer  (BOLT),  Special  Economic  Zones  (SEZs).  . 

October 16-

31 

 Stock  Exchanges  in  India:  Organization,  Nature,  Functions,  Benefits,  Growth,  

Trading  in  Stock Markets-  Electronic  Trading,  Listing  and  Role  of  SEBI,  

Commodity  Exchanges  in  India. Corporate  Debt  Restructuring:  Concept,  

Importance,  Methods, 

November  Corporate  Scams  and  Regulatory Authorities-Serious  Fraud  Investigation  Office  

(SFIO),  Investors;  Protection  in  India- Importance,  Need,  and  Initiatives  by  the  

Central  Government.   Recent  Trends  in  Credit  Rating  Services  in  India-  Role  

of  ICRA  and  CRISIL 

December  Doubt Sessions and Mid Semester Tests 
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BCM 501: INCOME TAX LAW  

Time period Syllabus to be covered 

August 11-31  Introduction,  Important  Definitions:  Assessee,  Person,  Income,  Total  Income,  

Assessment  Year &  Previous  Year.  Agricultural  Income  &  its  assessment.  

Residence  &  Tax  Liability    (Basis  of Charge).  Capital  &  Revenue.     

September 1-

15  

 Exempted  Incomes.   Income  from  Salaries. 

September 16-

30 

 Income  from  House  Property. 

October 1-15  Profits  and  Gains  of  Business  and  Profession  including  Depreciation 

October 16-31  Capital  gains. 

November  Income  from Other  Sources. 

December  Doubt Sessions and Mid Semester Tests 
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BCM 503: INDIAN ECONOMY 

Time period Syllabus to be covered 

August 11-31  State  of  Indian  Economy  at  the  time  of  Independence. Nature  of  Indian  

Economy. Features  and  Appraisal  of  Economic  Reforms  Programme.  

September 1-

15  

 Comparing  Development  Experience  of  Economies  of  India  and  China. 

National  Income  of  India  –  Estimates,  Inter-regional  Variations  in  National  

Income.  

September 16-

30 

 Demographic  Features  of  Indian  Population,  Demographic  Dividend. 

October 1-15  Indian  Public  Finance:  The  Indian  Tax  Structure,  Public  Expenditure,  Public  

Debt. Capital  Market:  Growth,  Problems  and  Reforms  since  1991.  

October 16-31  External  Sector:  Contemporary  Problems  of  India’s  International  trade.  

Balance  of  Payments Position,  Foreign  Trade  Policy. 

November  Economic  Planning  in  India  –  Objectives,  Achievements  and  Failures,  Latest  

Five  Year  Plan  in India,  NITI  Aayog. 

December  Doubt Sessions and Mid Semester Tests 

 

 

 

 

 

 

 



 
 

 Page 43 
 

M.C. 306: INDUSTRIAL RELATIONS 

Time period Syllabus to be covered 

August 11-31  Industrial  Relations:  Concepts  and  scope,  Historical  development,  Unilatarist,  

Pluralist  and  Marxist perspective  of  IR.  Trade  Unionism:  role  of  trade  

unions,  trade  union  in  India,  national  level federations,  Goals  and  objectives  

of  unions  and  union  leadership,  weaknesses  in  trade  unions 

September 1-

15  

 Trade unions,  politics  and  government.  Theories of  trade  unionism.  Cross  

cultural  aspects  of  union management  relations.  Trade Union  Act  1926:  An  

overview.  Union  recognition;  de-unionization  strategies.  Union Management  

Relations:  conceptual  framework,  union  management  perspectives,  

organizational factors  affecting  union  management  relations 

September 16-

30 

 Public  policies  and  union  management  relations,  role  of state,  constitution  

and  labour  policies,  ILO,  Major  events  and  international  issues,  changes  

affecting HR/IR perspectives,  perspectives in  India. 

October 1-15  Industrial  Democracy:  Concepts  and  scopes  of  industrial  democracy,  

Worker’s  participation:  Strategy, practices,  behavioural  science  

input/contribution  and  models.  Rationale  for  participation,  Issues  in 

participation,  strategies  for  making  participation  work  and  making  

participation  more  effective. Methods  of  industrial  relation  machinery  in  

India 

October 16-31  Statutory  and  non-statutory  methods  of  industrial dispute  resolution;  

Conciliation,  mediation, arbitration  and  adjudication.  Comparative  Industrial  

Relations:  Principles  of  comparative  analysis,  variables  of  comparative 

analysis  (culture,  values,  ideologies,  politico-economic  structure).  Experience 

of UK,  Yugoslavia, West  Germany,  Scandinavian  countries  and  Japan.   

November  Managing  Industrial  Relations:  Regulatory mechanisms,  employee  discipline,  

suspension,  dismissal  and  retrenchment,  employee  grievance handling,  

Collective  bargaining,  negotiation  skills,  industrial  conflict  resolution.  Labour 

Welfare: Rationale, need  and  requirements. 
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December  Doubt Sessions and Mid Semester Tests 
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TEACHING PLAN 

MR. MANIK JINDAL 
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M.C.101: MANAGERIAL ECONOMICS  

 

Time period Syllabus to be covered 

September 1-15  Nature and scope of managerial economics, relationship with economic theory, 

decision sciences, and functional areas of business; Theory of the Firm: 

Reasons for existence of the firms & their functions, the objective and value of 

the firm, constraints on the operation of the firms, limitations of the theory of 

the firm; Nature & Functions of Profits: Business vs. Economic Profits, 

theories of profit, functions of profit;  

September 16-30   Tools of Analysis: Marginal Analysis, Optimization, Decision and Game 

Theory - Concepts; the International Framework of Managerial Economics. 

October 1-15  The demand for a commodity: Individual’s demand, Market demand, and the 

firm demand; Price, Income & Cross elasticity of demand; Using elasticity’s in 

managerial decisions; Theories of consumer behavior.   

October 16-31  Pricing Practices and Risk Analysis: Price and Output relationship under 

different market structures; 

November 1-15  Pricing Theories; Pricing of multiple products; Price discrimination - 

International price discrimination & Dumping, Transfer Pricing; Risk and 

Uncertainties in managerial decision making; Measuring risk with probability 

distribution; Utility Theory and risk aversion. 

November 16-30  Technological change and the global market economy: Impact of technological 

change on productivity, labour and market structure; Industrial innovation and 

technology and technological environmental forecasting. 

December  Doubt Sessions and Mid Semester Tests 
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M.C.301: BUSINESS PERFORMANCE MEASUREMENT  

Time period Syllabus to be covered 

August 11-31  Corporate  Performance  Measurement  -  Need  and  Importance;  Historical  

Overview;  Product  Costing in  price  estimates  and  profit  management;  

Techniques  to  measure  and  enhance  profitability  and quality  of  products  and  

services;  Activity  Based  Management. 

September 1-

15  

 Target  and  Kaizen  costing; benchmarking  and  environmental  costing;  Flexible  

Budgeting, and  Activity  Based  Budgeting.  Setting  of  performance  goals  and  

incentives,  and  the  use  of  diagnostic  tools  and  control;  systems  to achieve  

the  goals; 

September 16-

30 

 Strategic  Profitability  Analysis;  Measuring  performance  using  Economic  

Value Added  (EVA)  methodology;  Comparison  between  Return  on  

Investment  (ROI)  and  EVA methodology  of  measuring  performance. 

October 1-15  Measurement  of  Corporate  Performance  through  Balanced  Scorecard  and  its  

value  creation  potential;. Rationality  behind  balance  score  card;  performance  

dimensions  of  the  balance  score  card. 

October 16-31  Throughput Accounting; Comparison of Activity Based Costing. Information 

Systems  aspects  of  management  control;  Control-needs  of  Information  flow,  

and  its consolidation  in  multi-locational  setting 

November  Management  Control  System  and  its  applications; Responsibility  Accounting  

-  Meaning  and Methodology,  types  of  responsibility  centers,  organizational 

structure  of  responsibility  centers;  objectives  and  methods  of  transfer  

pricing,  pricing  corporate services and  administration  of  transfer  pricing 

December  Doubt Sessions and Mid Semester Tests 
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M.C. 302: TAX PLANNING AND MANAGEMENT 

Time period Syllabus to be covered 

August 11-31  Structure of Direct and Indirect Taxes  in  India.  Concepts,  Significance  and  

Problems  of  Tax  Planning,  Tax Avoidance  and  Tax  Evasion–Recognized  

methods  of  Tax  Planning  :  Ensuring  maximum  claims  for deduction  for  

companies  with  special  emphasis  on  depreciation  allowance,  expenses  of  

scientific  research, amortization  of  preliminary  expenses  and  amounts  not  

claimed  otherwise.  Taking  advantages  of  available reliefs,  rebates  and  tax  free  

sources  of  income.  

September 1-

15  

 Definition  of  various  kinds  of  companies  -  Meaning  of  company  under  IT  

Act.  Residential status  of companies  and  implications  for  Tax  Planning.  

Assessment  of  companies  including  carry  forward  and  set off  of  losses. 

September 

16-30 

 Tax  implications  in  planning  of  business  unit  as  Proprietorship,  Partnership,  

Pvt.  Ltd.  &  Public  Ltd.  Tax planning  in  the  context  of  exemptions,  

incentives,  export  promotions  &  various  deductions  under Chapter–VI  of  

Income  Tax  Act. 

October 1-15  Setting  up  of  a  new  Industrial Establishment:  location  aspects;  nature  of 

business;  planning  for  tax  holiday  benefits.  Specific  management  decisions  

such  as  (1)  make  or  buy;  (2) own  or  lease,  (3)  repair  or  replace;  (4)  export  

vs.  local  sale;  (5)  shut  down  or  continue;  (6)  expand  or contract. 

October 16-

31 

 An overview of goods and service tax: Introduction to GST, reasons for introducing 

GST, pros and cons of GST. Registration procedure of trader / service provider 

under GST.  

November  Levy and collection of CGST/SGST under GST. Composite levy scheme of GST. 

Levy and collection of IGST. Input tax credit and relief to consumers and traders 

under GST.  

December  Applicable rates of tax on various goods and services under GST.  

 Doubts session and Mid-semester tests. 
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M.C.304: MARKETING RESEARCH 

Time period Syllabus to be covered 

August 11-31  Introduction  :  Meaning,  nature  and  importance  of  marketing  research;  

Marketing  research  and scientific  method;  Research  reliability  and  validity;  

Problems  in  conducting  marketing  research; Marketing  Information  System  

(MIS);  Ways  of  conducting  marketing  research;  Syndicated  research. 

Marketing  Research  Process:  Steps  involved  in  conducting  marketing  

research; 

September 1-

15  

 Problem identification;  Determining  information  needs;  Developing  marketing  

research  proposal. Research  Design  :  Meaning  and  importance;  Types  of  

research  designs  –  explorative,  descriptive  and conclusive  researches;  

Secondary  data  –  sources,  uses  and  limitations;  Primary  data  collection 

methods  –  questioning  techniques  and  observation  methods;  Online  data  

sources  and  research; Questionnaire  preparation. 

September 16-

30 

 Sample  Design  and  Field  Work  :  Defining  universe  and  sampling  unit; 

Determining  sampling  frame;  Probability  and  non  -  probability  sampling  

methods;  Sample  size determination;  Field  work  and  data  collection  –  

sampling  and  non-sampling  errors. 

October 1-15  Data  Analysis  and  Report  Preparation:  Data  editing,  coding  tabulation  and  

graphical  presentation; Univariate  and  multivariate  data  analyses  techniques  

and  their  applications  in  marketing  research. 

October 16-31  Report preparation,  presentation  and  follow  -  up.  Marketing  Research  

Applications:  Consumer research  –  behaviour  and  motivation  research, attitude  

measurement  and  scaling  techniques.  

November  Product  research;  Advertising  research;  Marketing  and  sales  forecasting;  

Sales  analysis.  Marketing Research  in  India:  Status,  organization  and  

developments;  Ethical  issues in  marketing  research. 

December  Doubt Sessions and Mid Semester Tests 
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TEACHING PLAN 

MS. NEHA THAKUR 
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M.C.103: MODERN ACCOUNTING THEORY AND REPORTING 

PRACTICES  

Time period Syllabus to be covered 

September 1-

15 

 The Regulatory and Financial Reporting Framework: The International Accounting 

Standards Board (IASB)-The role and the standard setting process. Progress 

towards international harmonization.  The IASB-Framework for the Preparation and 

Presentation of Financial Statements; The first time adoption of international 

financial reporting standards: Objective of financial statements, Qualitative 

characteristics of financial statements, Elements of financial statements, 

Recognition and measurement of elements of financial statements. 

September 

16-30  

 Fair value basis of measurement, Concepts of capital and capital maintenance. 

Elements of financial statements as per International Financial Reporting Standards: 

Property, plant and equipment. Intangible assets inventories.  Construction 

contracts.  Liabilities. Financial instruments. Provisions and contingencies. 

Employment and post-employment benefits.  

October 1-15  Accounting for tax. Accounting for agriculture. Share based payment. IFRS- 6: 

Exploration for and evaluation of mineral resources. 

October 16-

31 

 Presentation and additional disclosures as per International Financial Reporting 

Standards (a). Events after the balance sheet date (b). Earnings per share (c). 

Related party disclosures (d). Interim financial reporting (e). Effects of changes in 

foreign exchange rates (f.) Segment reporting 

November 1-

15 

 Preparation of external financial reports for single entities as per International 

Standards (a) Income statements and  discontinuing  operations (b) Cash flow 

statements  (c)   Statement   of  changes   in   equity    (d) Preparation of external 

financial reports for combined entities and joint ventures 

November 

16-30 

 (e) Definitions of subsidiaries, investments in associates and joint ventures (f) 

Exclusions from consolidations (g) Preparation of consolidated balance sheets and 

income statements (h) Equity accounting (i) Proportionate consolidation and joint 

ventures. 
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December  Doubt Sessions and Mid Semester Tests 

 

M.C.106: MANAGEMENT INFORMATION SYSTEM 

 

Time 

period 

Syllabus to be covered 

September 

1-15 

 MIS Definition - Characteristics - Evolution of MIS: Concepts; framework for 

understanding and designing MIS in an organization; MIS and other  related  

disciplines: MIS and  Management Accounting, MIS and Computer Science, MIS and 

OR, MIS and Organizational Behavior, MIS and Management. Concept of 

information : definition, features, types, process of generation and communication; 

quality of information; information overload; techniques for managing overload; 

summarizing; filtering; inferences and message routing.  

September 

16-30  

 System concepts: definition, types and characteristics of system-control in systems: 

feedback: positive and negative; negative feedback control system, input, process and 

output control; law of requisite variety. 

October 1-

15 

 Structure of MIS: Basic structural concepts: formal and informal information 

systems; public and private information systems; multiple approaches to the structure 

of MIS: Operational elements (physical components, process, outputs for users), 

activity subsystems, functional subsystems and decision support – synthesis of 

multiple approaches into a conceptual structure for MIS. 

October 16-

31 

 Information systems: Transaction Processing Systems, Office Automation Systems, 

Information Reporting Systems, Decision Support Systems, Executive Support 

Systems, Expert systems.   

November 

1-15 

 Systems Development and Implementation: System development methodologies; 

SDLC approach; prototyping approach and user development approach - Systems 

Analysis; Systems Design; Concepts of database and database design; system 

implementation; management of information system projects. 



 
 

 Page 53 
 

November 

16-30 

 System documentation – information system audit. Security of information resources; 

threats to information resources; security systems for risk management. Enterprise 

Resource Planning Systems –Features-ERP Modules - implementation of ERP. 

December  Doubt Sessions and Mid Semester Tests 
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M.C. 303: INTEGRATED MARKETING COMMUNICATION AND 

BRAND EQUITY  

Time 

period 

Syllabus to be covered 

August 11-

31 

 Marketing  communication;  functional  areas  of  marketing  communication;  

integrated  marketing communication;  types  of  advertising  agencies;  media  

partners  and  their  role;  compensating  the advertising  agencies;  agency  

evaluation;  brands  -  its  meaning;  creating  and  maintaining  the  brand; selecting  

desired  brand  position;  developing  brand  identification. 

September 

1-15  

 creating  a  brand  image;  creating  and maintaining  brand  relationship  with  

customers;  brand-customer  touch  points;  prospects  and customers;  AIDA  model;  

think/feel/do  models;  brand  decision  making  process;  attitude  formation  and 

attitude  change;  brand  likeability 

September 

16-30 

 Branding  concepts;  branding  challenges  and  opportunities;  brand  equity  concept;  

strategic  brand management  process;  customer  based  equity;  building  a  strong  

brand  and  its  implications;  identifying and  establishing  brand  positioning;  

defining  and  establishing  brand  values;  internal  branding. 

October 1-

15 

 Campaign  planning;  IMC  planning  process;  internal  marketing;  segmenting  and  

targeting;  types  of segmentation;  message  and  profitability  targeting;  digitization  

of  brand  information;  customer database;  building  relationship  through  data  

management;  developing  creative  message  strategy; process  of  developing  IMC  

message  strategy;  methods  of  getting  creative  ideas;  brand-message execution 

October 16-

31 

 Copywriting;  writing  for  point  and  electronic  media;  print  layout  and  design;  

executional and  strategic  consistency. Media  classification;  media  strength  and  

weakness;  wireless  communication;  e-mail  marketing; website  marketing;  

integrating  online  brand  communication;  media  planning;  consumer  sales 

promotion;  sales  promotion  tools 

November  Determining  consumer  sales  promotion  strength  and  limitations  of sales  

promotion;  trade  promotion;  trade  promotion  for  new  products  and  existing  

brands;  trade promotion  strategies;  objectives  of  co-marketing  communication. 
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December  Doubt Sessions and Mid Semester Tests 

 

 

M.C. 305: HUMAN RESOURCE DEVELOPMENT  

Time period Syllabus to be covered 

August 11-31  Human  resource  development:  Concept  and  evolution,  human  resource  

mobilizations,  HRD  Conceptual base,  strategic  interventions  in  HRD  sector  

and  target  groups,  HRD  mechanisms,  processes  and  outcomes, HRD  

instruments,  HRD.   

September 1-

15  

 HRD  and  Management:  Attitude  of  top  management  towards  HRD,  

Motivational aspects  of  HRD,  Trends  and  Practices,  Line  manager  and  HRD.  

September 16-

30 

 HRD  Activities:  HRD  culture  and  climate,  Elements  of  HRD  climate,  

measurement  of  HRD  climate, factors  to  HRD  climate,  Determinant  needs,  

developmental  supervisor,  HRD  for  Workers:  HRD mechanisms  for  workers,  

Role  of  trade  unions. 

October 1-15  HRD  in  Organizations:  Government  organizations,  educational  institutions,  

armed  forces,  police  and industry,  private  sectors  and  public  sectors  units. 

October 16-31  Emerging  Issues  in  HRD:  Creating  awareness  and  commitment  to  HRD,  

Industrial  relations  and  HRD, Utilization  of  HRD  efforts,   

November  Future of  HRD,  International  comparison  of  HRD  (Commonalities  and 

differences). 

December  Doubt Sessions and Mid Semester Tests 
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TEACHING PLAN  

MRS. USHA GOYAL  

 

 

 

 

 

 

 

 

 



 
 

 Page 59 
 

BCM 207: HUMAN RESOURCE MANAGEMENT 

Time period Syllabus to be covered 

March (4
th
 -31

st
)  Human Resource Management: Introduction, Meaning and Definitions, Brief 

History, Nature, Functions, Importance and Limitations of HRM. 

Contemporary Challenges in HRM. Human Resource Planning; Introduction, 

Definitions, Features, Need for HR Planning, Objectives, Process, 

April  

(First 15 days)  

 Factors affecting HR Planning, Types, Benefits, Problems in HR Planning and 

Way for Effective HR Planning. Job Analysis and Job Design: Introduction, 

Objectives, Benefits, Process, Techniques and Problems in Job Analysis. Job 

Design- Meaning, Objectives and Techniques of Job Design. 

April 

(Last 15 Days) 

 Recruitment and Selection: Meaning and Definitions, Importance and Purpose, 

Process, Factors Affecting Recruitment, Sources of Recruitment, Methods, 

Constraints and Challenges of Recruitment. Recent Trends in Recruitment. 

Selection: Meaning and Definition, Selection Process and Methods. 

May 

(First 15 Days) 

 Placement and Induction: Meaning and Problems in Placement. Induction: 

Meaning, objectives, Contents, Elements, Procedure and Problems in 

Induction. Training and Development: Concepts, Importance, Identification of 

Training Needs. Types of Training: On the Job and Off the Job Methods of 

Training. 

May 

Last 15 days) 

 Designing and Evaluation of Training Programmes. Meaning of Development, 

Difference between Training and Development. Performance Appraisal: 

Concept, Objectives, Methods of Performance Appraisal; How to Make it 

Effective. Internal Mobility and Transfers: Promotions, Demotions and Other 

Forms of Separations, Definitions, Purpose, and Basis of Promotions. 

June  

(First 15 days) 

 Transfer: Definitions, Purpose, Types and Transfer Policy. Compensation 

Management: Concept, Methods of Wage payments and incentive plans and 

fringe benefits. 

 Doubt Sessions and Mid Semester Tests 
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BCM 403: AUDITING AND SECRETARIAL PRACTICE 

Time period Syllabus to be covered 

March (4
th
 -31

st
)   Auditing: Introduction, Meaning, Objectives, Basic Principles, 

Classifications, Advantages and Limitations of Audit. Investigation, 

Difference between Audit and Investigation: Audit Program, 

April 

(First 15 Days) 

 Audit Evidence, Internal Control, Internal Check and Internal Audit. 

Vouching – Definition – Features – Examining Vouchers - Vouching of 

Cash book – Vouching of Trading Transactions. Verification and 

Valuation of Assets & Liabilities 

April 

(Last 15 Days) 

 Company Auditor - Qualifications and Disqualifications –Appointment - 

Removal, Remuneration, Rights, Duties and Liabilities, Auditor’s Report 

- Contents and Types Company Auditor Report Order (CARO). 

May 

(First 15 days) 

 Secretarial Practice: Definition of Company Secretary, Qualification of 

Company Secretary, Appointment, Dismissal, Duties & Liability for 

Offences of Company Secretaries. 

May 

(Last 15 days) 

 Board and Committee Meetings, Meaning and Types of Motions and 

Resolution, Minutes, Role of Company Secretary before, during and after 

Meetings 

June  

(First 15 days) 

 Position and Role of Company Secretaries, Company Secretary in 

Practice. Procedure for Statutory Meeting and its fate under New 

Companies Act 2013, Annual General Meeting, Extra Ordinary General 

Meeting, Director 

June  

(last 15 days) 

 

 Doubt Sessions and Mid Semester Tests 
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BCM 602: FINANCIAL MANAGEMENT 

 

Time period SYLLABUS TO BE COVERED 

March (4
th
 -31

st
)   Financial Management: Meaning, Scope and Objectives of Financial 

Management, Time Value of Money- Compounding Techniques and 

Discounting Techniques. 

April 

(First 15 Days) 

 Capital Budgeting, Evaluation of Projects (excluding Risk and Uncertainty, 

Implications of Normal, Initial and Terminal Depreciation and Balancing 

Charge). 

April 

(Last 15 Days) 

 Cost of Capital: Determination of Cost of Capital, Components of Cost of 

Capital. 

May 

(First 15 days) 

 Sources of Corporate Finance, SEBI Guidelines for Raising Corporate 

Finance. Capital Structure, Meaning, Types of Leverage, Determinants of 

Capital Structure. 

May 

(Last 15 days) 

 Theories of Capital Structure. Working Capital Management and Its 

Estimation (Excluding Cash, Receivable and Inventory Management). 

June  

(First 15 days) 

 Dividend Policy- Relevance and Irrelevance Theories. 

 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests 
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BCM 603: ISSUES IN FINANCIAL REPORTING (1-3 days) 

Time period Syllabus to be covered 

March (4
th
 -31

st
)   Financial reporting: Nature and Objectives, Benefits, Users of 

Financial Reports. General Purpose and Specific Purpose Report. 

April 

(First 15 Days) 

 Qualitative Characteristics of Accounting Information. Conceptual 

Framework of Financial Reporting: FASB and IASB 

April 

(Last 15 Days) 

 International Financial Reporting Standards (IFRS): Role of IASB, 

Arguments for Global Conversion. Achievements of IASB and 

Obstacles in Conversion. Required Disclosures as per IFRS. 

May 

(First 15 days) 

 Issues in Corporate Financial Reporting - Accounting for Changing 

Price Level, Social Reporting, Human Resource Accounting. 

May 

(Last 15 days) 

 Indian Accounting Standard with reference to Segment Reporting, 

Interim Reporting, Leases and Intangible Assets. 

June  

(First 15 days) 

 Difference between IFRS and Indian Accounting Standards. US 

GAAP. Recent Trends in Financial Reporting in the Indian context 

 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests 
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 M.C. 203: FINANCIAL MANAGEMENT AND POLICY  

 

Time period Syllabus to be covered 

March (4
th
 -31

st
)  Financial management - Scope, finance functions and its organization, 

objectives of financial management; time value of money; sources of long 

term finance.  

April  

(First 15 days)  

 Financial Forecasting: Sales Forecast Preparation of Performa Income 

Statement and Balance Sheet Growth and External Funds Requirement 

(EFR). Investment decisions; importance, difficulties, determining cash 

flows, methods of capital budgeting; risk analysis (risk adjusted discount rate 

methods and certainly equivalent methods). 

April 

(Last 15 Days) 

 Cost of different sources of raising capital; weighted average cost of capital. 

Capital Structure decisions - Leverage: Measuring and analyzing the 

implications of Leverage Operating Leverage, Financial Leverage and Total 

Leverage; capital structure theories - NI, NOI, traditional and M-M theories;. 

May 

(First 15 Days) 

 Capital Structure Policy: Business & Financial Risk, A Total Risk 

Perspective Business & Financial Risk, A Market Risk Perspective 

Determinants of Capital Structure Decision Approach to Estimating the 

Target Capital. 

May 

Last 15 days) 

 Structure Variations in Capital Structures, EBIT / EPS Analysis and                     

ROI/ROE Analysis. Determinants of dividend models - Walter, Gordon & 

M.M. models. 

June  

(First 15 days) 

 Working Capital – Meaning, need, determinants; estimation of working 

capital need; management of cash; inventory & receivable. 

 Doubt Sessions and Mid Semester Tests 
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TEACHING PLAN  

DR. SEEMA RANI  
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BCM 206: BUSINESS LAW 

Time period SYLLABUS TO BE COVERED 

March (4
th
 -31

st
)  Sale of Goods Act- Conditions and Warranties, Transfer of Ownership 

April  

(First 15 days)  

 Sale of Goods Act-Remedial Measures and Auctionable Claims 

 Negotiable Instruments Act- Definition, Acceptance and Negotiation 

April 

(Last 15 Days) 

 Negotiable Instruments Act-Rights and Liabilities of Parties, Dishonor 

of Negotiable Instruments, Hundis, Bankers and Customers 

May 

(First 15 Days) 

 Factories Act1948- Objectives,Definitions, Approval, Licensing and 

Registration, the Inspecting Staff Health, Safety Welfare, Working 

Hours of Adults, Employement of Women, Child Labour – Issues and 

Challenges; Leave with Wages; Penalties & Procedure Supplemental 

May 

Last 15 days) 

 The Industrial Disputes Act, 1947: Scope & Object; Definitions; 

Authorities; Notice of Change, Reference of Disputes; Procedure; 

June  

(First 15 days) 

 Powers & Duties of Authorities; Award & Settlement; Strikes & 

Lockouts; Lay-off & Retrenchment etc. 

 Doubts session and MSTs. 
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BCM 404: COST MANAGEMENT 

Time period Syllabus to be covered 

March (4
th
 -31

st
)   Cost Management: Need Significance and Different Areas of Cost 

Management and Application. Methods of Cost Determination: Job 

Costing, Batch Costing, 

April 

(First 15 Days) 

 Contract Costing, Uniform Costing and Inter Firm Costing, Process 

Costing (including joint and by- products). 

April 

(Last 15 Days) 

 Contemporary Concepts: Activity Based Costing, Target Costing, Life 

Cycle Costing, Value Chain Analysis. 

May 

(First 15 days) 

 Techniques for Cost Control: Marginal Costing, Cost, Volume; Profit 

Analysis and Decision Making; Differential Costing and Absorption 

Costing. 

May 

(Last 15 days) 

 Standard Costing, Analysis of Variance 

June  

(First 15 days) 

 Budgeting and Budgetary Control: Concepts, Objectives, Limitations, 

Types of Budgets, Zero Base Budgeting. 

June  

(last 15 days) 

Doubt Sessions and Mid Semester Tests 
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BCM 604: SOCIAL AND BUSINESS ETHICS (3 days) 

Time period Syllabus to be covered 

March (4
th
 -31

st
)   Business Ethics, Definition, Nature, Purpose, Ethical Issues in Management, 

Causes of Unethical Behaviour, Ethical Abuse-Values, Morals and Business 

Ethics-Levels of Business Ethics, 

April 

(First 15 Days) 

 Myths of Business Ethics, Relationship between Value, Morals and Ethics, 

Conflict of Interest. Ethics at Workplace: Individual in Organisation, Gender 

Issues, Harassment, Discrimination. 

April 

(Last 15 Days) 

 Ethics in Accounting &Finance, Marketing and Consumer Protection- 

Importance, Problems and Issues. 

May 

(First 15 days) 

 Whistle Blower Policies-Meaning, Importance and Issues. 

May 

(Last 15 days) 

 Corporate Social Responsibility under Company Act 2013. Ethical Issues in 

Corporate Governance. 

June  

(First 15 days) 

 Environmental Issues-Protection of Natural Environment, Prevention of 

Pollution, Depletion and Conservation of Natural resources. 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests 
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BCM 605: OPERATIONAL RESEARCH 

Time period 
SYLLABUS TO BE COVERED 

March (4
th
 -31

st
)   Operational Research—Meaning, Significance and Scope 

 Games Theory : Two Persons Zero Sum Games, Pure Strategies, 

Mixed Strategies 
April 

(First 15 Days) 

 Simulation; Meaning, Process, Advantages,Limitations and 

Applications 

 ReplacementProblems (Individual and Group replacement Problems 

both) 
April 

(Last 15 Days) 

 Transportation Problems 

 Assignment Problems 

May 

(First 15 days) 

 Decision Theory: Decision Making under Uncertainty and Risk, 

Decision Trees 

May 

(Last 15 days) 
 Formulation of Linear Programming—Problem, Graphical Method, 

 Simplex Method.  

June  

(First 15 days) 

 Duality inLinear Programming, Definition of Dual Problem, General 

Rules in Converting any Primal into its Dual 

 Doubt Sessions and Mid Semester Tests 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests 
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M.C. 205: OPERATIONAL RESEARCH 

Time period Syllabus to be covered 

March (4
th
 -31

st
)  Operations Research: Evolution, methodology and role in decision making; 

Linear programming: Meaning, assumptions, advantages, scope and 

limitations: 

April  

(First 15 days)  

 Formulation of Problem and its solution by graphical and simplex methods 

(Including Big M Method and Two Phase Simplex Method); special cases in 

simplex method; infeasibility, degeneracy, unboundedness and multiple 

optimal solutions; duality. Dual Simplex method. 

April 

(Last 15 Days) 

 Transportation problems including trans-shipment problems; Special cases in 

transportation problems; unbalanced problems, degeneracy; maximization 

objective and multiple optimal solutions; assignment problems including 

travelling salesman’s problem. 

May 

(First 15 Days) 

 Special cases in assignment problems; unbalanced problems, maximization 

objective and multiple optimal solutions. PERT/CPM: Difference between 

PERT and CPM, network construction, calculating EST, EFT, LST, LFT and 

floats, probability considerations in PERT, time cost trade off.  

May 

Last 15 days) 

 Decision theory: decision making under uncertainty and risk, Bayesian 

analysis, decision trees. Replacement problem (Individual and Group 

replacement problems both).  

 Game theory, pure and mixed strategy games; principle of dominance; two 

person zero sum game;. 

June  

(First 15 days) 

 Queuing theory: concept, assumptions and applications; analysis of queue 

system, Poisson distributed arrivals and exponentially distributed service 

time model (MMI and MMK); simulation; meaning, process, advantages, 

limitations and applications. 

 Doubt Sessions and Mid Semester Tests 
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TEACHING PLAN  
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BCM 205: CORPORATE ACCOUNTING 

Time period Syllabus to be covered 

March (4
th
 -31

st
)  Issue, Forfeiture, Reissue and Buy-Back of Shares, 

April  

(First 15 days)  

 Redemption of Preference Shares. Right Issue and Bonus 

Shares. 

April 

(Last 15 Days) 

 Final Accounts of Companies.  

May 

(First 15 Days) 

 Managerial Remuneration, and Profit Prior to Incorporation. 

May 

Last 15 days) 

 Underwriting of shares and debentures. Issue and Redemption 

of Debentures. Accounts of Banking Companies. 

June  

(First 15 days) 

 Accounts of Insurance Companies 

 Doubt Sessions and Mid Semester Tests 
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BCM 401: SECURITY ANALYSIS AND PORTFOLIO 

MANAGEMENT 

Time period Syllabus to be covered 

March (4
th
 -31

st
)   Investment – Meaning, Nature, Objectives and Process. Investment 

Avenues/ Alternatives. Investment Philosophy, Value Investing and 

Growth Investing, Investment Strategy, 

April 

(First 15 Days) 

 Individual and Institutional Investors. Security Analysis – Meaning, 

Risk and Return, Types and Measurement of Risk, Risk and Return 

Trade Off. 

April 

(Last 15 Days) 

 Investment Analysis: Fundamental Analysis – Economic, Industry and 

Company Analysis. Technical Analysis. Fundamental v/s Technical 

Analysis. 

May 

(First 15 days) 

 Portfolio Management – Concept, Portfolio Management Schemes, 

Portfolio Theories. Capital Market Line, Marvkowitz  Model, Sharpe 

Model,  

May 

(Last 15 days) 

 Jensen and Treynor Model, Capital Asset Pricing Model, Arbitrage 

Pricing Theory 

June  

(First 15 days) 

 Efficient Market Theory, Security Market Line. Portfolio Performance 

Evaluation and Revision. Global Investing – Benefits and Options for 

Global Investment 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests 
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BCM 402: ADVANCED ACCOUNTING 

Time period 
SYLLABUS TO BE COVERED 

March (4
th
 -31

st
)   Valuation of Goodwill 

 Valuation of shares 

April 

(First 15 Days) 

 Insurance Claims. 

 Investment Accounts 

April 

(Last 15 Days) 
 Accounting for Hire- Purchase and Instalment System 

May 

(First 15 days) 

 Accounting for Amalgamation, Absorption(Excluding Inter-Holding) 

 Internal Reconstruction 

May 

(Last 15 days) 
 Accounts of Holding Companies-Preparation of CBS, Mutual 

Owings- Revaluation of Assests 

June  

(First 15 days) 

 Bonus Issue (Excluding Cross Holdings). 

 Liquidation of Companies 

June  

(last 15 days) 

 

Doubt Sessions and Mid Semester Tests 
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BCM 603: ISSUES IN FINANCIAL REPORTING (4-6 days) 

Time period Syllabus to be covered 

March (4
th
 -31

st
)   Financial reporting: Nature and Objectives, Benefits, Users of 

Financial Reports. General Purpose and Specific Purpose Report. 

April 

(First 15 Days) 

 Qualitative Characteristics of Accounting Information. Conceptual 

Framework of Financial Reporting: FASB and IASB 

April 

(Last 15 Days) 

 International Financial Reporting Standards (IFRS): Role of IASB, 

Arguments for Global Conversion. Achievements of IASB and 

Obstacles in Conversion. Required Disclosures as per IFRS. 

May 

(First 15 days) 

 Issues in Corporate Financial Reporting - Accounting for Changing 

Price Level, Social Reporting, Human Resource Accounting. 

May 

(Last 15 days) 

 Indian Accounting Standard with reference to Segment Reporting, 

Interim Reporting, Leases and Intangible Assets. 

June  

(First 15 days) 

 Difference between IFRS and Indian Accounting Standards. US 

GAAP. Recent Trends in Financial Reporting in the Indian context 

 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests 
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M.C. 201: BUSINESS ENVIRONMENT  

Time period Syllabus to be covered 

March (4
th
 -31

st
)  Business Environment: Cultural, social, political, technological, economic 

and legal environment - scanning - techniques of environmental forecasting - 

SWOT – Internal environment - their impact on policy formulation.  

April  

(First 15 days)  

 Economic reforms in India - Liberalization - privatization and globalization 

– Competitive Strength of Indian industry - Impact of liberalization policy 

on different sectors – Foreign Investments policy in India. 

April 

(Last 15 Days) 

 Multi-national corporations - Their participation in India – Their strategies, 

competitive strengths policies and performance.  

 Industrial Policies: A brief review of industrial policies since independence, 

Industrial policy of 1991 and recent developments, Policy on foreign direct 

investment in Indian industry. Fiscal Policy: Public revenues, public 

expenditure, public debt, development activities financed by public 

expenditure. 

May 

(First 15 Days) 

 An evaluation of recent fiscal policy of Government of India – Monetary 

Policy: Demand for and supply of money, Objectives of monetary and credit 

policy, recent trends - Role of Finance Commission. Integration of World’s 

economies and its impact on Indian Business. 

May 

Last 15 days) 

 Money and Capital market: Features and components of Indian Financial 

system, objectives, features and structure of Money market and capital 

market, recent developments - Stock Exchanges. 

June  

(First 15 days) 

 Investor Protection and Role of SEBI. Legal Framework: Consumer 

Protection Act, 1986, Right to Information and Right to Service Acts and its 

implications for business. 

 Doubts session and Mid semester tests 
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TEACHING PLAN  

MR. ASHISH BAGHLA  
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BCM 203: E- COMMERCE 

Time period Syllabus to be covered 

March (4
th
 -31

st
)  Electronic Commerce Framework, History, Basics and Tools of E-Commerce, 

Comparison of Web-based with Traditional Business; 

April  

(First 15 days)  

 Growth of E-Commerce – Present and potential. E-Business : Meaning, 

Importance, Models Based on the Relationships of Transacting Parties (B2B, 

B2C, C2C and C2B ), 

April 

(Last 15 Days) 

 Present Status of E-Commerce in India, Regulatory Aspects of E-Commerce. 

May 

(First 15 Days) 

 Changing Structure of Organisation – The Impact of E-Commerce on Various 

Business Sectors such as Entertainment, Education, Health Services, 

Publishing and Financial Services. 

May 

Last 15 days) 

 Electronic Data Interchange, Digital Signatures, Cryptography, 

Interoperatibility and Intercompatibility. Socio- Economic Impacts of E-

Commerce. 

June  

(First 15 days) 

 Electronic Payment System: Types of Payment System — E-Cash and 

Currency Servers, ECheques, Credit Cards, Smart Cards, Electronic Purses 

and Debit Card. 

 Doubt Sessions and Mid Semester Tests. 
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BCM 405: MARKETING MANAGEMENT (3-6 days) 

Time period 
SYLLABUS TO BE COVERED 

March (4
th
 -31

st
)   Introduction to Marketing: Meaning, Nature and Scope of Marketing, 

Marketing Concepts and Philosophies, Marketing Process 

 Marketing Mix 

 
April 

(First 15 Days) 

 Marketing Information System 

 Marketing Research Process. 

 Consumer Buying Behaviour: Factors Influencing Buying Behaviour, 

Buying Decision Process. 

 Market Segmentation: Levels and Patterns of Market Segmentation, 

Basis, Major Segmentation 
April 

(Last 15 Days) 

 Concepts of Market Targeting and Positioning. 

 Product Planning and Market Strategies: Product Life Cycle, New 

Product Development, 

 Product Concepts and Classification, Branding, Packaging and 

Labeling 

May 

(First 15 days) 

 Pricing Decision: Pricing Policies and Strategies 

 Distribution Decisions: Channel Design Decisions, Major Channel 

Alternatives, Channels Management Decision, Causes and Managing 

Channel Conflict, Physical Distribution 

May 

(Last 15 days) 

 Promotion Decisions: Communication Process, Promotion Tools: 

Advertising (Steps Involved in Designing and Advertising 

Programme), 

June  

(First 15 days) 

 Sales Promotions, Public Relations, Personal Selling, Issues in 

Marketing in a Developing Economy, Rural Marketing 

 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests 
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BCM 601: DIRECT TAX LAWS 

 

Time period 
SYLLABUS TO BE COVERED 

March (4
th
 -31

st
)   Deemed Incomes, Clubbing 

 Set off and Carry Forward of losses 

April 

(First 15 Days) 

 Deductions out of Gross total income.  

 Rebate and Relief  

April 

(Last 15 Days) 
 Assessment of Individual 

May 

(First 15 days) 
 Assessments of HUF, Association of Persons & Firm 

May 

(Last 15 days) 
 Income Tax Authorities, Procedure of Assessment 

 

June  

(First 15 days) 
 Penalties, Deduction & Collection of Tax at Source, Advance 

Payment of Tax, Appeals. 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests 
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BCM 606: SECTORAL ASPECTS OF INDIAN ECONOMY 

Time period Syllabus to be covered 

March (4
th
 -31

st
)   Agriculture: Features, Agricultural Productivity and Income, Rural 

Indebtedness,  

 

April 

(First 15 Days) 

 Agricultural Marketing, Agricultural Finance and Agricultural Policy, New 

Development in Agriculture – Contract Farming, Organic Farming and 

Corporate Farming. 

April 

(Last 15 Days) 

 Industrial Development during the Planning Period, Industrial Policy of 

Govt. of India, National manufacturing policy, 

May 

(First 15 days) 

 Small Scale and Cottage industries in India: Importance, problems and Govt. 

Policy, Large Scale Industries – Iron & Steel, Cement and Petrochemicals. 

May 

(Last 15 days) 

 Services Sector in India: Growth and Contribution of Services in India in Pre 

and Post Reform Period, Role and Problems of Public and Private Sector in 

India 

June  

(First 15 days) 

 Problems of Indian Economy: Poverty, Unemployment, Inflation, Unequal 

distribution of Income and Wealth, Inter-State disparities in the Pattern of 

Development. 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests 
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M.C. 401: PROJECT PLANNING AND CONTROL 

 

Time period Syllabus to be covered 

March (4
th
 -31

st
)   Project  Identification,  Formulation  and  Planning  :  Understanding  

environment  for  business  opportunities Idea  generation,  short  listing  and  

selection  of  product/service  stages  in  Venture  Appraisal. 

April 

(First 15 Days) 

 Technical, Financial,  Economic  and  Social  Appraisal  Location,  Factory  

Design  and  Layout.  Commercial  vs.  National Profitability  Social  Cost  -  

Benefit  Analysis  (broader  concept  only).  Feasibility  Report  Preparation  

for  new Enterprise  -  format  and  contents. 

April 

(Last 15 Days) 

 Market  and  Financial  Appraisal  :  Market  Survey  –  Design,  Data  

Sources  and  Methodology,  Market Segmentation  and  product  

differentiation, 

May 

(First 15 days) 

 Forecasting  Future  demand  and  Distribution  Analysis, Preparation  of  the  

Sales  Plan  and  Report  Estimation  of  Financial  Requirement 

May 

(Last 15 days) 

 Application  of  Capital  Budgeting  Techniques,  Risk  and  Uncertainty  

Analysis  for  the  new  enterprise, Planning  Capital  Structure  and  

Financing  Project  Financial  viability  Study. 

June  

(First 15 days) 

 Project  Implementation  and  Management  :  Project  Organisation  

and  Control  Network  Analysis  –  PERT  & CPM  Cost  and  Time  

Over-run  Project  Follow  up  and  Monitoring 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests. 
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TEACHING PLAN  

MR.  MANIK JINDAL  
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BCM 604: SOCIAL AND BUSINESS ETHICS (3 days) 

Time period Syllabus to be covered 

March (4
th
 -31

st
)   Business Ethics, Definition, Nature, Purpose, Ethical Issues in Management, 

Causes of Unethical Behaviour, Ethical Abuse-Values, Morals and Business 

Ethics-Levels of Business Ethics, 

April 

(First 15 Days) 

 Myths of Business Ethics, Relationship between Value, Morals and Ethics, 

Conflict of Interest. Ethics at Workplace: Individual in Organisation, Gender 

Issues, Harassment, Discrimination. 

April 

(Last 15 Days) 

 Ethics in Accounting &Finance, Marketing and Consumer Protection- 

Importance, Problems and Issues. 

May 

(First 15 days) 

 Whistle Blower Policies-Meaning, Importance and Issues. 

May 

(Last 15 days) 

 Corporate Social Responsibility under Company Act 2013. Ethical Issues in 

Corporate Governance. 

June  

(First 15 days) 

 Environmental Issues-Protection of Natural Environment, Prevention of 

Pollution, Depletion and Conservation of Natural resources. 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests 
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MC. 202 - RESEARCH METHODOLOGY IN COMMERCE 

Time 

period 

Syllabus to be covered 

March (4
th
 -

31
st
)  

 Introduction: - Meaning of the Research – Qualities of a research worker – Scientific 

Method – Definition – stages of scientific study – Different steps in scientific study – 

Logical Methods – Inductive & Deductive Methods – Nature of the Phenomena & the use 

of the scientific methods. 

April 

(First 15 

Days) 

 Approach to a Research Project :- Purpose of Research – Functions in Research – Research 

Programme – Problem solving through research /financial aspects of research – Research 

Design ( Selective topic, Coverage, Hypothesis) – Sources of Information – Nature of 

study – Definition of terms – Techniques of study – Collection, Analysis & presentation of 

the data – Testing hypothesis – Stating results 

April 

(Last 15 

Days) 

 Use of the Library: - Finding the correct sources of information – Uses of books, 

periodicals & encyclopedia – Taking down notes – Collection & organization of Material. 

Research Method :- Sampling Method – Observation Method – Case Study Method – 

Interview Method – Survey Method – Experimental Method – Questionnaire Method - 

Library Method – Documentary Method – Suitable Combination & Selection of Method – 

advantages, disadvantages & limitations of methods. 

May 

(First 15 

days) 

 Presentation of Information:-Analysis of information – Classification, tabulation & 

interpretation – Presentation of data & its application – Pictorial presentation – 

Composition of information (quotation, footnotes, bibliography - tables, standards, 

abbreviations) - style of writing.  

May 

(Last 15 

days) 

 Coordinating contents :- Front matter (blank sheet, title page, dedication, preface, table of 

contents, list of tables, list of figures, list of appendices etc. ) – Text proper ( Chapter wise 

information ) – Back matter ( appendices, glossary, bibliography, index, blank sheet). 

 Multivariate analysis – an overview of dependence and interdependence methods (multiple 

regression, discriminate analysis, conjoint analysis, factor analysis, cluster analysis) 

June  

(First 15 

days) 

 Research report; ingredients and constructions of research report – procedure of 

preparation of reference and bibliography. Research Findings and Preparation and writing 

of a Research Report: - Benefits of implementation of actual research findings – carrying 

forward the studies – Management of research unit – Preparation and writing of a 

‘Research Report’. 
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June  

(last 15 

days) 

 Doubts session and Mid semester tests 

 

M.C. 204: PRODUCTION AND MATERIALS MANAGEMENT  

Time period Syllabus to be covered 

March (4
th
 -31

st
)   Introduction to Production Management - Nature, Scope, Importance and 

Functions Materials Management - Evolution, Importance, Scope and 

Objectives - Interface with other functions. 

April 

(First 15 Days) 

 Introduction of Inventory Control, Static Inventory problem under risk. 

Dynamic Model under risk, policy coordinated, Replacement with discount. 

Introduction to purchasing, Functions of purchasing, procedure of 

purchasing, Selection Sources of Supply, Negotiation with Suppliers. 

April 

(Last 15 Days) 

 Price determination; Price Cost Analysis, Quality determination and control 

value analysis. Scope & functions of operations management, Forecasting of 

demand. Delphi. Methods, 

May 

(First 15 days) 

 Statistical Quality Control Techniques. Facilities Location & Layout – 

Strategic importance - Factors affecting location & layout - Installation of 

facilities – Single location, multi-location decisions. 

May 

(Last 15 days) 

 Principles and Types of Facilities Layout. Importance and Functions of 

Production Planning & Control. Introduction to PERT / CPM - Network 

Crashing. Productivity - Work Study - Objectives, Scope and Uses. 

June  

(First 15 days) 

 Methods Study – Flow process chart, Flow diagram & Process mapping - 

Work Measurement - Elements – Performance Rating - Allowances - 

Standard Time - Synthetic Time Standards – Work Sampling. 

June   Doubts session and Mid semester tests 
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(last 15 days) 

 

M.C. 403: BUSINESS ETHICS AND CORPORATE GOVERNANCE 

Time period Syllabus to be covered 

March (4
th
 -

31
st
)  

 Business  Ethics:  Introduction  to  Business  Ethics,  Ethics,  Morals  &  Values,  

Concepts  of  Utilitarianism  and Universalism  –  Theory  of  rights,  theory  of  Justice  

–  Virtue  ethics  –  ethics  of  care  –  Law  and  Ethics.  The Nature  of  Ethics  in  

Management  Business  Standards  and  Values. 

April 

(First 15 Days) 

 Value  Orientation  of  the  Firm.  Typical Problems  in  Business  Ethics:  

Environmental  Pollution  &  Society,  Marketing  Ethics  (in  Products,  Pricing, 

Promotion  and  Place)  and  Consumer  protection  –  Ethics  in  Human  Resources  

management  (Recruitment and  promotion  policies,  Working  Conditions,,  Down  

Sizing  Workforce),  Ethical  issues  at  the  top management,  Ethics  in  financial  

markets  and  investor  protection  –  Ethical  responsibility  towards   competitors  and  

business  partners. 

April 

(Last 15 Days) 

 Complexity  of  Ethical  Issues:  Conflicts  in  decision  making  from  ethical  and  

economic  point  of  view, Ethical  Dilemma,  Solving  ethical  dilemma  Managerial  

integrity  and  decision  making.  Ethical  Leadership: Personal  Integrity  and  self  

development  –  wisdom  based  leadership.  Corporate  Governance:  History  of 

Corporate  form  and  models. 

May 

(First 15 days) 

 Corporate  Objectives  and  goals,  Ownership  pattern  –  Issues  in  managing public  

limited  firms  –  Agency  problems.  Nature  &  Evolution  of  Corporate  Governance:  

Global  and National  Perspectives  –  Global  Corporate  Governance  models,  Anglo  

American  and  Relationship  model (Germany,  Japan  and  France)  Claims  of  

Various  Stakeholders,  Why  governance  –  Changes  in  eighties Cadbury  Report,  

Hampel  Report  and  OECD  Committee  Recommendations  –  SOX  Act. 

May 

(Last 15 days) 

 Internal  Corporate  Governance  Mechanism:  Board  of  Directors—  Functional  

Committees  of  Board;  Code of  conduct,  whistle  blowers.  External  Corporate  

Governance  Mechanism:  Regulators,  Gate  keepers, Institutional  Investors,  

Corporate  raiders,  Corporate  Governance  Ratings  Corporate  Governance  in  India: 

corporate  form  in  India  50s  to  90s  –  developments  in  Corporate  Governance  in  

India  in  nineties  and  2000s –  CII,  Kumaramangalam,  Narayanamoorthy,  Naresh  
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Chandra,  JJ  Irani  Committee  reports. 

June  

(First 15 days) 

 Legal  and Regulatory  Changes  –  introduction  and  modification  of  Clause  49,  

Corporate  governance  in  practice  in India. 

 Cases: 

1.  A  Dent  in  Wal  Mart’s  Public  Image  -  The  PR  Strategy. 2.  China  Aviation  

Oil’s  Collapse:  Singapore  INC’s  challenges. 3.  Child  labor  in  Coca  Industry. 4.  

Obesity Concerns:  Burger  Kings  Product  Revenges. 5.  Bhopal  Gas Tragedy 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests. 

 

 

M.C. 407: ORGANISATIONAL CHANGE AND 

DEVELOPMENT  

Time period Syllabus to be covered 

March (4
th
 -31

st
)   Organizational  Change  -  Meaning,  nature,  types;  theories  of  

planned  change;  Organizational  development  – nature  and  

characteristics;   

April 

(First 15 Days) 

 Process  of  organizational  development. Human  Process  

Interventions  -  T-group,  process  consultation,  

April 

(Last 15 Days) 

 Third  party  interventions,  team  building; organizational  

confrontation  meeting,  coaching  and  mentoring,  role  focused  

interventions 

May 

(First 15 days) 

 Techno  structural  Interventions  -  Restructuring  

organization,  reengineering,  employee  involvement,  work 

design; 
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May 

(Last 15 days) 

 Strategic  Interventions  –  Organisation  and  environment  

relationships,  organization  transformation, Contemporary  

issues  and  applications - Organizational  development  in  

global  context, 

June  

(First 15 days) 

 organizational development  in  service  sector,  OD  

Practioners  –  role,  competencies  requirement,  professional  

ethics  and value  and  experiences;  future  trends  in  OD. 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests. 
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TEACHING PLAN 

Ms. NEHA THAKUR 
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BCM 405: MARKETING MANAGEMENT (1-2 days) 

Time period 
SYLLABUS TO BE COVERED 

March (4
th
 -31

st
)   Introduction to Marketing: Meaning, Nature and Scope of Marketing, 

Marketing Concepts and Philosophies, Marketing Process 

 Marketing Mix 

 
April 

(First 15 Days) 

 Marketing Information System 

 Marketing Research Process. 

 Consumer Buying Behaviour: Factors Influencing Buying Behaviour, 

Buying Decision Process. 

 Market Segmentation: Levels and Patterns of Market Segmentation, 

Basis, Major Segmentation 
April 

(Last 15 Days) 

 Concepts of Market Targeting and Positioning. 

 Product Planning and Market Strategies: Product Life Cycle, New 

Product Development, 

 Product Concepts and Classification, Branding, Packaging and 

Labeling 

May 

(First 15 days) 

 Pricing Decision: Pricing Policies and Strategies 

 Distribution Decisions: Channel Design Decisions, Major Channel 

Alternatives, Channels Management Decision, Causes and Managing 

Channel Conflict, Physical Distribution 

May 

(Last 15 days) 

 Promotion Decisions: Communication Process, Promotion Tools: 

Advertising (Steps Involved in Designing and Advertising 

Programme), 

June  

(First 15 days) 

 Sales Promotions, Public Relations, Personal Selling, Issues in 

Marketing in a Developing Economy, Rural Marketing 

 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests 
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M.C.206 BUSINESS POLICY AND STRATEGIC 

MANAGEMENT 

Time period Syllabus to be covered 

March (4
th
 -31

st
)   Strategic Management - An  Introduction - Evolution  of  business policy as 

a discipline - Strategy  and the Quest for Competitive Advantage: Military 

origins of strategy. 

April  

(First 15 days)  

 Evolution - Concept and Characteristics of strategic management – Defining 

strategy – Mintzberg’s 5Ps of strategy – Corporate, Business and Functional 

Levels of strategy - Strategic Management Process. 

April 

(Last 15 Days) 

 Strategic Options Porter’s Generic Strategies Integration Strategies, 

Intensive Strategies. Diversification and Differentiation Strategies, 

Functional Strategy - Manufacturing, Financial, Marketing, Human 

Resource, Research & Development. Strategic Intent & Strategy 

Formulation: Vision, mission and purpose. 

May 

(First 15 Days) 

 Business definition, objectives and goals – Stakeholders in business and their 

roles in strategic management – Corporate Social Responsibility, Ethical and 

Social Considerations in Strategy Development. Strategy implementation - 

Project implementation – Procedural implementation – Resource Allocation 

– Organization Structure – Matching structure and strategy. 

May 

Last 15 days) 

 Behavioral issues in implementation – Corporate culture – Mc Kinsey’s 7s 

Framework - Concepts of Learning Organization. Strategy Evaluation - 

Importance - Symptoms of malfunctioning of strategy - Organization 

anarchies - Operations Control and Strategic Control - Measurement of 

performance - Analyzing variances - Role of organizational systems in 

evaluation. 

June  

(First 15 days) 

 New Business Models and strategies for Internet Economy: Shaping 

characteristics of E-Commerce environment – E-Commerce Business Model 

and Strategies – Internet Strategies for Traditional Business – Key success 

factors in E-Commerce – Virtual Value Chain. Cases in strategic 

management. A minimum of 10 cases encompassing the above topics to be 
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analyzed and discussed in the class. 

 Doubt session and mid semester tests 

 

 

M.C.402: KNOWLEDGE MANAGEMENT 

 

Time period Syllabus to be covered 

March (4
th
 -31

st
)   Concept of knowledge, Major Philosophical Schools, Knowledge in 

economic and management theories,  

April 

(First 15 Days) 

 Knowledge as competitive resource, Knowledge intensive organization, 

Knowledge value chain. Knowledge management systems, 

April 

(Last 15 Days) 

 Barriers to knowledge sharing, Expert systems. 

May 

(First 15 days) 

 Knowledge creation as a tool of excellence, tacit and explicit knowledge, 

Models of knowledge creation process 

May 

(Last 15 days) 

 Critical enabling conditions, Cross leveraging knowledge. Knowledge 

management strategy and business strategy, 

June  

(First 15 days) 

 Knowledge architecture, Organizational design for knowledge management, 

Role of Top and Middle management, Knowledge based reward systems. 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests 
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M.C. 408: TRAINING AND DEVELOPMENT  

Time period Syllabus to be covered 

March (4
th
 -31

st
)   Conceptual Framework: The functions of training, relationship of training to 

organizational and individual goals, Factors effecting successful training 

process, Skills of a successful trainer. 

April 

(First 15 Days) 

 Internal and external trainer. Training and Learning: The learning process, 

learning curve, principles of learning, training guidelines, experience versus 

training, kinds of training, system approach to training, programmed 

instruction, transfer of training. 

April 

(Last 15 Days) 

 Training Needs Assessment and Curriculum Development: Identification of 

Training and Development needs, training needs assessment - various 

approaches (the job and the Individual) 

May 

(First 15 days) 

 Advantages and disadvantages of basic needs assessment techniques. 

Assessing curriculum needs, curriculum standards, matching organizational 

training needs, Developing training materials. Training Methods: Three 

Stages of training (Preparatory, implementation and follow - up stage), 

May 

(Last 15 days) 

 On the job and off -the job methods,, experiential versus non-experiential 

methods. Evaluation of Training and Development, and Emerging Pattern: 

Reasons of evaluating training, Criteria for evaluation. 

June  

(First 15 days) 

 Problems of evaluation, steps involved in evaluation, methods for training 

evaluation, analysis and costing of training. Emerging Pattern of Training 

and development in India. 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests 
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M.C.409- COMPENSATION MANAGEMENT  

 

Time period Syllabus to be covered 

March (4
th
 -31

st
)   Role  of  compensation  in  organization:  Economic  and  behavioural  

theories  related  to  compensation;  

April 

(First 15 Days) 

 Strategic perspectives  of  compensation;  compensation  as  motivational  

tool;  compensation  policy. Internal  and  external  equities  in  compensation  

system; 

April 

(Last 15 Days) 

 Determining  the  worth  of  jobs;  understanding  inter and  intra-industry  

compensation  differentials,  designing  pay  structure  and  administrating  

compensation package;  understanding  different  components  of  

compensation  package  like  fringe  benefits,  incentives  and retirement  

plans;  pay  for  performance  plans. 

May 

(First 15 days) 

 Compensation  of  special  group:  Corporate  Directors,  Chief  Executives,  

Senior  Managers;  components  of executive  compensation  package;  

compensation  of  professionals  and  knowledge  workers,  R&D  staff,  sales 

compensation  plan,   

May 

(Last 15 days) 

 International Compensation. Statutory provisions  governing  different  

components  of  reward  system;   

June  

(First 15 days) 

 working  of  different  institutions related  to  reward  system  like  wage  

boards,  pay  commissions,  role  of  trade  unions  in  compensation 

management;  tax  planning. 

June  

(last 15 days) 

 Doubt Sessions and Mid Semester Tests. 
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4. Master Time Table 
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5. Syllabus 

 

 

 
 

 

 

PANJAB UNIVERSITY, CHANDIGARH-160014 (INDIA) 

(Estd. under the Panjab University Act VII of 1947 – enacted by the Govt. of India) 

 

 

FACULTY OF BUSINESS MANAGEMENT AND 

COMMERCE 

 

 

SYLLABI 

 
FOR 

 

 

B.Com. (General &Hons.) 

(Semester System) 

For the Examinations 2021-2022 
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SCHEME OF B.ComCOURSE(General and Hons.) 

Semester–I 

 

Course

Code 

CourseTitle Maximum

Marks 

Number 

ofLectures(

L)PerWeek 

Tutorials 

(T)PerWeek

*** 
BCM101 A PUNJABI 50 3  

 OR   
BCM101B HISTORYANDCULTUREOF   

 PUNJAB   
BCM102 ENGLISH AND 

BUSINESSCOMMUNIC

ATION 

100 5 1 

BCM103 INTERDISCIPLINARY 
PSYCHOLOGY 
FORMANAGERS 

100 5 1 

BCM104 BUSINESSECONOMICS-I 100 5 1 

BCM105 PRINCIPLES OF 
FINANCIALACOUNTING
** 

100 5 1 

BCM106 COMMERCIALLAWS 100 5 1 

BCM107 PRINCIPLESANDPRACTIC
ESOFMANAGEMENT 

100 5 1 

Semester–II 

 

Course

Code 

CourseTitle Maximum

Marks 

Number 

ofLectures(

L)PerWeek 

Tutorials 

(T)PerWeek

*** 
BCM201A 

 

BCM201B 

PUNJAB

IOR 
HISTORY AND CULTURE 
OFPUNJAB 

50 3  

BCM202 ENGLISH AND 

BUSINESSCOMMUNIC

ATION 

100 5 1 
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BCM203 INTERDISCIPLINARY 

 
E-COMMERCE 

100 5 1 

BCM204 BUSINESSECONOMICS-II 100 5 1 

BCM205 CORPORATEACOUNTING** 100 5 1 

BCM206 BUSINESSLAWS 100 5 1 

BCM207 HUMAN 
RESOURCEMANA
GEMENT 

100 5 1 

 ENVIRONMENT, 

ROADSAFETY 

EDUCATION,VIOLENCEAG

AINSTWOMEN/ 
CHILDRENANDDRUGABUSE* 

100   

Semester–III 

 

Course

Code 

CourseTitle Maximum

Marks 

Number 

ofLectures(

L)PerWeek 

Tutorials 

(T)PerWeek

*** 

 

BCM301 

INTERDISCIPLINA
RYISSUES IN 
INDIANCOMMERCE 

100 5 1 

BCM302 COSTACCOUNTING** 100 5 1 
BCM303 COMPANYLAW 100 5  
BCM304 BUSINESS 

MATHEMATICS 
ANDSTATISTICS** 

100 5 1 

BCM305 BANKING 
ANDINSURA
NCE 

100 5 1 

BCM306 GOODSANDSERVICE
STAX (GST)** 

100 5 1 

 

Semester-IV 

Course

Code 

CourseTitle Maximum

Marks 

Number 

ofLectures(

L)PerWeek 

Tutorials (T) 

PerWeek*** 
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BCM401 

INTERDISCIPLINARY 
SECURITY ANALYSIS 
ANDPORTFOLIOMANAG
EMENT 

100 5 1 

BCM402 ADVANCEDACCOUNTING*
* 

100 5 1 

BCM403 AUDITING 
ANDSECRETARIALPRA
CTICE 

100 5 1 

BCM404 COSTMANAGEMENT** 100 5 1 

BCM405 MARKETINGMANAGEMEN
T 

100 5 1 

BCM406 QUANTITATIVE 
TECHNIQUESAN
DMETHODS** 

100 5 1 
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Semester-V 

 

Cours

eCod

e 

CourseTitle Maximu

mMark

s 

Number 

ofLecture

s(L) 
PerWeek 

Tutorials 

(T)PerWee

k*** 

BCM501 INCOMETAXLAW** 100 5 1 

BCM502 MANAGEMEN
TACCOUNTIN
G** 

100 5 1 

BCM503 INDIANECONOMY 100 5 1 

BCM504 PRODUCTION 
ANDOPERATIONMANAG
EMENT 

100 5 1 

BCM505 ENTREPRENEURSHIP 
ANDSMALLBUSINESS 

100 5 1 

BCM506 FINANCIAL MARKETS 
ANDSERVICES 

100 5 1 

Semester-VI 

 

Cours

eCod

e 

CourseTitle Maximu

mMark

s 

Number 

ofLecture

s(L) 
PerWeek 

Tutorials (T) 

PerWeek**

* 

BCM601 DIRECT TAXLAWS** 100 5 1 
BCM602 FINANCIALMANAGEMENT 100 5 1 

BCM603 ISSUESINFINANCIA
LREPORTING 

100 5 1 

BCM604 SOCIALANDBUSINES
SETHICS 

100 5 1 

BCM605 OPERATIONA
LRESEARCH*
* 

100 5 1 

BCM606 SECTORAL ASPECTS 
OFINDIANECONOMY 

100 5 1 

 

*Thisisacompulsoryqualifyingpaper,whichthestudentshavetostudyintheB.A./B.Sc./B.Com./BBA

1
st
year(2

nd
Semester).Ifthe student/sfailedto qualify the paperduring the 2

nd
 Semester, he/she/ they 
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be allowed to appear/qualify the same in the 4
th

 or 6
th

Semester/s. 

 
** the strength of B.Com. unit shall be 70. There will be tutorials only in the papers which 

havebeenhighlightedwith asterisk**. 

 

***Each unit ofB.com.willbedividedinto3-groups forthepurposeofTutorials. 
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SCHEME OF B.COM. COURSE (GENERAL AND HONS.)SEMESTER-

I 

BCM101A:PUNJABI 

Max.Marks 

:50marks.Written: 
45marks.

InternalAssessment:05marks. 

Time:3hrs. 

 

1. ABookofPunjabi. 20marks 

2. EssayWritingonNationalandInternationalProblems. 10marks 

3. TranslationofBusinessAdvertisementfromEnglishtoPunjabi 05marks 

4. Correct-Incorrectwords 05marks 

5. BusinessVocabulary 05marks 

Courses: 

 

1. Galiey Chikkarh Door Ghar (Autobiography) by Dr. S.S. Wanjara 

Bedi,Publishers:KasturiLal& Sons,Amritsar-Jalandhar. 

Chapters1to 6 

2. ListofwordsofBusinessVocabularyattached(A toH) 

ThemesandUnits: 

1. TwoquestionsfromthebookGalieyChikkarhDoorGhar 

(Withinternalchoice) 

6+6=12marks 

2. Shortanswerquestion(4outof6) 2×4=08marks 

3. Essay(1outof4)(NationalandInternationalProblems) 10marks 

4. TranslationofBusinessAdvertisementfromEnglishtoPunjabi 05marks 

5. Correct-Incorrectwords(5wordsoutof8) 05marks 

6. BusinessVocabulary(5wordsoutof8) 05marks 
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BCM101B HISTORYANDCULTUREOFPUNJAB–I 

 

Instructionsforthepaper-setterandcandidates:(forpaperinSemesterI&II) 

 

1. Thesyllabushasbeendivided intofourUnits. 

There shall be 9 questions in all. The first question is compulsory and shall be 

shortanswer type containing 10 short questions spread over the whole syllabus to be 

answeredin about 25 to 30 words each. The candidates are required to attempt any 5 short 

answertype questions. Each question will carry 1 mark. Rest of the paper shall contain 4 

units.Each Unit shall have two essay type questions and the candidate shall be given 

internalchoice of attempting one question from each Unit-IV in all. Each question will 

carry 10marks. 
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2. For private candidates, who have not been assessed earlier for internal assessment, 

themarks secured by them in theory paper will proportionately be increased to 

maximummarksofthepaperin lieu ofinternal assessment. 

Thepaper-settermust putnote(2)inthequestionpaper. 

 

3. Onequestionfrom Unit-IVshall beset onthemap. 

 

Explanation: 

1. Each essay type question would cover about one-third or one-half of a topic detailed 

inthesyllabus. 

2. Thedistributionofmarksforthemapquestionwouldbeasunder:Map

 : 06Marks 

ExplanatoryNote    : 04Marks 

In case a paper setter chooses to set a question of map on important historical places, 

thepaper setter will be required to ask the students to mark 6 places on map of 1 mark 

eachand writeexplanatorynoteon anytwo of2 markseach. 

3. The paper-setter would avoid repetition between different types of question within 

onequestionpaper. 

 

PAPER : HISTORY AND CULTURE OF PUNJAB FROM THE EARLIEST TIMES 

TO1849 

 
Max.Marks : 50 
Theory : 45 

InternalAssessment : 05 
Time : 3Hours 

 

Objectives: Tointroducethestudentsto thehistoryofthePunjab region. 

Pedagogy: Lectures,libraryworkanddiscussions. 

 

UNITI 

1. HarappanCivilization:extentandtownplanningandsocio-economiclife. 

2. LifeinVedicAge:socio-economicandreligious. 
3. GrowthofJainismandBuddhisminPunjabontheregion. 

 

UNITII 

4. Societyand CultureunderMaurayas 

5. Societyand CultureunderGupta 
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6. CulturalReorientation:mainfeaturesofBhakti;originanddevelopment ofSufism 

 

UNITIII 

7. Evolution of Sikhism: teaching of Guru Nanak; Institutional Development -

Manji,Masand,Sangat andpangat. 

8. TransformationofSikhism:martyrdomofGuruArjan;martyrdomofGuru 

TeghBahadurandits impact. 

9. InstitutionofKhalsa:newbaptism;significance 
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UNITIV 
10. Changes in Society in 18

th
 century: social unrest; emergence of misls and institutions-

rakhi,gurmata, dalkhalsa. 

11. SocietyandCultureofthepeopleunderMaharaja RanjitSingh 

12. MAP (of undivided physical geographical map of Punjab): Major Historical 

Places:Harappa, Mohenjodaro, Sanghol, Ropar, Lahore, Amritsar, Kiratpur, Anandpur 

Sahib,TarnTaran, Machhiwara,Goindwal, KhadurSahib. 

 

SuggestedReadings: 

1. Joshi,L.M(ed.) :History andCultureofthePunjab,Part-I,PublicationBureau,

  PunjabiUniversity,Patiala,1989 

(3
rd

edn.) 

2. Joshi,L.MandSingh,: HistoryandCultureofthePunjab,Vol. 

I,PunjabiUniversity,Fauja(ed.) Patiala,1977 

3. Prakash,Buddha :GlimpsesofAncientPunjab,P.U.,Patiala,1983 

4. Thapar,Romila :AHistoryofIndia,Vol.I,PenguinBooks,1966 

5. Basham,A.L : The Wonder That was India, Rupa Books, Calcutta 

(18
th

rep.),1992 

6. Sharma,B.N : LifeinNorthern India, MunshiRamManoharLal,Delhi,1966 

7. Singh,Kirpal :HistoryandCultureofthePunjab,PartII(MedievalPeriod), 

PublicationBureau,PunjabiUniversity,Patiala1990(3
rd

edn.). 

8. Singh,Fauja(ed.) :HistoryofthePunjab, Vol.III,PunjabiUniversity,Patiala1972 

9. Grewal,J.S. :TheSikhsofthePunjab,theNewCambridge 

HistoryofIndia,Orient 

OrientLongman,Hyderabad,1990. 
10. Singh,Khuwant :AHistoryoftheSikhs,volI:1469-

1839,OxfordUniversityPressDelhi,1991. 

11. Chopra,P.N.,Puri,B.N. :ASocial,CulturalandEconomicHistoryofIndia,Vol. 

II,andDas, 

M.N.Macmillan,Delhi,1974. 
12. Hussain,Yusuf : Glimpse of Medieval Indian Culture, Asia 

PublishingHouse,Bombay,1973(rep.). 

 

Note: The following categories of the students shall be entitled to take option of History 

&CultureofPunjab in lieu ofPunjabi ascompulsorysubject: 

 

A. Thatthestudentswho havenotstudied Punjabiupto class10
th

. 

B. Wardof/andDefencePersonnelandCentralGovt.Employee/Employeeswhoaretransfe

rrableonallIndiabasis. 
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C. Foreigners 

 

 

 

 

BCM102:ENGLISHANDBUSINESSCOMMUNICATIONSKILLS 

 

Note: 

 

(i) There will be one paper of 80 marks. 10 marks are reserved for the 

InternalAssessmentand 10 forthePracticalWork. Total is100. 

 

(ii) The paper shall consist of Two Units. Unit I will be text specific and Unit II 

shalldealwith differentaspects ofcommunication andlanguagelearningskills. 

 

(iii) For Unit I, the prescribed text is Ten Mighty Pens, ed., K.A. Kalia 

(OxfordUniversityPress), Therelevant sections, however,areasfollows: 

 

I. TheModelMillionaire :OscarWilde 

II. TheGiftoftheMagi :O.Henry 

III. TheJudgement-seatofVikramaditya : SisterNivedita 

IV. Fur :Saki 

V. A.MarriageProposal :AntonChekhov 

 

(iv) For Unit II, there is no prescribed text, only suggested reading, listed towards 

theend.UnitIIshall consist ofthefollowingsub-units: 

 

 

Business Communication: It shall focus on different aspects of communication in general 

andbusinesscommunicationinparticular,communicationwithinorganizations,typesofcommunicatio

n,and significanceofpositiveattitudein improvingcommunication. 

 

Writing Skills: Letters of all kinds, tender notices, auction notices, public notices; memos 

andadvertisementsrelatingto sales/marketing. 

 

Practical Work: To impart the skills of Personal Interview and public speaking like 

DeclamationandDebate. 
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PracticalWork: 

 

There will be viva-voce examination of 10 marks which will include Debate, Declamation 

andPersonalInterview. 

 

 

Note :In case of private candidates and students of School of Open Learning, the marks 

obtainedbythemout of 80 will beproportionatelyincreased out of100. 

 

TestingScheme: 

 

The examination paper shall be divided into two sections, corresponding to two units 

alreadyproposedinthesyllabus.Thedistributionofquestionsandmarks inSectionIshallbeasfollows: 

 

Q.1. It shall consist of five short question/answers (not 

exceeding100-120 words) out of which a student will be 

expected 

toattemptanythree.Thisquestionshallbebasedupontheprescribedt

ext Ten Mighty Pens. 

12Marks 

Q.2. It shall consist of two long question/answers (not 

exceeding300-350 words) out of which a student will be 

expected toattempt only one. This question shall have internal 

choice, bebasedupon theprescribed text TenMighty Pens. 

10Marks 

Note:Thequestions1&2shouldbeso designedastocover allthechaptersprescribed. 

Q.3. It shall consist of an Unseen Passage for Comprehension 

(notmore than 300 words), with minimum five questions at the 

end.These questions should be designed in such a way that we 

areabletotest astudent's comprehensionability, language/ 

presentationskillsandvocabularyetc. 

12Marks 
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Q.4. It shall exclusively be a test of vocabulary, but designed 

strictlyonthelinesofvariousexercisesgivenattheendofeachchapte

r in the prescribed text. The candidate shall be given 

sixwordsinonecolumnandaskedtomatchthemwithwords/meanin

gsin thenext column. 

6Marks 

SectionII(Basedupon UnitII) 

Q.5. This question shall test a students' ability towrite businessletter 

of various kinds (in not more than 250 words). There willbe 

Internal Choicein thequestion. 

10Marks 

Q.6. ThisquestionshallbeonMemos,TenderNotices/Auction 
Notices/Public Notices/ Advertisements.( have to attempt 
fourof5 marks each) 

20Marks

5x4=20 

Q.7. Two short questions to test the students' understanding 
ofvariousaspects ofbusiness communication. 

10Marks 

 

 

SuggestedReading: 

 

1. BusinessCommunication,Ed.,OmP.Juneja&AartiMujumdar,Hyderabad:OrientBla

ckswan. 

2. Textbook of Business Communication, Anjali Kalkar, R.B. 

Suryawanshi,AmlanjyotiSengupta,,Hyderbad:OrientBlackswan. 

3. 50 

WaystoImproveYourBusinessEnglish…withouttoomucheffort,KenTaylor,Hyderab

ad:OrientBlackswan. 

 

 

 

 

BCM103:PSYCHOLOGYFORMANAGERS 

Objective:Theobjectiveofthepaperistoprovidebroadunderstandingaboutbasicconceptsandtechniq

ues ofhumanbehaviourto thestudents. 

UNIT-I 
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Introduction:Concepts,Definitions;NeedandImportanceofOrganisationalBehaviourforManagers, 

Contributing Disciplines of OB. Nature and Scope, Organisational Behaviour 

Models.IndividualBehaviour:IntroductionandMeaning,FactorsAffectingIndividualBehaviour,Mo

delsofIndividual Behaviour 

Personality: Meaning, Characteristics, Determinants and Theories of 

PersonalityPerception:Nature& 

Importance,PerceptionProcess,PerpetualErrorsandDistortions. 

AttitudesandValues:Components,SourcesandMeasurementofAttitudes.Concept,SourcesandTypes 

ofValues. 

UNITII: 

Motivation:MeaningandImportanceofMotivation,TheoriesofMotivation,Morale.Inter

PersonalBehaviour and Transactional Analysis(TA). 

Leadership:Definition,Importance, LeadershipStyles,ModelsandTheoriesofLeadership.Conflict 

Management: Traditional vis-a-vis Modern View of Conflict, Types and Causes 

ofConflict,Conflict Resolution. 

Referencebooks: 

1. Robbins,StephensP.,OrganisationalBehaviour 

2. French,W andC.Bell,OrganisationalDevelopment 

3. Davis,Keith,Human BehaviouratWork:OrganisationalBehaviour 

4. Luthans,Fred,OrganisationalBehaviour 

5. HaroldWeihrich,Koontz,EssentialsofManagement 

6. Robbins,StephensP.,Organisational BehaviourConcepts,controversiesandApplications. 
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BCM104:BUSINESSECONOMICS-I 

Objective:TostudythebasicconceptsofmicroeconomicsrelevantforBusinessdecisionmaking and 

helping the students to understand the application of economic principles in businessmanagement 

UNIT–I 

ConsumerBehaviour 

Utility Approach:Meaning,Types,RelationshipbetweenMarginalUtility andTotalUtility,Law of 

Diminishing Marginal Utility, Law of Equi-Marginal Utility, Consumer 

Equilibrium,DerivationofDemand Curve. 

Indifference Curve Approach: Properties, Consumer Equilibrium, Price Effect, Income 

Effect,SubstitutionEffect,Price Effectacombinationof IncomeEffectandSubstitutionEffect. 

LawofDemand 

ElasticityofDemand:Definitions,Types,Measurement,Factors andImportance. 

UNIT-II 

ProductionandRevenue 

ProductionFunction:LawsofReturns,LawofVariableProportionandReturnstoScale. 

Cost and Cost Curves : Concept of Nominal Real Economic Implicit, Explicit and 

OpportunityCost,CostCurveunderShort-runandLong-

run,RelationshipbetweenAverageCostandMarginalCost. 

Revenue Curves : Concept of Total Average and Marginal Revenue under different 

MarketConditions,RelationshipbetweenAverageRevenue,MarginalRevenueandElasticityofDema

nd. 

PerfectCompetition: Features, Equilibrium ofFirm, Equilibrium ofIndustry, Role of 

Timeelementin PriceDetermination. 

Monopoly: Feature, Equilibrium of Firm/Industry, Price Discrimination and Its 

Types.MonopolisticCombination:Features,Price-

OutputPolicyoftheFirm.SellingCost,Meaning,Effects,Equilibrium ofFirm with respectto 

SellingCost. 

 

Referencebooks: 

 

1. Dwivedi,D.N.ManagerialEconomics,7
th

Edition,VikasPublishingHouse. 
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2. Salvatore, D. Managerial Economics in a Global Economy, 6
th

 Edition, Oxford 

UniversityPress. 

3. Peterson,L.andJainManagerial Eco.,4
th

Edition,PearsonEducation. 

4. A.Kontsoyianis;ModernMicro-Economics. 

5. M.Adhikary; BusinessEconomics. 

 

 

 

BCM105:PRINCIPLESOFFINANCIALACOUNTING 

 

Objective:Theobjectiveofthispaperistohelpstudentstoacquireconceptualknowledgeoffinancialaccounting

andtoimpartskills forrecordingvarious kindsofbusiness transactions. 

UNIT–I 

GenerallyAcceptedAccountingPrinciples(GAAP):AccountingConceptsandConventions:theirNatu

re,PurposesandLimitations.Introductionto AccountingSoftwareandTally. 

Financial Statements of Sole Proprietor and Partnership Firm (with adjustments): 

IncomeStatement,BalanceSheet 

Branch Accounting: Dependent and Independent Branches (Excluding Foreign 

Branches).DepartmentalAccounting:Meaning,Needs,Advantages,ApportionmentofExpenses,Int

erDepartmentalTransfers and Provision forUnrealised Profit. 

 

UNIT–II 

Accounting for 

Consignment.AccountingforJ

ointVenture. 

AccountingforDissolutionofPartnershipFirm; InsolvencyofPartners(excludingSaletoaCompany) 
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and Piecemeal Distribution. 

RoyaltyAccounts 
 

 

Practicalwork: 

1. PracticalAccounting workusingTallySoftware 

 

Referencebooks: 

1. ShuklaandGrewal–AdvancedAccounting,S.ChandPublication,NewDelhi. 

2. R.L.Gupta andV.K.Gupta-AdvancedAccounting,SultanChandPublication,NewDelhi. 

3. T.S.Reddy&A.Murthy–FinancialAccounting,MarghamPublications,Chennai. 

4. P.C.Tulsian–FinancialAccounting,S.ChandandSons. 

 

 

 

 

BCM106:COMMERCIALLAW 

 

Objective:

 ThemainobjectiveofthepaperistoacquaintthestudentswithgeneralCommercialLa

ws. 

UNITI 

Indian Contract Act, 1872: Definition & Nature of Contract, Classification; Offer & 

Acceptance;Consideration; Capacity of Parties; Free Consent; Legality of Objectives; Void 

Agreements;PerformanceofContracts;DischargeofContract;ContingentContracts;QuasiContracts;

RemediesforBreach ofContract. 

UNITII 

SpecialContracts: Indemnity&Guarantee; Bailment&Pledge;ContractofAgency.Introductionto 

Right toInformation Act,2005 

TheConsumerProtectionAct,2019:Introduction,ObjectivesCommencement&Application,Definitions,Sal
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ient Features, GrievanceRedressal Machinery. 

 

Referencebooks: 

1. Avtar Singh : ThePrinciplesofMercantileLaw 

2. M.C.Kuchhal : Business Law 

3. N.D.Kapoor : Business Law 

4. P.R.Chandra : BusinessLaw,Galgotia,NewDelhi 

5. Gogna : MercantileLaw,S.Chand 

6. M.S.Shukla : BusinessLaw,SultanChand. 

PracticalWork 

1. Howtofileanapplicationunder Consumer ProtectionAct 

2. Shortcase studiesto beincludedin section A 

 

 

 

 

 

 

BCM107:PRINCIPLESANDPRACTICESOFMANAGEMENT 

 

 

Objective:Theobjectiveofthepaperisto helpthestudentsinunderstandingtheprocess 

ofbusinessmanagement and its functions. 

UNITI 

Management: Nature, Definitions, Scope,Levels, Process and Significance of 

Management.Developmentof ManagementThoughts:Classical, Neo-ClassicalSystems, 

Contingency andContemporaryApproachestoManagement(Drucker,Porter,Prahalad,Senge 

andTomPeters) 
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Planning:Concept,Process,Nature,StepsinPlanning,SignificanceandTypes.DecisionMaking:Conc

eptandProcess,Typesof Decisions, ManagementByObjectives(MBO). 

 

Organization:Concept,Nature,Process,Significance,Types,OrganisationalStructure,Committees, 

Span of Control. Authority and Responsibility.Delegation, Decentralization andDepartmentation. 

 

UNITII 

Direction: Concept, Features, Importance and Limitations of Direction. Elements of Direction-

Supervision,Motivation,Leadership and Communication 

Coordination:Concept,Features,ImportanceandLimitationsofCoordination.InternalandExternalC

oordination 

Control: Concept, Features, Importance and Limitations of Control. Control Process. 

EssentialsofaGoodControlSystem.TechniquesofControl.RelationshipbetweenPlanningandContr

ol 

 

Referencebooks: 

1. PeterF.Drucker,‘ThePracticeofManagement’ 

2. WeihrichandKoontz,‘EssentialsofManagement’ 

3. StonerandFreeman, ‘Management’ 

4. DavidRHampton,‘ModernManagement’ 

5. Stephen P Robbins, David A DeCenzo, ‘Fundamentals of Management, 

EssentialConceptsand Applications’ 

 

SEMESTER-II 

 

SCHEMEOFB.COM.COURSE(GENERAL ANDHONS.) 

 

BCM201A:PUNJABI  
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Max.Marks 

:50marks.Written: 

45marks.InternalAssessme

nt:05marks. 

Time:3hrs. 

1. ABookofPunjabi. 20marks 

2. BusinessCorrespondence:Letters 10marks 

3. Punctuation 05marks 

4. BusinessAdvertisement 05marks 

5. BusinessVocabulary 05marks 

Courses: 

1. Galiey Chikkarh Door Ghar (Autobiography) by Dr. S.S. Wanjara Bedi, 

Publishers:KasturiLal&Sons, Amritsar-Jalandhar. 

Chapters7to 12. 

2. ListofwordsofBusinessVocabularyattached(ItoZ) 

ThemesandUnits: 
TwoquestionsfromthebookGalieyChikkarhDoorGhar.(W
ithinternal choice) 6+6=12marks 

2. 
Shortanswerquestion(4outof6) 2x 4=08marks 

3. 
BusinessCorrespondence:Letters 10marks 

4. 
Punctuation 05marks 

5. 
BusinessAdvertisement(Punjabi) 05marks 

6. 
BusinessVocabulary 05marks 

SuggestedReadings 

PunjabiViyakaranbyDr.HarkiratSingh,PunjabStateUniversityText-bookBoard,Chandigarh. 

 

SemesterII 

 

BCM201 B HISTORY AND CULTURE OF PUNJAB IN THE COLONIAL AND 

POSTINDEPENDENCETIMES 

INSTRUCTIONSFORTHEPAPER–SETTERANDCANDIDATES:(FORPAPERin 

semester1AND2) 

 

1. Thesyllabushasbeendivided intofourUnits. 

There shall be 9 questions in all. The first question is compulsory and shall be 

shortanswer type containing 10 short questions spread over the whole syllabus to be 

answeredin about 25 to 30 words each. The candidates are required to attempt any 5 short 

answertype questions Each question will carry 1 mark. Rest of the paper shall contain 4 

units.Each Unit shall have two essay type questions and the candidate shall be given 
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internalchoice of attempting one question from each Unit-IV in all. Each question will 

carry 10marks. 

2. For private candidates, who have not been assessed earlier for internal assessment, 

themarks secured by them in theory paper will proportionately be increased to 

maximummarksofthepaperin lieu ofinternal assessment. 

Thepaper-settermust putnote(2)inthequestionpaper. 

3. Onequestionfrom Unit-IVshall beset onthemap. 

 

Explanation: 

1. Each essay type question would cover about one-third or one-half of a topic detailed 

inthesyllabus. 

2. Thedistributionofmarksforthemapquestionwouldbeasunder:Map

 : 6Marks 

ExplanatoryNote : 4Marks 

 

In case a paper setter chooses to set a question of map on important historical places, 

thepaper setter will be required to ask the students to mark 6 places on map of 1 mark 

eachand writeexplanatorynoteon anytwo of2 markseach. 

3. The paper-setter would avoid repetition between different types of question within 

onequestionpaper. 

 

PAPER:  HISTORY AND CULTURE OF PUNJAB IN THE COLONIAL AND 

POSTINDEPENDENCETIMES 

Max.Marks : 50 

Theory : 45 

InternalAssessment : 05 

Time : 3Hours 

Objectives: Tointroducethestudentsto thehistoryofPunjabregioninmoderntimes. 
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Pedagogy: Lectures,libraryworkanddiscussions. 

 

UNITI 

 

1. IntroductionofColonialRuleinPunjab:AnnexationofPunjab;BoardofAdministration 

2. WesternEducation:GrowthofEducationandriseofmiddleclasses 

3. AgrarianDevelopment: Commercializationofagriculture;canalizationandcolonization. 

UNITII 

 

4. EarlySocioReligiousReform:ChristianMissionaries;Namdharis;Nirankaris. 

5. SocioReligiousReform Movements:activitiesofAryaSamaj;Singhsabhas;Ahmadiyas. 

6. DevelopmentofPress &literature: growthofprintTechnology;developmentinliterature 

 

 

UNITIII 

 

7. EmergenceOfPolitical Consciousness:Agrarianuprisingof1907;Ghadar Movement. 

8. Gurudwara Reform Movement: Jallianwala Bagh; foundation of SGPC and Akali 

Dal;Morchas.Activities ofBabbarAkalis. 

9. Struggle for Freedom: activities of revolutionaries -Naujawan Bharat Sabha; 

KirtiKissanMovement; participation in mass movements – non co-operation, civil 

disobedience, QuitIndia. 

 

 

UNITIV 

 

10. PartitionanditsAftermath:resettlement;rehabilitation 

11. Social Concerns In Post Independence Punjab: language; immigration; socio-

economicissues. 

12. MAP (Physical geographical map of undivided punjab): Major Historical places: 

Delhi,Kurukshetra, Jaito, Ferozepur, Ambala, Amritsar, Lahore, Ludhiana, Qadian, 

Jalandhar,Lyallpur,Montgomery. 

 

 

SuggestedReadings: 

 

1. Singh,Kirpal :HistoryandCultureofthePunjab,PartII(MedievalPeriod), 

PublicationBureau,PunjabiUniversity,Patiala1990(3
rd

edn.). 
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2. Singh,Fauja(ed.) :HistoryofthePunjab,Vol.III, PunjabiUniversity,Patiala1972. 

3. Grewal,J.S. :TheSikhsofthePunjab,theNewCambridge 

HistoryofIndia,OrientLongman,Hyderabad,1990. 

4. Singh,Khushwant :AHistoryoftheSikhs,volI:1469-

1839,oxfordUniversityPress,.Delhi,1991. 

5. Chopra,P.N.,Puri,B.N.:ASocial,CulturalandEconomicHistoryof 

India,Vol.II,AndDas,M.N. Macmillan,delhi,1974. 

 

 

 

 

BCM202:ENGLISHANDBUSINESSCOMMUNICATION 

Note: 

 

(i) There will be one paper of 80 marks. 10 marks are reserved for the 

InternalAssessmentand 10 forthePracticalWork. Total is100. 

 

(ii) ThepapershallconsistofTwoUnits.UnitIwillbetextspecificandUnitIIshalldealwithdiffer

ent aspects of communication and languagelearningskills. 

 

(iii) For Unit I, the prescribed text is Ten Mighty Pens Issues ed. K.A. Kalia 

(OxfordUniversityPress). 

 

Therelevantsections,however, are asfollows: 

I. Chandalika:RabindranathTagore 

II. ABachelor'sComplaintoftheBehaviourofMarriedPeople:CharlesLamb 

III. ElDorado:R.L.Stevenson 

IV. Bores:E.V.Lucas 

V. TheArtoftheEssayist:A.C.Benson 
(iv) For Unit II, there is no prescribed text, only suggested reading, 

listedtowardstheend,UnitIIshallconsist ofthefollowingsub-units: 

 

Writing Skills: This section shall focus on business précis-writing, curriculum vitae; short 

formalreports(not exceeding200 words). 

 

Modern Forms of Communication: Here special emphasis shall be givento teaching the formatof 

e-mails, Fax Messages, Teleconferencing, Audio-Visual Aids and Power-Point 
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Presentations.Apart from this, the students shall also be given basic lessons in Effective 

Listening, Non-VerbalCommunication,Howto PrepareforGroup Discussion etc. 

 

Practical Work:ToimpartskillsofGroupDiscussion. 

 

Practical Work: There will be viva-voce examination of 10 marks which will include 

GroupDiscussion.Thestudentswill appearinthegroupof10 students forviva-voce. 

 

Note: Incase ofprivate candidatesandstudentsofSchoolofOpen 

Learning,themarksobtainedbythemout of 80 will beproportionatelyincreased outof100. 

 

TestingScheme:Theexaminationpapershallbedividedintotwosections,correspondingtotwo units 

already proposed in the syllabus. The distribution of questions and marks in Section Ishallbeas 

follows: 

SectionI(Itistext-basedandcorrespondstoUnitIinthesyllabus) 

 

Q.1. Itshallconsistoffiveshortquestion/answers(notexceeding100-

120words)outofwhichastudentwillbeexpectedto 

attempt any three. This question shall be based upon 
theprescribedtext Ten MightyPens. 

12marks 
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Q.2. It shall consist of two long question/answers (not exceeding 300-

350 words) out of which a student will be expected to 

attemptonly one. This question shall have internal choice, and be 

basedupontheprescribed text TenMighty Pens. 

10marks 

Note:Thequestions1&2shouldbeso designedastocover allthechaptersprescribed. 

Q.3. It shall consist of an Unseen Passage for Comprehension 

(notmore than 300 words), with minimum six questions at the 

end.These questions should be designed in such a way that we 

areabletotestastudent'scomprehensionability,language/presentati

onskills and vocabularyetc. 

12marks 

Q.4. It shall exclusively be a test of vocabulary, but designed 

strictlyon the lines of various exercises given at the end of each 

chapterin the prescribed text. The candidate shall be given six 

words 

inonecolumnandaskedtomatchthemwithwords/meaningsinthenex

t column. 

6marks 

SectionII(Basedupon UnitII) 

Q.5. The students shall be asked to write a short survey report on 

asituation,incident,businessproblem,orthepossibilityofstartingane

wcommercialventure(inabout150-

200words).Thestudentsshallbegivenaninternalchoiceinthisquestio

n. 

10marks 

Q.6. This will test the students' ability to write a Précis. A passage 

ofabout 200 words shall be given and the students shall have 

towriteaprécis ofabout70words (includingthetitle). 

10marks 

Q.7. Definition/formatofModernformsofcommunicationtobetested-

Listening-Nonverbalcommunication,e-

mail,fax,teleconferencingetc. 

10marks 

Q.8. CurriculumVitae 10marks 
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SuggestedReading: 

 

1. Business Communication, Ed., Om P. Juneja & Aarti Mujumdar, Hyderabad: 

OrientBlackswan. 

2. 50 

WaystoImproveYourBusinessEnglish…withouttoomucheffort,KenTaylor,Hyderab

ad:OrientBlackswan. 

3. 50 

WaystoImproveYourBusinessEnglish…withouttoomucheffort,KenTaylor,Hyderab

ad:OrientBlackswan. 

 

 

BCM203:E-COMMERCE 

Objective: The objective of thispaper istoprovide fundamentalknowledge tothe studentsaboutE-

Commercesothattheycanbetterperforminanyareaofoperationandcanexcelinthefieldof commerce 

with ITspecialization. 

 

 

UNITI 

Electronic Commerce Framework, History, Basics and Tools of E-Commerce, Comparison 

ofWeb-basedwithTraditionalBusiness;GrowthofE-Commerce–Present,FutureandPotential. 

 

E-Business: Meaning, Importance, Models Based on the Relationships of Transacting 

Parties(B2B, B2C, C2C and C2B ), Present Status of E-Commerce in India, Regulatory Aspects 

of E-Commerce. 

 

UNITII 

Changing Structure of Organisation – The Impact of E-Commerce on Various Business 

Sectorssuch as Entertainment, Education, Health Services, Publishing and Financial 

Services.Socio-Economic Impacts ofE-Commerce. 
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Electronic Payment System: Types of Payment System — E-Cash and Currency Servers, E-

Cheques,CreditCards,SmartCards,ElectronicWalletsandDebitCards.ElectronicDataInterchange,D

igitalSignatures,Cryptography,Interoperatibilityand Intercompatibility. 

 

Referencebooks: 

1. Diwan, Prag and Sushil Sharma: Electronic Commerce, A Manager’s Guide to 

E,Business VanityBooksInternational,Delhi. 

2. Kalakota,RaviandShinstonAndrewB:FrontiersofEletronicCommerce,AddisionWesley. 

3. MinoliandMinoli:WebCommerceTechnologyHandbook,TataMcGrawHill,NewDelhi. 

4. Schneider,GrayP.:ElectronicCommerce,CourseTechnology,Delhi. 

 

 

 

 

BCM204:BUSINESSECONOMICS-II 

 

Objective: The paper aims at providing the knowledge of basic concepts of the distribution 

and moderntoolsofmacro-economic analysis. 

 

UNIT-I 

 

Distribution 

Wages: Meaning,Types, MarginalProductivityTheoryofWages, 

ModernTheoryofWages.Rent:Meaning,Types, Ricardian TheoryofRent,Modern 

TheoryofRent,Quasi-Rent. 

Interest: Meaning, Types, Classical Theory of Interest, Neo-Classical Theory of 

Interest,LiquidityPreferenceTheoryofInterest. 

Profits: Nature, Types, Dynamic Theory of Profits, Innovation Theory of Profits, Risks 

BearingTheoryofProfit, UncertaintyBearingTheoryofProfits. 
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UNIT-II 

 

Say’s Law of Market: Meaning, 

Implications,ClassicalTheoryof 

IncomeOutputandEmployment: 

KeynesianTheoryofEmployment. 

EffectiveDemand:Determination,Importance 

ConsumptionFunction:Meaning,FactorsInfluencingConsumptionFunction,AverageandMarginal 

Propensities to Consume, Propensity to Save, Psychological Law of Consumption 

anditsImportance. 

Investment: Meaning, Types, Factors Affecting Investment, Importance of Investment, 

MeasurestoRaisePrivateInvestment. 

Multiplier: Meaning, Keynesian Income or Investment Multiplier, Leakages, Uses, 

LimitationsofMultiplier, Multiplierand Under-Developed Countries. 

Referencebooks: 

 

1. Shapiro. E MacroeconomicanalysisGalotiapublications,NewDelhi. 

2. EugeneDiulio Macro economics, 4
th

 Edition, Tata McGraw Hills, 

PublishingCol.Ltd,NewDelhi. 

3. DornbuschR,Fisher,SandStartz,R MacroEconomics,8
th

Edition,TataMcGrawHillsPublishing 

Co.Ltd.,NewDelhi. 

4. Ackley,G. Macroeconomics:TheoryandPolicy,Macmillan,NewYork 

 

 

 

 

BCM205:CORPORATEACCOUNTING 

Objective: To provide knowledge about basic corporate accounting with the 

relevantaccountingstandards. 

UNIT1 

Issue, Forfeiture, Reissue and Buy-Back of 
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Shares,RedemptionofPreferenceShares. 

RightIssueandBonusShares. 

Final Accounts of Companies (including Managerial Remuneration & Profit Prior 

toIncorporation), 

UNITII 

 

UnderwritingofSharesandDebentures.Is

sueandRedemptionof Debentures. 

Accounts of Banking 

CompaniesAccountsofInsuranceC

ompanies. 

 

Note:AccountingStandardsaretobe covered alongwithtopics. 

 

PracticalWork: 

1. PreparationofFinalAccountsofCompaniesandcriticalevaluation. 

2. Comparisonofannualreportsofcompaniesanddisclosuresnorms. 

Referencebooks: 

 

1. R.L.Gupta andM. Radhaswamy– Advancedaccounts– SultanChand. 

2. ShuklaGarewalandGupta–Advancedaccounts–S.Chand,NewDelhi. 

3. D.Chanderbose– AdvancedAccounting, Vol.I,PHILearningPvt.Ltd. 

4. T.S.ReddyandA.Murthy–CorporateAccounting,MarghamPublications,Chennai. 

 

 

 

 

BCM206:BUSINESSLAWS 

Objective:Themainobjectiveofthepaperistoacquaintthestudentsabout BusinessLaws. 

UNIT–I 
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Sale of Goods Act, 1930: Contract of Sale of Goods, Conditions & Warranties; Transfer of 

Ownership;PerformanceoftheContract: RemedialMeasures;AuctionableClaims. 

 

Negotiable Instruments Act, 1881: Definition, Acceptance and Negotiation, Rights and 

Liabilities ofParties,DishonorofNegotiableInstrument, Hundis, BankersandCustomers. 

 

 

UNIT-II 

 

FactoriesAct,1948:Objectives;Definitions;Approval;Licensing&RegistrationofFactories;TheInsp

ectingStaffHealth;SafetyWelfare;WorkingHoursofAdults;EmploymentofWomen;ChildLabour– 

Issues and Challenges;Leave with Wages. 

 

TheIndustrialDisputesAct,1947:Scope&Object;Definitions;Authorities;ReferenceofDisputes; 

Procedure; Powers & Duties of Authorities; Award & Settlement; Strikes & Lockouts;Lay-off 

&Retrenchmentetc. 

 

Note:shortcasestudiestobeincludedinSectionA 

 

Referencebooks: 

1. Malik,K.L.,IndustrialLawsand LabourLaws,EasternBookCompany,Lucknow. 

2. Kumar,H.L.,DigestofLabourCases,UniversalLawPublishingCoPLtd,NewDelhi 

3. Srivastava,S.C.,IndustrialRelations&LabourLaws,VikasPublishingHouse(P)Ltd. 
4. Sharma, J.P., Simplified Approach to Labour Laws, Bharat Law 

House(P)Ltd.,NewDelhi. 

5. Sharma,J.P.,IndustrialLaws,Taxmann,NewDelhi. 

 

 

 

BCM207:HUMANRESOURCEMANAGEMENT 
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Objective: The objective of the paper is to familiarize the students with the different aspects 

ofmanaginghuman resourcein theorganization. 

UNIT–I 

HumanResourceManagement:Introduction,MeaningandDefinitions,Nature,Functions,Importance 

andLimitations ofHRM. ContemporaryChallengesin HRM. 

HumanResourcePlanning;Introduction,Definitions,Features,NeedforHRPlanning,Objectives,Proc

ess,FactorsaffectingHR Planning,Types,Benefits. 

JobAnalysisandJobDesign:Introduction,Objectives,Benefits,Process,TechniquesandProblemsinJo

bAnalysis.JobDesign-Meaning,Objectives andTechniquesofJobDesign. 

Recruitment and Selection: Meaning and Definitions, Importance and Purpose, Process, 

FactorsaffectingRecruitment,SourcesofRecruitment,Methods,ConstraintsandChallengesofRecruit

ment.RecentTrendsinRecruitment.Selection:MeaningandDefinition,SelectionProcessand 

Methods. 

UNIT–II 

Training and Development: Concepts, Importance, Identification of Training Needs. Types 

ofTraining: On the Job and Off the Job Methods of Training. Designing and Evaluation of 

TrainingProgrammes.Meaningof Development, DifferencebetweenTrainingandDevelopment. 

Performance Appraisal: Concept, Objectives, Methods of Performance Appraisal; How to 

MakeitEffective. 

InternalMobilityandTransfers:Promotions,DemotionsandOtherFormsofSeparations,Definitions,P

urpose,andBasisofPromotions.Transfer:Definitions,Purpose,TypesandTransferPolicy. 

 

Referencebooks: 

1. Dessler,PersonnelHumanResourceManagement, PrenticeHallofIndia. 

2. DADeCenzoandSPRobbins,Personnel/HumanResourceManagement,PrenticeHallof 

India. 

3. IanBeardwelland LenHolden,HumanResourceManagement,Macmillan. 

4. WendellFrench, ThePersonnelManagementProcess,HoughtonMifflinCo.,Boston... 

5. MSSaiyadain,HumanResourceManagement,TataMcGraw 
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ENVIRONMENT, ROAD SAFETY EDUCATION, VIOLENCE 
AGAINSTWOMEN/CHILDRENANDDRUGABUSE(SEMESTER–
II) 

 

* Total duration of the whole paper(Consisting of four parts) shall be of 2 hours, carrying 

100marksin whole, dividedinto therations of40:20:20:20 

 

Note: The syllabus has 15 topics to be covered in 20 hour lectures in total, with 2 lectures in 
eachtopicfrom2 to 11 and oneeach forthetopics 1 and 12 to 15. 

1. EnvironmentConcept: 

Introduction,conceptofbiosphere–lithosphere,hydrosphere,atmosphere;Naturalresources–theirneed and 

types; Principles and scope of Ecology; concepts of ecosystem, population, community, 

bioticinteractions,biomes, ecological succession. 

 

2. Atmosphere: 

Parts of atmosphere, components of air; pollution, pollutants, their sources, permissible limits, risks 
andpossiblecontrol measures. 

 

3. Hydrosphere: 

Types of aquatic systems; Major sources (including ground water) and uses of water, problems of 
thehydrosphere,freshwatershortage;pollutionandpollutantsofwater,permissiblelimits,risksandpossiblecont
rol measures. 

 

4. Lithosphere: 

Earth crust, soil – a life support system, its texture, types, components, pollution and pollutants, 
reasonsofsoil erosion and possiblecontrol measures. 

 

5. Forests: 

Concept of forests and plantations, types of vegetation and forests, factors governing vegetation, role 
oftrees and forests in environment, various forestry programmes of the Govt. of India, Urban 
Forests,ChipkoAndolan. 

 

6. ConservationofEnvironment: 

The concepts of conservation and sustainable development, why to conserve, aims and objectives 
ofconservation, policies of conservation; conservation of life support systems – soil, water , air, 
wildlife,forests. 
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7. ManagementofSolidWaste: 

Merits and demerits of different ways of solid waste management– open dumping, landfill, 
incineration,resourcereduction, recyclingand reuse,vermicompostingandvermiculture, organicfarming. 

 

8. IndoorEnvironment: 

Pollutants and contaminants of the in-house environment; problems of the environment linked to 

urbanand rural lifestyles; possible adulterants of the food; uses and harms of plastics and polythene; 

hazardouschemicals,solvents and cosmetics. 

 

9. GlobalEnvironmentalIssues: 

Globalconcern,creationofUNEP;Conventionsonclimatechange,Conventiononbiodiversity;Stratospherico

zonedepletion, dangers associatedand possiblesolutions. 

10. IndianLawsonEnvironment: 

IndianlawspertainingtoEnvironmentalprotection:Environment(Protection)Act,1986;Generalinformationab
outlawsrelatingto controlofair,waterandnoisepollution.Whatto dotoseekredressal. 

 

11. Biodiversity: 

Whatisbiodiversity,levelsandtypesofbiodiversity,importanceofbiodiversity,causesofitsloss,howtocheck 

its loss; Hotspot zones oftheworld andIndia, BiodiversityAct, 2002. 

 

12. NoiseandMicrobialPollution: 

Pollutionduetonoiseandmicrobesandtheireffects. 

 

13. HumanPopulationandEnvironment: 

Populationgrowthandfamilywelfareprogramme, HumanHealth.HIV-AIDS.HumanRights. 

 

14. SocialIssues: 

EnvironmentalEthics:Issuesandpossiblesolutions,problemsrelatedtolifestyle,sustainabledevelopment;Cons
umerisms and wastegeneration. 

 

15. LocalEnvironmentalIssues: 

Environmentalproblemsinruralandurbanareas.ProblemofCongressGrass&otherweeds,problemsarisingfrom 

theuseofpesticides and weedicides,smokingetc. 

 

Practical 
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Dependingontheavailablefacilityinthecollege,avisittovermicompostingunitsoranyothersuchnon-

pollutingeco-friendlysiteorplanting/caringof vegetation/treescouldbetaken. 

 

ExaminationPattern: 

 

A qualifying paper of 40 marks comprising of forty multiple choice questions (with one correct and 
threeincorrect alternatives and no deduction for wrong answer or un-attempted question), and of 1 
hourduration. 

 
The students have to obtain 33% marks to qualify the paper. The marks are not added / included in 
thefinalmark sheet. 

 

UNITII(ROADSAFETY) 

 

ConceptandSignificanceofRoadSafety.Ro

leofTrafficPoliceinRoadSafety. 

TrafficEngineering–

Concept&Significance.TrafficRules 

&TrafficSigns. 

HowtoobtainDrivingLicense. 

TrafficOffences,PenaltiesandProcedures.C

ommonDrivingmistakes. 

SignificanceofFirst-aid inRoadSafety. 

Role of Civil Society in Road 

Safety.TrafficPolice-

PublicRelationship. 

 

Note: ExaminationPattern: 

 TheEnvironment and Road Safetypaperis60 marks. 
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 Sixtymultiplechoicequestions(withonecorrectandthreeincorrectalternativesandnodeducti
onforwrongorun-attempted questions). 

 Thepapershallhavetwounits:UnitI(Environment)andUnitII(RoadSafety). 

 Unit II shall comprise of 20 questions with minimum of 1 question from each topics 1 to 10. 

Theentiresyllabus ofUnitIIis to becovered in10 hours. 

 Allthequestions aretobeattempted. 

 QualifyingMarks33per cent 

 Thepapersetteris requestedto set thequestions strictlyaccordingto thesyllabus. 

 

SuggestedReadings 

TheMotorVehicle Act, 1988(2010),Universal LawPublishingCo.Pvt. Ltd.,NewDelhi. 

Road Safety Signage and Signs (2011), Ministry of Road Transport and Highways, 

Governmentof India. 

 

Websites: 

www.chandigarhpolice.nic.in

www.punjabpolice.gov.inww

w.haryanapolice.gov.in 

www.hppolice.nic.in 

 

SYLLABUS ON “VIOLENCE AGAINST WOMEN & CHILDREN” AT UNDER-

GRADUATELEVEL 

UNIT III OF COMPULSORY PAPER ON ENVIRONMENT & ROAD SAFETY 

EDUCATIONASPART OFSEMESTER-II 

Unit – 

IIIVIOLENCEAGAINSTWOMEN&CHILDREN 

1. Concept and Types of Violence: Meaning and Definition of violence; Types of Violence 

againstwomen–

domesticviolence,sexualviolence(includingrape),sexualharassment,emotional/psychologicalviolence;Typ

http://www.chandigarhpolice.nic.in/
http://www.chandigarhpolice.nic.in/
http://www.punjabpolice.gov.in/
http://www.punjabpolice.gov.in/
http://www.haryanapolice.gov.in/
http://www.hppolice.nic.in/
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esofViolenceagainstchildren–physicalviolence,sexualviolence,verbal and emotional abuse, 

neglect&abandonment. 

2. Protective Provisions of IPC on Domestic Violence & Sexual Violence against Women: 
DowryDeath– Section 304B; 

Rape–Sections 375,376(1),376A, 376B,376C, 376Dand376E; Cruelty 
–Section498A; 

InsulttoModesty–TheIndianPenalCodedoesnotdefinethewordeve-teasing;therearethreesections 

whichdealwithcrimeofeve-teasing.TheseareSections,294,354and509ofIndianPenalCode.Section 509 of 

the Indian penal code defines (Word, gesture or act intended to insult the modesty of awoman), Section 

294 – (Obscene acts and songs) and Section 354 (Assault or criminal force to womanwithintent to 

outragehermodesty); 

Hurt&GrievousHurtProvisions–
Sections319to326;AcidAttacks– Sections 326Aand 326B; 

Female Infanticide – Section 312, Section 313 of Indian Penal Code (Causing miscarriage 
withoutwomen’sconsent)and section 314; 

Sexual Harassment – For providing protection to working women against sexual harassment, a 

newsection 354 A is added; 354 B (Assault or use of criminal force to women with intent to disrobe); 

354 CVoyeurism; 354 D (Stalking). All these provisions are added in IPC to protect women against acts 

ofviolence through Criminal Law (Amendment) Act, 2013; Human Trafficking and Forced Prostitution-

Sections370 and 370A 

 

3. ProtectiveLawsforWomen: 

 
3.1 Provisions of Protection of Women Against Domestic Violence Act 2005 – Definition, Powers of 
theMagistrate and Protection Officers, Protection order, Residence order, Monetary relief, Custody 
orderand Compensatoryorder. 

 
3.2 The Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal) Act, 2013 –
Definition,InternalComplaintCommittee,LocalComplaintCommittee,ProcedureadoptedbyCommitteeforp
unishing accused. 

4. ProtectiveProvisionsof IPCregardingSexualViolenceagainstChildren: 

 

Section293(saleetc.ofobsceneobjectstoyoungpersons);294(obsceneacts&songs);305(abetmentofsuicideof

child);315to317(actcausingdeathafterbirthofachildetc.);361(kidnappingfromlawfulguardianship);362(abd

uction);363(punishmentforkidnapping);363A(kidnappingormaiminga minor for purposing of begging); 

364A (kidnapping for ransom etc.); 366 (kidnapping etc. to 

compelwomanformarriageetc.);366A(procurationofminorgirlforillicitforcedintercourse);366B(importatio
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n of girl from foreign country); 367 (kidnapping/abduction in order to subject person togrievous hurt, 

slavery etc.); 369 (kidnapping adductive child under 10 year with intent to steal from 

itsperson);372&373 (selling &buyingminorforpurposes ofprostitution etc.). 

 

4.1 The Protection of Children from Sexual Offences Act, 2012: An overview of the POCSO, 

relevantlegalprovisionsandguidelinesfortheprotectionofchildrenagainstsexualoffencesalongwithpunishme

nts;roleofdoctors, psychologists&mental experts asperrules of POCSO. 

 

Note:InstructionsforExamination: 

 

UnitIIIofthepaperdealingwith ViolenceagainstWomen andChildrenisof20Marks. 

It shall have 20 multiple-choice questions (with one correct and three incorrect choice options and 

nodeduction of marks for wrong or un-attempted questions). Minimum two questions from each topic 

mustbecovered. 

AllthequestionsaretobeattemptedQualifyingMarks33 

percentDurationofExamination 30 Minutes 

ThePaperSetteris requested toset thequestionsstrictlyaccordingtothesyllabus. 

 

Pedagogy: 

TheentiresyllabusofUnitIIIistobecoveredintenhours intotal,witheachlectureofone-hourduration. 

Thepurposebehindimpartingteaching-learninginstructionsisto 
createbasicunderstandingofthecontents oftheUnitIIIamongthestudents. 

 

RELEVANTREADINGMATERIAL 

 

Ahuja,Ram(1998),Violence againstWomen,NewDelhi:RawatPublication 

NRHM, Child Abuse, A Guidebook for the Media on Sexual Violence against Children The Indian 

PenalCode(UniversalLawPublishingCo. Pvt. NewDelhi). 

TheProtectionofChildrenfromSexualOffencesAct,2012TheProte

ctionofWomen fromDomesticViolenceAct 2005 

The Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal) Act, 

2013UNO, United Nations Secretary-General's Study on Violence against Children, adapted for 

Children andYoungPeople 

 

Unit–IVDrugAbuse 
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UNITIV(Drugabuse:problem,preventionandmanagement) 

1. Problemof drugabuse 

Meaning and concept; types of drugs often misused;antibiotics, steroids and their misuse 

withsuitable examples;habit forming drugs and their effects; drug addiction; drug tolerance 

andwithdrawalsymptoms;varioussignsandsymptomsofdrugabuse;vulnerablegroups(age,gendera

nd socio-economicstatus) 

2. Preventionandmanagementof drugabuse 

Medical treatment through deaddiction center, support of family, media and school 

education;Governmentpolicies, programs and laws toprevent drugabuse. 

 

Instructionstotheexaminers 

1. Unit IV of the paper dealing with Drug abuse would be of 20 marks comprising of 

twentymultiple choice questions carrying one mark each having four options a, b, c, d with 

onecorrectand threeincorrect alternatives. 

2. Thequestion papershallbeset strictlyaccordingto thesyllabus uniformly 

3. Allthequestions aretobeattempted 

Note:The teaching hours for the Unit IV will be 10 

hoursSuggestedreadings 

1. KapoorT(1985)DrugepidemicamongIndian Youth.NewDelhi:MittalPub 
2. Modi,IshwarandModi,Shalini(1997)Drugs:addictionandprevention,Jaipur:Rawatpublications 

3. WorlddrugReport2019,Booklet1,Executivesummary,UnitedNationsOfficeofdrugandcrime 

4. BansalRandKumar A(2020)Drugabuse,addiction andrecovery 
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SEMESTER-III 

 

BCM301:ISSUESININDIANCOMMERCE 

Objective: To enable the students to acquire basic knowledge of different issues faced 

inprogressand prospects ofcommerceinIndia. 

UNIT-I 

Foreign Direct Investment: Concept, Historical Perspective, Incentives for Attracting 

ForeignCapital, Implication for Indian industry, Role of Foreign Investment Promotion Board 

(FIPB) –Automatic Route and Sectoral Limits, Difference between FDI and Foreign Portfolio 

Investment(FPI). 

“Make in India” An Initiative of Government of India, Objectives, Sectors in Focus and Issues 

&Challengesahead. 

InternationalFinance:Introduction,Need,Importance,Sources-ExternalCommercial(FCCBs)Borrowings 

(ECB), AmericanDepositoryReceipt(ADR),GlobalDepositoryReceipt(GDR). 

 

UNIT-II 

Infrastructure: Growth of Infrastructure- Energy, Transport and Communication. Public-

PrivatePartnership (PPP) in Infrastructure Development in India, Bottlenecks, Models - Built 

OperateandTransfer(BOT), Built OperateLevyandTransfer(BOLT). 

Stock Exchanges in India: Organisation, Nature, Functions, Benefits, Growth, Trading in 

StockMarkets-ElectronicTrading, CommodityExchanges inIndia. 

Corporate Debt Restructuring: Concept, Importance, Methods, Corporate Scams and 

RegulatoryAuthorities-Serious Fraud Investigation Office (SFIO), Investors Protection in India- 

Need, andInitiativesbytheCentral Government. 

RecentTrendsinCreditRatingServicesin India-RoleofICRAandCRISIL. 

Referencebooks: 

1. IndianEconomy-Datt andSundharam,SChand andCo.NewDelhi 

2. Indian Economy-M.B.Shukla,TaxmanPublication,NewDelhi 

3. IndiaTransportReport,NationalTransportDevelopmentCommitteeReport,Routledge,Tols

toyMarg, NewDelhi 
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4. FinancialMarketsInstitutionsandFinancialServices,CGomez–Prentice-Hall. 

5. PrinciplesofBusinessOrganisation,byY.K.Bhushan,SultanChand&Co, NewDelhi 

6. Guruswamy.S–GlobalFinancial Institutions,TataMcgrawHillsIndia. 

8. Khan–myIndian FinancialSystems-TataMcgrawHillsIndia. 

9. WebsiteofMakeinIndia 

 

 

 

BCM302:COSTACCOUNTING 

 

Objective:Theobjective ofthispaperistohelpthestudentstoacquire 

conceptualknowledgeofcostaccountingandelements ofcost. 

 

 

UNIT–I 

 

Introduction:Nature,ScopeandAdvantagesofCostAccounting,InstallationofCostingSystem,Differencebet

ween Cost andFinancial Accounting,Classification ofCosts. 

Material:Purchase,StorageandControlofMaterial,Stock 

Levels,Inventory,ControlTechniques.Methods ofPricingMaterialIssues. 

Labour:MeaningandComponentsofLabourCost.Concept,AccountingandControlof 

IdletimeandOvertime.MethodsofWagePaymentandIncentivePlans,LabourTurnover. 

 

 

UNIT–II 

 

Overheads: Collection, Classification, Allocation, Apportionment and Absorption of 

Overheads(Primaryand SecondaryDistribution), MachineHourRate. 

PreparationofCostSheet,OperationCosting,ServiceCosting. 

 

CostLedgerAccounting, ReconciliationofCostandFinancialAccounts. 
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PracticalWork: 

Use of software package to obtain cost accounting output like: Analysis of Cost- Centre wise 

andElementwise,AllocationandApportionmentofOverheads,PreparationofCostSheet. 

Referencebooks: 
1. BanerjeeBhabatosh:CostAccounting,PhiLearning 
2. SaxenaandVashist: CostAccounting,Sultan ChandandSons. 
3. N.K.Agarwal:CostAccounting,SuchitaPrakashanPvt.Ltd. 
4. Horngren,SrikantM.Datar,Georgefoster:CostAccounting,PrenticeHall. 

 

 

BCM303:COMPANY LAW 

 

Objective: The objective of this paper is to help the students understand various provisions 

ofCompaniesAct 2013. 

 

UNIT-I 

Introduction: Characteristics of a Company, Concept of Lifting of Corporate Veil, 

EmergingTypesofCompanies. 

FormationofCompany–Promotion&Registration,Pre-incorporationContractandProvisionalContracts. 

Memorandum of Association, Articles of Association, Doctrine of Constructive Notice, 

DoctrineofUltra-Vires, DoctrineofIndoorManagement, 

ProspectusandStatementin LieuofProspectus,Red-HerringProspectus. 

ShareCapital–

KindsofShares,BookBuildingProcess,InformationMemorandum,DematerializationofShares,AS

BASystem, Transfer &TransmissionofShares. 

UNIT-II 

MembersandShareholders–TheirRightsandDuties. 

Management–

Directors,ClassificationofDirectors,Disqualification,Appointment,LegalPosition,PowersandDutie
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s,RemovalofDirectors,BoardMeetings,OtherManagerialPersonneland Remuneration. 

WindingUp-Conceptand Modes. 

Practical Work: Teacher should use Internet and Communication Technology to give 

studentsdemoregardingprocedureofOnlineFilingofDocumentsforRegistrationofCompany,obtainin

g DirectorIdentity Number(DIN),CorporateIdentity 

Number(CIN),etc.StudentsshouldbeapprisedofNationalCompanyLawTribunal(NCLT),InsiderTra

ding,RatingAgencies, etc. Practical Training about Notice of Meeting, Agenda, Quorum, Proxy, 

Reports,Minutes of Meeting, Resolutions, etc. The teacher should use simulation method and 

will hold atleastOne Statutory Meeting, One AnnualGeneralMeeting, One Extra-ordinary 

Meeting andOneBoard Meeting. 

Referencebooks: 

 

1. Kannal, S., & V.S. Sowrirajan, “Company Law Procedure”, Taxman’s Allied Services 

(P)Ltd.,NewDelhi(LatestEdn). 

2. Ramaiya, A., “A Ramaiya’s Guide to Companies Act”, Lexis Nexis Butterworths 

Wadhwa,Nagpur. 

3. Singh,Harpal,“IndianCompanyLaw”,GalgotiaPublishing,Delhi. 

4. Singh,Avtar,“CompanyLaw”,EasternBookCompany,Lucknow 

 

 

 

BCM304:BUSINESSMATHEMATICSANDSTATISTICS 

Objective:Theobjective ofthispaperistohelpthestudentsinunderstandingmathematicalandstatisticaltools 

in business decisions. 

UNITI 

Matrices and Determinants: Definition of a Matrix. Types of Matrices; Algebra of 

Matrices;Properties of Determinants; Calculation of Values of Determinants upto Third Order, 

Ad-Joint ofa Matrix, Elementary Row or Column Operations; Inverse of a Matrix. Solution of a 

System ofLinearEquationshaving UniqueSolutionandInvolvingnotMoreThanThreeVariables. 

Differentiation–IdeaofSimpleDerivativeofdifferentFunctions(excludingtrigonometricfunction). 
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Maximaand MinimaofFunctions ofOneVariableonly 

 

UNITII 

Introduction:StatisticsasaSubject;StatisticalData:MeaningandTypes,CollectionandRoundingofD

ata, Classification and Presentation ofData. 

Analysis of UnivariateData:Construction ofaFrequency Distribution;Conceptof 

CentralTendencyandDispersion-andTheirMeasures;MeasuresofSkewness;ConceptofKurtosis. 

TimeSeries:Meaning,Components,Models,FittingLinearand QuadraticTrend 

Index Number: Meaning, Types, and Uses: Methods of Constructing Price and Quantity 

Indices(SimpleandAggregate);TestsofAdequacy;Chain-

BaseIndexNumbers;BaseShifting,Splicing,andDeflecting;ProblemsinConstructingIndexNumbers

;ConsumerPrice Index. 

Practicalwork:Collection,ClassificationandPresentationofdatausingMicrosoftExcel 

 

Referencebooks: 

 

1. DowlingE.T.:MathematicsforEconomics;ShaumSeries,McGrawHill,London. 

2. Holden:MathematicsforBusinessandEconomics;Macmillan India,NewDelhi. 

3. Kapoor,V.K.: Business Mathematics;SultanChand&Sons,Delhi. 

4. Vohra,N.D.:QuantitativeTechniquesinManagement;TataMcGrawHill,NewDelhi. 

5. Aczel,AmirD.:CompleteBusinessStatistics,Irwin. 

6. Chou-Ya-Lun:StatisticalAnalysis,Holt,RinchartandWinslon. 

7. Heinz,Kohler:StatisticsforBusiness &Economics,HarperCollins. 

8. Levin,Richard I.&DavidSRubin:StatisticsforManagement,PrenticeHallofIndia,Delhi. 

 

 

BCM305:BANKINGANDINSURANCE 

 

Objective:To acquaintthestudentswith Indian Bankingand Insuranceindustry. 

 

UNIT–I 

IndianBankingSystem:Introduction,Concept,TypesofBanksandStructureofBankingSystem,Functi

onsofCommercialBanks,TheReserveBankofIndia:FunctionsofRBI,MonetaryPolicies and 

Techniques ofCredit Control. 
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Reforms in Indian Banking: Overview, Recommendations of Narasimham Committee, 

VermaPanelReport,IntroductiontoBaselNorms,CapitalAdequacy 

Ratio(CAR),RevisedNPANorms-GrievanceMechanism andBankingOmbudsman,Impact 

ofReforms. 

EmergingTrendsinBanking:ConceptofE-Banking,MobileBanking,ElectronicFundTransfer- ( 

RTGS& NEFT) and Core Banking. RBI Guidelines on Internet Banking, Challengesfacedby 

IndianBanking,ChequeTruncation System. 

UNIT–II 

 

Insurance: Concept, Nature of Insurance, Functions of Insurance, Types of Insurance (Life 

andNon-Life), Importance of Insurance, Principles of Insurance Contract-Features of Life and 

Non-life Insurance. 

Insurance and IRDA: IRDA Act 1999, Provisions, Duties, Powers and Functions of 

IRDA,Compositionand GrievanceMechanismandInsuranceOmbudsman. 

Referencebooks: 

 

1. MNMishra,SBMishra: InsurancePrinciples&Practice,SultanChandandSons. 

2. JamesLAthearn: RiskandInsurance,WestPublicationCo. 

3. NaliniPravaTripathyandPrabirPal:InsuranceTheoryandPractice,PrenticeHallIndia. 

4. PAS Mani: Life Insurance in India, Western Printers and Publication. Insurance 

& RiskManagement – Dr. P.K.Gupta,HimalayaPublishingHouse,Delhi. 

5. Banking Law and Practice Maheshwari, S.N. and Maheshwari, S.K.,Kalyani 

Publishers, NewDelhi. 

6. Emerging Trends in the Banking Sector, Mittal R.K., Saini A.K. &Dhingra Sanjay, 

Macmillan,NewDelhi. 

7. MadhuVij:ManagementofFinancialInstitutionsinIndia,AnmolPublications. 

 

8. U.C.Patnaik:RuralBankingin India,Anmol Publications. 

9. Vasanth Desai: Nature and Problems of Commercial Banking in India, Himalaya 

PublishingHouse. 

10. V.K.Gupta:ManagementofFinancial InstitutionsinIndia,RadhaPublications 

11. G.RameshBabu:ManagementofFinancialInstitutionsinIndia,CraftPublishingCompany. 

12. VasanthDesai:IndianBanking,NatureandProblems,HimalayaPublicationsHouse. 
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BCM-306:GOODSANDSERVICETAX 

Objective:UnderstandingofBasicsofGST 

 

UnitI 

Tax structure in India: Direct and Indirect taxes, Overview of Goods and services tax, Implementation 

ofGST:GST Council,Reasons for GST introduction:Pros & Cons, Registration:Persons liable 

forRegistration- Procedure of registration- Exemption from Registration, Administration: Officers 

underGST- their appointment and powers, Levy and collection of CGST/ SGST, Composition levy 

scheme,Inputtaxcredit(Simpleproblems), Timeofsupply,Taxinvoice,Credit anddebit notes. 

 

UnitII 

IGST Act, 2017: Definitions- Supplies in the course of inter state trade or commerce- Supplies in 

thecourse of intra state trade or commerce- Levy and collection of IGST- Place of supply,Exemption 

fromGST,Value of supply: Computation of taxable value & tax liability- Valuation rules,Returns 

andPaymentunderGST,Refundoftaxes,Offencesandpenalties,GSTportal:GSTN,GSP'sandASP's. 

Referencebooks: 

 

1. TheCentralGoodsandServicesTaxAct,2017ofMinistryofLawandJustice(Legislative 

Department) 12
th

 April, 2017) published in The Gazette of India dated 12
th

April,2017. 

2. Taxmann’sGSTReadyReckonerUpdated till18
th

June,2017. 

3. Taxmann’sGSTManual-Enforcedw.e.f.1.7.2017. 

4. GSTReadyReckonerbyCAKeshaR Garg,BharatLawHouse,Delhi. 

5. GoodsandServicesTaxinIndia -------- NotificationsbyGovernmentof India 

6. GSTBill2012 

7. IntegratedGoodsandServicesTax Act2017 
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SEMESTER-IV 

BCM401:SECURITYANALYSISANDPORTFOLIOMANAGEMENT 

 

Objective: The paper aims at providing the students a comprehensive knowledge about 

securityanalysisandportfoliomanagementandequippingfortakingprofitableinvestmentdecisions. 

UNIT–I 

 

Investment–Meaning,Nature,ObjectivesandProcess.InvestmentAvenues/Alternatives.Investment 

Philosophy, Value Investing and Growth Investing, Investment Strategy, 

IndividualandInstitutionalInvestors. 

Security Analysis – Meaning, Risk and Return, Types and Measurement of Risk, Risk 

andReturnTradeOff. 

Investment Analysis : Fundamental Analysis – Economic, Industry and Company 

Analysis.TechnicalAnalysis.Fundamental v/sTechnical Analysis. 

UNIT–II 

 

Portfolio Management – Concept, Portfolio Management Schemes, Portfolio Theories, 

CapitalMarketLine, MarvkowitzModel, Sharpe Model, Jensen and TreynorModel, 

CapitalAssetPricingModel,Arbitrage PricingTheory,Efficient 

MarketTheory,SecurityMarketLine. 

PortfolioPerformanceEvaluationandRevision. 

GlobalInvesting– BenefitsandOptionsforGlobal Investment. 

 

Referencebooks: 

 

1. Fischer&Jordan,SecurityAnalysisandPortfolio Management,PrenticeHallIndia. 

2. Punithavathy Pandian, Security Analysis and Portfolio

 Management,VikasPublishingHousePvt.Ltd. 

3. MartinPring,TechnicalAnalysisExplained,McGrawHill. 

4. V. A. Avadhani, Investment and Securities Market in India, Himalaya 

PublishingHouse. 

5. French,Don,SecurityandPortfolioAnalysis,MerrilPublishingCo. 
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6. PreetiSingh,InvestmentManagement,HimalayaPublishing. 

7. DevinS.,PortfolioManagement,PrenticeHall. 

8. Cheney,Muses,FundamentalsofInvestments 

9. V.K.Bhalla,PortfolioAnalysisandManagement, SultanChand&Sons 

 

 

 

BCM402:ADVANCEDACCOUNTING 

 

Objective: To provide knowledge to students about advanced accounting problems with 

therelevantIndian AccountingStandards. 

UNIT-I 

 

Valuation of 

SharesValuationofGo

odwillInsuranceClaim

s. 

AccountingforHire-PurchaseandInstalmentsystem 

 

InvestmentAccounts 

UNIT-II 

 

AccountingforAmalgamation,Absorption(ExcludingInter-

Holding)&ExternalandInternalReconstructions. 

Accounts of Holding Companies-Preparation of CBS, Mutual Owings- Revaluation of Assests -

BonusIssue(Excluding Cross Holdings). 

LiquidationofCompanies. 
 

 

Practicalwork: 
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1. DesigningSchemeofInternalReconstruction. 

 

2. CaseStudiesonMergers andAcquisitions. 

 

Referencebooks: 

 

1. SehgalA.andSehgalD.,“AdvancedAccounting”,TaxmanPublicationsPvtLtd.,NewDelhi. 

2. Shukla, M.C., Grewal T.S. and Gupta S.C: “Corporate Accounting”, S. Chand and 

Co., NewDelhi. 

3. GuptaR.L,andRadhaswamyM,“CorporateAccounting”,SultanChandandSons,NewDelhi. 

4. GoyalV.K.,“CorporateAccounting”,ExcelBooks,NewDelhi. 

5. MaheshwariS.N.,andMaheshwariS.K.,“CorporateAccounting”,VikasPublication,NewDelhi. 

6. GuptaN.andSharmaC.,“CorporateAccounting”,AneBooksPvtLtd,NewDelhi 

 

 

 

BCM403:AUDITINGANDSECRETARIALPRACTICE 

 

Objective:Theobjectiveofthepaperistohelpthestudentsinunderstandingconceptsandissuesin 

Auditingand Secretarial Practice. 

 

UNIT-I 

 

Auditing: Introduction, Meaning, Objectives, Basic Principles, Classifications, Advantages 

andLimitations of Audit. Investigation, Difference between Audit and Investigation: Audit 

Program,AuditEvidence,InternalControl,InternalCheck andInternal Audit. 

Vouching – Definition – Features – Examining Vouchers - Vouching of Cash book – 

VouchingofTradingTransactions. 

VerificationandValuationofAssets&Liabilities 

CompanyAuditor-QualificationsandDisqualifications–Appointment-Removal,Remuneration, 

Rights, Duties and Liabilities, Auditor’s Report - Contents and Types CompanyAuditorReport 

Order(CARO). 

 

UNIT–II 
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SecretarialPractice:Definition of Company Secretary, Qualification ofCompany 

Secretary,Appointment, Dismissal, Duties & Liability for Offences of Company Secretaries. 

Position andRoleofCompanySecretaries, CompanySecretaryin Practice. 

AnnualGeneralMeeting, Extra Ordinary GeneralMeeting, Director,Boardand 

CommitteeMeetings, Meaning and Types of Motions and Resolution, Minutes, Role of Company 

Secretarybefore,during and afterMeetings. 

PracticalWork: 

 

a) PracticalWorkonVouchingandAuditReportPreparation. 

b) PreparingofMinutes,Motions andResolutions,HoldingofMeetings. 

 

Referencebooks: 

 

1. Dinkar,P.,“PrinciplesandPracticeof Auditing”,SultanChandandSons,NewDelhi. 
2. InstituteofCharteredAccountantsofIndia:‘‘AuditingandAssuranceStandards’’,ICAI, 
3. Gupta, K., and Arora, A., “Fundamentals of Auditing,”, Tata Mc-Graw Hill, Publishing 

Co. Ltd.,NewDelhi. 
4. Ghatalia,S.V.:“PracticalAuditing,”,AlliedPublishersPrivateLtd.,NewDelhi. 
5. Kapoor,N.D.,“SecretarialPractice”SultanChandandsons. 
6. Kuchal,M.C.,“SecretarialPractice”,VikasPublishing. 

 

 

 

BCM404:COSTMANAGEMENT 

 

 

Objective:Theobjectiveofthepaperistoacquaintthestudentswiththevariousmethodsofcostdetermin

ation and tools and techniques ofcost control. 

UNIT–I 

Cost Management: Need Significance and Different Areas of Cost Management and 

Application.MethodsofCostDetermination:JobCosting,BatchCosting,ContractCosting,UniformC

ostingandInterFirmCosting, ProcessCosting (includingjoint andby-products). 

Contemporary Concepts: Activity Based Costing, Target Costing, Life Cycle Costing, 

ValueChainAnalysis. 
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UNIT–II 

TechniquesforCostControl: 

Marginal Costing, Cost, Volume; Profit Analysis and Decision Making; Differential Costing 

andAbsorptionCosting. 

Budgeting and Budgetary Control: Concepts, Objectives, Limitations, Types of Budgets, 

ZeroBase Budgeting. 

StandardCosting,AnalysisofVariance. 
 

 

 

PracticalWork: 

Use of software package to obtain cost accounting output like: Fixed and Variable Cost, 

BreakEvenPoint, P/VAnalysis, Preparation ofbudgets. 

 

Referencebooks: 

1. EdwardBlocher,DavidStoul-GaryCokins:CostManagement,McGrawHill 

2. JawaharLal:AdvanceManagementAccounting,S.ChandandCompanyLtd. 

3. M.RaviKishore:CostManagement,TaxmanPublications. 

4. N.K.Agarwal:CostAccounting,SuchitaPrakashanPvt.Ltd. 

5. Horngren,SrikantM.Datar,Georgefoster:CostAccounting,PrenticeHall. 
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BCM405:MARKETINGMANAGEMENT 

 

Objective:Thepaperaimsatmakingstudentstounderstandthebasicconcepts,philosophies,processandtechniq

ues ofmarketing. 

 

UNIT–I 

IntroductiontoMarketing:Meaning,NatureandScopeofMarketing,MarketingConceptsandPhilosophies,

Marketing Process, MarketingMix. 

ConsumerBuyingBehaviour:FactorsInfluencingBuyingBehaviour,BuyingDecisionProcess.MarketSeg

mentation:LevelsandPatternsofMarketSegmentation,Basis,MajorSegmentationVariablesforConsumer

Markets,Concepts ofMarketTargeting and Positioning. 

Product Planning and Market Strategies: Product Life Cycle, New Product Development, 

ProductConceptsand Classification, Branding, PackagingandLabeling. 

UNIT–II 

PricingDecision:PricingPoliciesandStrategies. 

Distribution Decisions: Channel Design Decisions, Major Channel Alternatives,

 ChannelsManagementDecision, Causesand ManagingChannel Conflict,Physical 

Distribution. 

PromotionDecisions:CommunicationProcess. 

 

PromotionTools:Advertising(StepsInvolvedinDesigningandAdvertisingProgramme),SalesPromotions,P

ersonal Selling. 

Recenttrendsinonlinemarketing;e-marketing, mobilemarketingandsocialmediamarketing. 

 

Referencebooks: 

1. Czinkota,M.R.andKotabe.M.,MarketingManagement,VikasPublishing,NewDelhi. 

2. Kotler,P.,MarketingManagement:Analysis,Planning,Implementation&Control,PrenticeHallofIndia

,NewDelhi. 

3. Perreault,W.D.andJerome,E.M..,BasicMarketing,TataMcGrawHill,NewDelh. 

4. Ramaswamy,V.S.andNamakumari,S.,MarketingManagement:Planning,Control,MacMillanPress,

NewDelhi. 

5. Zikmund,A.,Marketing,ThomsonLearning,Mumbai. 
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BCM406:QUANTITATIVETECHNIQUESANDMETHODS 

Objective: The objective of the paper is to acquaint the student with the various 

quantitativetechniquesand methodsused in managerial decisions. 

UNITI 

QuantitativeTechniques:IntroductionandUseinBusiness 

TheoryofProbability:Introduction,DefinitionsandUseofAdditionandMultiplicativeTheorem,Condi

tionalProbability.Probability-Distribution:Binomial-Distribution,Poisson-Distribution,Normal-

Distribution 

Linear Programming: Meaning, Advantages, Limitations, Basic Terminology, Formulation 

ofLinearProgramming Problem,GraphicSolutionofLinearProgramming 

Problem;BusinessApplicationofLinearProgramming. 

 

UNITII 

 

InterpolationandExtrapolation 

 

Correlation:Meaning,Types,Methods-

ScatteredDiagram,KarlPearson’sCoefficientofCorrelation,Rank Correlation and Concurrent 

DeviationMethod. 

 

Regression: Meaning and Significance, Difference Between Correlation and Regression, 

SimpleLinearRegression and EstimationofParameters (SlopeandIntercept). 

 

PracticalWork:Useof MicrosoftExcelinSolvingSimpleDataAnalysis. 

 

Referencebooks: 

1. DowlingE.MathematicalMethodsforBusinessandEconomics,McGrawHill 

2. K.Sydsaeter,P.HammondEssentialMathematicsforEconomicAnalysis,Pearson 

3. ChiangFundamentalMethodsofMathematicalEconomics,3rdedition,McGraw-Hill 

4. Renshaw,G.MathsforEconomics.Oxford:OxfordUniversityPress. 
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5. SpiegelM.andStephens L.Schaum’sOutlineofStatistics,McGrawHill 

6. LindD. BasicStatisticsforBusinessandEconomics,McGrawHill 

7. Dougherty,C. IntroductiontoEconometrics.Oxford:OxfordUniversityPress. 

8. Vogelvang,B.Econometrics:Theoryand ApplicationswithE-Views. LondonPearson. 

 

SEMESTER-V 

 

BCM501:INCOME TAXLAW 

 

Objective: The objective of the course is to impart basic knowledge of the provisions of 

Incometaxlaws inIndia. 

UNIT–I 

 

Introduction, Important Definitions: Assessee, Person, Income, Total Income, Assessment 

Year& Previous Year. Agricultural Income & its assessment.Residence & Tax Liability (Basis 

ofCharge).Capital&Revenue.ExemptedIncomes. 

IncomefromSalaries,IncomefromHouseProperty. 

 

UNIT–II 

 

Profits and Gains of Business and Profession including Depreciation, Capital gains, Income 

fromOtherSources. 

Note:Thepapersetterwill considerthechangesup to30
th

Septemberofrelevantyear. 

PracticalWork: 

 

1. PreparationofForm16 and16A 

2. PreparationandFillingof ITRForms 

3. Preparationof PANForm 

 

SuggestedReadings: 

 

1. Students’ Guide to Income Tax - Dr. Vinod K. Singhania& Dr. Monica Singhania. 
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(TaxmannPublications,NewDelhi) 

 

2. Income Tax Law and Accounts – Dr. H. C. Mehrotra & Dr. S.P. Goyal (Sahitya 

BhawanPublications,Agra) 

 

3. IncomeTax–Dr.GarishAhuja&Dr.Ravi Gupta 

 

(BharatPublications,NewDelhi) 

 

 

 

BCM502:MANAGEMENTACCOUNTING 

 

Objective: To study the basic concepts of Management Accounting relevant in Business 

andhelpingthestudents tounderstand theusageofAccountinginFinancial Management. 

Unit-I 

 

OriginConcept,NatureandScopeofManagementAccounting,DistinctionbetweenManagementAcco

untingandFinancialAccounting.Nature,ImportanceandLimitationsofFinancialStatements,Toolsof

FinancialAnalysis-TrendAnalysis,CommonSizeFinancialStatementsand 

ComparativeFinancialStatements, Ratio Analysis. 

Unit-II 

 

Fund Flow Statement, Cash Flow Statement (AS-3). Price Level Accounting, Social 

Accounting,Human Resource Accounting (Concept only), Responsibility Accounting: Concepts, 

Steps inResponsibilityAccountingandAdvantages ofResponsibilityAccounting. 

Practical: Use of various software packages to obtain different Management 

Accountingoutputslike:(i)FundFlowStatement,(ii)RatioAnalysis,(iii)CashForecast

ing. 
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Referencebooks: 

 

1. AnthonyRobert,Reece,PrinciplesofManagementAccounting; RichardD.IrwinInc.Illinois. 

2. KhanM.Y.andJainP.K.,Management Accounting; TataMcGrawHill,NewDelhi. 

3. Kaplan R.S. and Atkinson A.A., Advanced Management Accounting, 

Prentice IndiaInternational,NewDelhi. 

4. Dr.S.N.Maheshwari: PrinciplesofManagementAccounting,SultanChand&Sons,NewDelhi 

5. I.M.Pandey:ManagementAccounting,VikasPublication 

6. DebarshiBhattachharya:ManagementAccounting,PearsonPublication 

 

 

 

BCM503:INDIANECONOMY 

 

Unit– I 

 

i) StateofIndianEconomyatthetime of Independence. 

 

ii) NatureofIndianEconomy. 

 

iii) FeaturesandAppraisalofEconomicReformsProgramme. 

 

iv) ComparingDevelopment ExperienceofEconomiesofIndia andChina. 

 

v) NationalIncomeofIndia–Estimates,Inter-regionalVariationsinNational Income. 

 

vi) DemographicFeaturesofIndianPopulation,DemographicDividend. 

 
Unit – II 

i) IndianPublicFinance:TheIndianTaxStructure,PublicExpenditure,PublicDebt. 
 

ii) CapitalMarket:Growth,ProblemsandReformssince1991. 

 

iii) External Sector: Contemporary Problems of India’s International trade. Balance of 
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PaymentsPosition,Foreign Trade Policy. 

 

iv) Economic Planning in India – Objectives, Achievements and Failures, Latest Five 

Year Plan inIndia,NITIAayog. 

 

SuggestedReadings: 

 

1. Bhahmananda, P.R. And Panchmukhi, V.R.(eds.) 1987 – Development Process 

of IndianEconomy,Himalaya PublishingHouse, Bombay. 

2. Jalan,Bimal 1992:theIndianEconomy–ProblemsandProspects,Viking,NewDelhi. 

3. Ahluwalia, I.J. and Little, IMD(eds.) 1998: India’s Economic Reforms and Development. 

(EssaysinHonourofManmohan Singh), OUP, NewDelhi 

4. Nagraj, R.2006: Aspects of India’s Economic Growth and Reforms, academic 

Foundations, NewDelhi. 

5. Puri,V.K.andMisra,S.K.:IndianEconomy,LatestEdition,HimalayaPublishingHouse 

6. DattandMahajan: IndianEconomy,S.ChandandCompany,LatestEdition 

7. Dhar,P.K.:IndianEconomy– ItsGrowingDimensions(LatestEdition),KalyaniPublishers 

8. EconomicSurvey:GovernmentofIndia,LatestIssue 

9. EconomicandPoliticalWeekly:VariousIssues 
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BCM504:PRODUCTIONANDOPERATIONMANAGEMENT 

 

Objectives:Theobjectiveofthiscourseistoenablethestudentsto understandtheconcepts 

ofproductionand operations managementofan industrialundertaking. 

Unit-I 

 

IntroductionofProductionandOperationalManagement:Meaning,ObjectivesandScope.StrategicPla

nningandDemandForecasting.ProductionProcessandAnalysis.CapacityPlanning and 

Management.New Product/ Service Design and Development.Facility Location.Facility 

Layout.Production Planning and Control Techniques- Sequencing (Processing in 

JobthroughTwoMachines)andNetworkAnalysis - PERT/CPM(includingCrashing). 

Unit-II 

 

Work Measurement and Work Study: Methods, Analysis and various Charts, Time Study 

andPrinciples of Motion Economy. Purchase Management. Inventory Management 

Fundamentals :Economic Order Quantity, Quantity Discount, Reorder Level, Lead Time, Safety 

Stock, JIT.Supply Chain Management: Concept& Components of Supply Chain,Activities in 

SupplyChainManagement,Logistics Management. 

SuggestedReadings: 

 

1. B.Mahadevan“OperationsManagementTheory&Practice”,PearsonEducation. 

 

2. KanishkaBedi,“Production&OperationsManagement”,OxfordHigherEducation. 

 

3. L.J.Krajewski&L.P.Ritzman“OperationsManagementProcesses&ValueCha

ins”,Pearson Education. 

4. B.S.Goel“ProductionOperationManagement”. 

 

5. RichardBChase,FRobertJacobs,NicholasJ 
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AquilanoandNitinKAgarwal,“Operations Management – For Competitive 

Advantage”, The McGraw HillCompanies. 

 

 

BCM505:ENTREPRENEURSHIPANDSMALLBUSINESS 

 

Objectives:-The basic objective of this course is to help the learners understand various 

issuesinvolvedinsettingupaprivateenterpriseanddeveloprequiredentrepreneurialskillsineconomic 

development. It also aims to motivate students to opt for entrepreneurship and self-

employmentasalternatecareeroptions. 

UNIT-I 

 

 

Entrepreneurship- Concept and Theories; Entrepreneur- Meaning and 

Characteristics,Entrepreneurialmindset..Distinctionbetweenmanagerandentrepreneur.Distinctionbet

weenentrepreneurandintrapreneur.Innovation-

meaning,features,andneed.Latestinnovationsinmanufacturingand servicesectors.Social 

andcommercial entrepreneurship. 

WomenEntrepreneurship-

ProblemsFaced,Suggestions,RoleofGovernmenttopromoteWomenEntrepreneurship; Socio-

economicEnvironment. 

Business Planning. Entrepreneurial Development Programmes-- their Relevance

 andAchievement,RoleofGovernment in Organizing EDPs. 

UNIT-II 

 

MSMEs–Definition,Registrationprocessanditsprocedure,Benefitsofregistration.MSMEs---

SeedBedofEntrepreneurship; Start up- Its Concept, stepsand need. 

ProductPlanningandManagement;MarketingManagement;Growthand DiversificationStrategies. 

Logistics management—meaning, features, and its role in business 
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enterprisesRole of MSMEs in the National Economy; Role of ecommerce and 

mcommerce inpromoting small business.Small Business and Modern 

Technology.TaxConsiderations/taxbenefits to MSMEs;MSME’SExemptions. 

 

Projectworks 

 

 Understandingthelifeof celebrated andunsungentrepreneurs 

 Studytheroleof government, women,and dalitsas entrepreneur 

 Studytheroleofsocialmarketing, socialentrepreneurship, and socialaudit 

 Studytheroleofdifferent forms ofbusiness ownership 

 Studytheonlinebusinessmodels and roleofecommerceand mcommerce 

 Studyof Indian modelof businesses 

 Studytheshades ofbusiness in urban and rural areas 

 Study various aspects of organizations like Tata, Reliance, Maruti, Hindustan Motors, 

Wipro,Haldiram,Flipkart,Amul,AmaravatiTalluka,Lizzatpapad,Google,Appleetc. 

 StudyGandhi’sTrusteeshipmodelthroughCorporateSocialResponsibility/Corporate 

 Governanceorientationofcompanies. 

 Study the role of demographic, psychographic, political, competitive, and environmental 

factorsin business 

 Studythemanagementofbusinesses likewellness, eventmanagement, radio taxies,etc. 

 Studytheroleofbusiness facilitatorslikebanking, insurance,supplychain, andlogistics, etc. 

 StudyofDabbawalsandmathematicalreasoning 

 Useand analysisofsecondarydatasourcesforbusiness decisionmaking 

 Writingbusinessplan 

 

Suggestedreadings 

 

1. Desai, Vasant (2003). Small-Scale Industries and Entrepreneurship. Himalaya 

Publishing House,Delhi. 
2. Kaulgud,Aruna(2003).EntrepreneurshipManagement.VikasPublishingHouse,Delhi. 
3. Cynthia,L.Greene(2004).EntrepreneurshipIdeasinAction.ThomsonAsiaPvt.Ltd.,Singapore. 
4. Chandra, Ravi (2003). Entrepreneurial Success: A Psychological Study. Sterling 

Publication Pvt.Ltd.,NewDelhi. 

5. . Balaraju, Theduri (2004). Entrepreneurship Development: An Analytical Study. 

AkanshaPublishingHouse, UttamNagar, NewDelhi. 

6. David,Otes(2004).AGuidetoEntrepreneurship.JaicoBooksPublishingHouse,Delhi. 
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7. Taneja(2004).Entrepreneurship.GalgotiaPublishers 

 

 

 

BCM506:FINANCIALMARKETSANDSERVICES 

 

 

Objective:To familiarizethestudentswiththetraditionalandmodernfinancialandservices. 

 

UNITI 

 

FinancialMarkets:Meaning,FunctionsandTypes. 

 

MoneyMarket:Meaning,Characteristics,Structure,Participants,GrowthofIndianMoneyMarket, 

Components of Money Market, Call Money Market, Acceptance Market, Bills 

Market,CommercialPaperMarket. CertificatesofDeposits MarketinIndia. 

CapitalMarket:NatureandRole,Functions,DistinctionbetweenMoneymarketandCapitalMarket,Pr

imaryMarket,Secondarymarket,Operational MechanismofCapitalMarket. 

UNITII 

 

FinancialServices:Meaning,Characteristics,ImportanceandKindsofFinancialservices,Financial 

Services and Economic Environment, Players in Financial services. Merchant 

Banking:Concept,Evolution and Functions ofMerchant banks. 

Mutual Funds: Concept, Types, Advantages, Problems of Mutual Funds in India, 

ConstitutionandManagement ofMutual Funds. 

ExchangeTradedFunds,Factoring. 

 

Suggestedreadings 

 

1. FinancialMarkets:A Beginners’Module,WorkbookfromNSE 

2. MutualFund:ABeginners’Module,WorkbookfromNSE 

3. Gurusamy,FinancialMarketsand Institutions,3rdedition,TataMcGrawHill. 

4. Saunders,FinancialMarketsand Institutions,3rdedition,TataMcGrawHill. 
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5. Thummuluri,Siddaiah,FinancialServices,1stedition,PearsonEducation. 

6. Khan,Indian FinancialSystems,6thedition,TataMcGrawHill 



 
 

 Page 161 
 

SEMESTER–VI 

 

BCM601:DIRECTTAXLAWS 

 

Objective: The objective of the course is to impart basic knowledge of the provisions of 

Incometaxlaws inIndia. 

UNIT–I 

 

DeemedIncomesandClubbingofIncomes(AggregationofIncomes),Set-offandCarryForwardof 

Losses,DeductionstobemadeinComputingtheTotalIncome,Rebate &Relief. 

AssessmentofIndividual. 

 

UNIT–II 

 

AssessmentsofHUF,AssociationofPersons&Firm. 

 

Income Tax Authorities, Procedure of Assessment (Practical aspects of Filing of Return to 

bestressed),Penalties,Deduction&CollectionofTaxatSource,AdvancePaymentofTax,Appeals&Re

vision. 

Note:Thepapersetterwill considerthechangesup to30
th

Septemberofrelevantyear. 

PracticalWork: 

 

1. Filingof returnbyanIndividual,HUF&Firm. 

 

2. FillingandSubmissionofTDSForm. 

 

 

 

SuggestedReadings: 

 

1. Students’ Guide to Income Tax - Dr. Vinod K. Singhania& Dr. Monica Singhania. 

(TaxmannPublications,NewDelhi) 

2. IncomeTaxLawand Accounts–Dr.H.C.Mehrotra&Dr.S.P.Goyal (Sahitya 
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BhawanPublications,Agra) 

3. IncomeTax–Dr.Garish Ahuja&Dr.RaviGupta (BharatPublications,NewDelhi) 

 

 

 

 

BCM602:FINANCIALMANAGEMENT 

 

Objective:Theobjective 

ofthepaperistofamiliarizethestudentswithPrinciplesandPracticesofFinancial Management. 

UNIT-I 

Financial Management: Meaning, Scope and Objectives of Financial Management, Time 

ValueofMoney-

CompoundingTechniquesandDiscountingTechniques.CapitalBudgeting,Evaluation of Projects 

(excluding Risk and Uncertainty, Implications of Normal, Initial 

andTerminalDepreciationandBalancingCharge).CostofCapital:DeterminationofCostofCapital,Co

mponents ofCost ofCapital. 

 

UNIT-II 

 

SourcesofCorporateFinance,SEBIGuidelinesforRaisingCorporateFinance.CapitalStructure, 

Meaning, Types of Leverage, Determinants of Capital Structure. Theories of 

CapitalStructure.Working Capital Management and Its Estimation (Excluding Cash, Receivable 

andInventoryManagement).DividendPolicy-RelevanceandIrrelevanceTheories. 

 

Referencebooks: 

 

1. J C Van Horne, “Financial Management and Policy”, 12th Edition, New 

Delhi,PrenticeHallofIndia 
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2. J C Van Horne, J W Wachowicz, Jr. “Fundamentals of Financial 

Management”13thEdition,PrenticeHall ofIndia 

3. PrasannaChandra,“FinancialManagement’TataMcGrawHill. 

4. KhanandJain,“FinancialManagement-TextandProblems”2ndEdition,TataMcGraw Hill’ 

5. R A Brealey and S C Myers, “Principles of Corporate Finance”, Tata McGraw Hill, 

7thEdition 

6. IMPandey,“Financial Management”, VikasPublishingHouse,9thEdition 

 

 

BCM603:ISSUESINFINANCIALREPORTING 

 

Objectives: The main objective of this subject is to provide knowledge to the students 

aboutdevelopments in financial reporting, and understanding of reporting issues at the national 

andinternationallevel. 

UnitI 

 

Financial reporting: Nature and Objectives, Benefits, Users of Financial Reports. 

GeneralPurposeandSpecificPurposeReport.Qualitative 

CharacteristicsofAccountingInformation. 

ConceptualFrameworkofFinancialReporting: FASBand IASB 

 

International Financial Reporting Standards (IFRS): Role of IASB, Arguments for 

GlobalConversion.AchievementsofIASBandObstacles 

inConversion.RequiredDisclosuresasperIFRS. 

UnitII 

 

IssuesinCorporateFinancialReporting-

AccountingforChangingPriceLevel,SocialReporting,Human ResourceAccounting. 

IndianAccountingStandardwithreferencetoSegmentReporting,InterimReporting,LeasesandIntangible 

Assets. 
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DifferencebetweenIFRSandIndianAccountingStandards.USGAAP.Rece

ntTrends inFinancial ReportingintheIndiancontext 

SuggestedReadings: 

 

1. E.S.Hendriksen,AccountingTheory,RichardD.Irwin. 

 

2. M.W.E.GlautierandB.Underdown,AccountingTheoryandPractice. 

 

3. AhmedRiahiBelkaoui,AccountingTheory,ThomsonLearning. 

 

4. HenryI- Wolk,JereR.FrancisandMichaelG-Tearney,AccountingTheory: 

AConceptualandInstitutionalApproach,South WesternPublishingCo. 

5. RobertBloomandPieter 

T.Elagers,AccountingTheoryandPolicy,HarcourtBraceJoranovich. 

6. L.S.Porwal,AccountingTheory,McGrawHillEducation(India)Ltd. 

 

7. JawaharLal,AccountingTheoryandPractice,HimalayaPublishingHouse,NewDelhi. 

 

 

BCM604:SOCIALANDBUSINESSETHICS 

 

Objectives:ThecourseaimstoeducatethathowtheadoptionofBusinessEthicsbyorganizations not 

only discourages corporate wrong-doing, but also contributes substantially intheachievement 

ofcorporateexcellence. 

 

Unit-I 

Business Ethics, Definition, Nature, Purpose, Ethical Issues in Management, Causes of 

UnethicalBehaviour, Ethical Abuse-Values, Morals and Business Ethics-Levels of Business 

Ethics, MythsofBusinessEthics,RelationshipbetweenValue,MoralsandEthics.,Conflictof Interest. 

Ethics at Workplace: Individual in Organisation, Gender Issues, Harassment, 
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Discrimination.Ethicsin Accounting &Finance. 

 

Unit–

IIWhistle Blower Policies-Meaning, Importance and 

Issues.CorporateSocial ResponsibilityunderCompanyAct 

2013. 

Ethical issues in Environment -Protection of Natural Environment, Prevention of 

Pollution,Depletionand Conservation ofNaturalresources. 

MarketingandConsumerProtection-Importance, ProblemsandIssues. 

 

 

 

SuggestedReadings: 

1. Chakraborty,S.K.:,FoundationsofmanagementWork-

ContributionsfromIndianThought:HimalayaPublishingHouseDelhi 

2. Griffiths,B.:ThemarriageofEastandWest,collingLondon 

3. Gandhi , M.K. : The Study of My Experience with Truth, Navjivan Publishing 

House,Ahmedabad 

4. Velasquez,M.G.:BusinessEthics5.Sekhar,R.C.:EthicalChoicesinBusiness. 

 

 

BCM605:OPERATIONSRESEARCH 

 

Objective: To understand the concepts and techniques of Operations Research for 

businessdecisionmaking and toacquirerequired skills tosolvevarious problemsinOR. 

 

UNIT-I 

Operational Research—Meaning, Significance and Scope.Introduction to Linear 

Programming,Formulation of Linear Programming—Problem, Graphical Method, Simplex 
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Method. Duality inLinear Programming, Definition of Dual Problem, General Rules in 

Converting any Primal intoitsDual, TransportationProblem, Assignment Problem. 

 

UNIT-II 

 

 

Decision Theory: Decision Making under Uncertainty and Risk, Decision Trees. 

ReplacementProblem (Individual and Group replacement Problems both). Games Theory : Two 

Persons 

ZeroSumGames,PureStrategies,MixedStrategies.Simulation;Meaning,Process,Advantages,Limita

tionsand Applications. 

PracticalWork: 

UseofLinearProgrammingin Industry. 

 

SuggestedReadings: 

 

 

1. Paneerselvam,OperationsResearch,PrenticeHallofIndia,NewDelhi. 

2. Taha,OperationsResearch:An Introduction,PrenticeHallofIndia, NewDelhi. 

4. Kapoor,V.K., OperationsResearch,SultanChand&Sons,NewDelhi. 

5. Sharma,J.K.,OperationsResearch,Theoryand Applications,MacmillanIndiaLtd.,ND. 

6. Kalavathy,OperationsResearch,VikasPublishingHouse,ND. 
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BCM606:SECTORALASPECTSOFINDIANECONOMY 

 

Objectives:Thiscourse willprovideinsightintothevarious sectoralaspectsofindian economy 

 

Unit– I 

 

i) Agriculture: Features, Agricultural Productivity and Income, Rural Indebtedness, 

AgriculturalMarketing, Agricultural Finance and Agricultural Policy, New 

Development in Agriculture –Contract Farming, OrganicFarmingandCorporate 

Farming. 

 

ii) Industrial Development during the Planning Period, Industrial Policy of Govt. of 

India, Nationalmanufacturing policy, Small Scale and Cottage industries in India: 

Importance, problems andGovt.Policy,Large ScaleIndustries –Iron 

&Steel,CementandPetrochemicals. 

 
Unit – II 

i) Services Sector in India: Growth and Contribution of Services in India in Pre and 

Post ReformPeriod,Role and Problems ofPublicand Private Sectorin India 

ii) Problems of Indian Economy: Poverty, Unemployment, Inflation, Unequal 

distribution of IncomeandWealth, Inter-Statedisparitiesinthe PatternofDevelopment. 

 

SuggestedReadings: 

 

1. Bhahmananda, P.R. And Panchmukhi, V.R.(eds.) 1987 – Development 

Process of IndianEconomy,Himalaya PublishingHouse, Bombay. 

2. Jalan,Bimal 1992:theIndianEconomy–ProblemsandProspects,Viking,NewDelhi. 

3. Nagraj, R.2006: Aspects of India’s Economic Growth and Reforms, academic 

Foundations, NewDelhi. 

4. Puri,V.K.andMisra,S.K.:IndianEconomy,Latest Edition,HimalayaPublishingHouse 

5. DattandMahajan: IndianEconomy,S.ChandandCompany,Latest Edition 

6. Dhar,P.K.:IndianEconomy– ItsGrowingDimensions(LatestEdition),KalyaniPublishers 

7. EconomicSurvey:GovernmentofIndia,LatestIssue 

8. EconomicandPoliticalWeekly:VariousIssues 
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6. Course Beyond Syllabus 
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COURSE - 5 COMPUTER BASED ACCOUNTING 
 

Paper I: Fundamental of Computer Accounting 

Basic of Computerized Accounting: Meaning Importance, Difference between 

Computerized and Traditional Accounting, Book Keeping and Accounting, Accounting 

Concepts, Accounting Equation, Accounting Cycle, Double Entry System: Merits and 

Demerits, Journal, Ledger, Cash Book, Trial Balance, Rectification of errors. 

Preparation of Final Accounts, Accounting Database Management MS excel and its 

applications in Accounts, use of Tally Software in managing books of accounts 

Application of Busy Wings, SAP, Tally ERP 9, Billing software, business software, E-

way Bill, GST billing and Filing 

 

Paper II: Tally 6.5.1 

Introduction to groups, creating a group, displaying a group, altering groups, Debit and 

credit Notes, Stock Journal, Manufacturing Journal, Delivery Note, Receipt Note, 

Report Configuration Option Inventory Books, Statements with options and formats, 

Splitting of Data, Introduction to ledgers, introduction to voucher type, introduction to 

purchase orders, introduction to invoices, Reports in the Tally ERP -basic features of 

displaying reports, working with balance sheet, schedule VI balance sheet, working 

with profit & loss account, schedule VI profit & loss account, working with stocks 

summary report, configuration in trial balance, working with ratio analysis, working 

with trial balance, Payroll in Tally ERP 9 
 

 

Second 

Year 
 

 
Third Year 

Paper I Wings Trade 

Paper II  Busy 

 

 

 

Paper I SAP 

Paper II Oracle based accounting 
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7. Course PPT 
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8. Guest Lecture 

Extension Lecture on India's Freedom; Why it Happened in 1947, and not 

Earlier on 14-08-2021 
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Extension lecture by Prof. A.K.Vashisht  on “How the students of 

remote areas can excel” (1-10-21) 
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Extension Lecture cum Workshop on Internet and Mobile Banking 

(Digital Banking)( 24-11-2021) 
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Lecture by Dr. Usha Ponia on “Economics of Domestic Violence” 
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Extension Lecture by Dr. Navjeet Kaur on International Women’s 

Day on 08-03-2022 
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Extension Lecture on ‘Role of Banking Sector in Enhancing 

Entrepreneurship on 12-04-2022 

 

 



 
 

 Page 197 
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Lecture on “Career opportunities in marketing” by Dr. SUMAN (21-4-22) 
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9. Seminar 
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10.  Participative Learning through Group Discussion 
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11.  Internship Certificates 

 Internship Certificates of C BA Students 

DETAILS OF PROJECT UNDERTAKEN BY THE STUDENTS OF COMPUTER 

BASED ACCOUNTING (C.B.A.) 

 

TOPIC OF PROJECT- TALLY 

Session 2021-22 

1 BABBU SINGH Tally Accounting and finance 

2 SAHAJPREET 

SINGH 

Tally Accounting and finance 

3 AYUSH Tally Accounting and finance 

4 LOVEPREET Tally Accounting and finance 

5 ROHIT Tally Accounting and finance 

6 JASIKA Tally Accounting and finance 

7 RUHANI Tally Accounting and finance 

8 ABHISHEK Tally Accounting and finance 

9 ABHISHEK Tally Accounting and finance 

10 BHUPINDER Tally Accounting and finance 

11 YASHIKA Tally Accounting and finance 
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Front Pages of Project files of  M.Com Students 
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DETAILS OF M.COM. 2
ND

 SEM. SUMMER TRAINING & PROJECT REPORT 

2021-22 

Sr. no. Name of the 

student 

Title of the topic Topic 

Specialization  

1 Amanjeet Kaur A Study on Digital Marketing: 

Consumer Buying Behaviour towards 

Online Shopping  

Marketing 

2 Anshika Impact of GST on spending behavior of 

consumer 

Finance 

3 Ashish Jedia Habitual buying behavior of Customer Marketing 

4 Ashu Garg Empowering Women through Micro 

Finance 

Marketing 

5 Jashanpreet Singh A Study of growth prospects online 

retailers and E-Commerce in India 

Human Resource 

Management 

6 Jaspreet Kaur Impact of COVID-19 on Offline Retail 

Business 

Accounting and 

finance 

7 Kamal Jain Impact of Rural Banking on Agriculture Marketing  

8 Khushboo Prospects Marketing 

9 Madhav Garg  Operations 

Management 

10 Mani  Accounting and 

finance 

11 Namjot Singh  Human Resource 

Management 

12 Priya  Production 

management 



 
 

 Page 223 
 

13 Raveena  Human Resource 

Management 

14 Ridhima  Accounting and 

finance. 

15 Riya  Marketing 

16 Sapna  Marketing 
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PGDCA- PROJECT WORK 
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12.  Knowledge Enhancing Competitions 

National Level Online Quiz Competition on International Youth 

Day from 12-08-2021 to 15-08-2021 
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Essay Writing Competition on Azadi ka Amrit Mahotsav on 

03/09/21 

 
 

Talent Hunt 2021 
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Online Quiz Competition on Gandhi Jayanti from 30-09-2021 to 03-

10-2021 
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Biz-Quiz competition (29-10-21) 

 

 



 
 

 Page 249 
 

National Level Online Quiz Competition on National Youth Day 

from 11-01-2022 to 12-01-2022 
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National Level online Quiz on PI Day on 12 to 14-03-2022 
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Essay Writing Competition on Jallianwala Bagh Massacre, Baisakhi 

and Dr. Ambedkar Jayanti on 12-04-2022 
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13. Workshop for Faculty and Students 

ONE DAY WORKSHOP ON “RIGHT TO INFORMATION ACT-

2005” ON 30-11-2021 BY MGSIPA (PUNJAB) 
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Workshop on “How to write a Research Proposal” by Dr. Monica 

Bansal on 08-02-2022 
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WORKSHOP ON “PARAMETERS FOR QUALITY ASSESSMENT AND 

ACCREDITATION” ON 26-02-2022 
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Workshop on Vedic Mathematics by Department of Mathematics 

Date: May 30, 2022 to June 01, 2022 

Resource Person: Dr. Payal Singla 
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14.  Minutes of the meeting 
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15.  ICT Usage 
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