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1. Description

Programme Outcomes (POs): POs deal with the general aspect of education for a particular program,
and the competencies and expertise a student will possess after completion of the program.
Programme Specific Outcomes (PSOs):These are the statements which define the outcome of a
programme and make the student realize the different facets of the course. The PSOs are program
specific and are written by the department offering the program. PSOsare analysed by the head of the
institution with the help of HODs and department experts.
Course Outcomes (Cos):These are the resultant knowledge and facets that the student attains at the
end of the course. COs are set by the institution, by consulting with the department heads, faculty,
students and other stakeholders.
Every year, the staff of the college visit the schools for career counselling to the students of 12th class
and surrounding villages while introducing the programme outcomes and course outcomes of the
programmes being offered by the College. The students are also informed about the availability of
programme outcomes and course outcomes at the website of the college. When a student visit the
college for admission, they are provided guidance for selection of course or subjects and their relevant
programme outcomes are informed to them. The students in classes are provided with relevant study
material for better knowledge dissemination. Apart from this, regular extension lectures and workshops
are organized by various departments to achieve the programme outcomes. As a part of curriculum of
M.Com., the students are sent on Summer training to have practical exposure to what they are studying
in their classes. At last, the students has to submit feedback at the completion of their course.
Progression report shows the achievement of programme outcomes.
The institution ensures and makes every effort so that programme outcomes and course outcomes are
precisely communicated to all the teachers and the students. For this purpose the institution undertakes
the following steps:

 The Program Outcomes are published atCollege Website: www.gnckillianwali.com
 Every department of the institution keeps a hard copy of syllabi and learning outcomes in the

departments for ready reference to the teachers and students
 The evaluation and assessment process ofprogramme and course outcomes is communicated to

all the teachers in IQAC meetings and College Academic Committee meetings.
 The institution encourages teachers to make students well aware of the programme outcomes

and course outcomes through classroom discussions.
 Students are informed and guided by the teachers of respective subjects that what development

is expected from them through-out the course.
 Along with programme and course outcomes, the teachers of different subjects also prepare

learning outcomes of their respective subjects and students are acquainted with these learning
outcomes subject-wise.
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 The outcomes of the on-going course are also given due consideration and at various stages like
commencement of each unit and after the completion of the unit, the outcomes are analyzed.
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2. Programme Outcomes
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10 Department of Physical Education 36
11 Department of Add-on-Course 39



Page 6

PG DEPARTMENT OF BUSINESS MANAGEMENT AND COMMERCE

PROGRAMMEOUTCOMESFOR MASTER’SPROGRAMMES

ThelearningoutcomesaftercompletionofMaster’sprogrammevarywitheachprogramme.Theprogramoutcomesareachievedt
hrough curriculum which is framed by the affiliating university for the mandatory courses as well as elective courses.
Thecurriculum delivery methods are chosen appropriate to the programme to meet the Specific Outcomes. Further each
course hasdefined courseoutcomes that meet theprogramoutcomes.

PO – M.Com
 Comprehensiveunderstandingofadvanced concepts andpracticesofCommerceandmakethemindustryready
 ResearchopportunitiestopursueDoctorateprogramme
 TargetedapproachtowardsqualifyingNET&othercompetitiveexaminations
 Identifying opportunities, visualizing ideas and executing them into actions for the development of

Individual, Businessand Society
 Jobopportunitiesinteaching,corporateworldorprogressiontowardsresearch

PSO–M.Com.

 OncompletionoftheProgramme,studentswillbegainingdomainspecificknowledgeandconceptualclarityofthev
ariouscourses studied

 Useofvariousstatisticaltoolsforresearch analysis
 Prepareprojectinfunctionalareasofcommerce
 Practicaltrainingexperiencein theformofInternship in varied fieldsofbusiness&commerce
 Understandtherelevantfunctionsofstockmarket,SEBIguidelines,etc.,totakestockbrokingbusinessastheircareer
 Adequateknowledgetoventureasexecutivesincorporateworld

Code CourseTitle CourseOutcomes-
Oncompletionofthecourse,studentswillbegainingaconceptualclarityofthevarious
courses studied

MC101 ManagerialEconomics Knowtheconceptsofmicro–
economictheoryandtheiruseinbusinessdecisionmaking;usingvariousconceptstodeal
withbusinessproblemsinaglobaleconomic
environment

MC.102 QuantitativeMethodsFor
Business

Knowtheimportantstatisticaltechniquesformanagerialdecisionmakingandapply
themto businessandeconomicsituations

MC.103 Modern
AccountingTheory
&
ReportingPractices

Knowledge of International financial reporting standards and practices anda
clearconceptual understanding of the IFRS and possess sufficient knowledge
expectedoutofanexpertinviewoftheconvergenceoftheIndianAccountingStandardswi
th
theIFRS

MC.104 OrganisationTheoryAnd
Behaviour

Theoreticalunderstandingaboutthestructureandbehavioroforganizationasit
developsovertimeandrealizingthecompetitivenessforfirms

MC.105 MarketingManagement Knowledgeofbasicconceptsandprinciplesofmarketinganddevelopingofconceptualan
danalyticalskillstomanage marketingoperationsofabusinessfirm

MC.106 ManagementInformation
System

AcomprehensiveoverviewofManagementinformationsystems(MIS)andexploringtec
hnical,strategicandtacticalissuesrelatedtoMIS;basicconcepts
involvedinanalyzinganddesigninginformationsystems
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MC.107 Workshop –
ITApplicationsI
n
Commerce

UseofITtechnologiestosolvebusinessproblemsregardingvariousfunctionalareasofbus
iness

MC.201 BusinessEnvironment Conceptsofmacroconomicsandthemacroenvironmentinwhichabusinessorganization
operates;understandingofmacro-economicpoliciesofthegovernment
and assessingtheirimpactonbusiness.

MC.202 ResearchMethodologyIn
Commerce

Knowledgeaboutvariousstagesoftheresearchprocessesandtheirapplicationin
CommerceandManagementeducation

MC.203 Financial
ManagementAnd
Policy

Overviewofbasicandadvancedanalyticaltechniquesandmethodsoffinancialmanagem
entofbusinessfirms

MC.204 ProductionAndMaterials
Management

Knowledgeregardingproductionandmanagementtechniques,process,tools,and
themarketingfunctions,techniquesandstrategies

MC.205 OperationsResearch UnderstandingtheconceptsandtechniquesofOperationsResearchforbusiness
decisionmakingandacquirerequiredskills

MC.206 Business Policy
&StrategicManageme
nt

Understandingofthebasicinputsinmakingandimplementingcorporatestrategicdecisio
ns

MC.301 BusinessPerformance
Measurement

Familiaritytowardstheperformancemeasurementtechniquesforbusiness

MC.302 Tax Planning
AndManagement

KnowledgeoflatestprovisionsoftheIndianTaxLawsandrelatedjudicialpronouncemen
tspertainingtocorporateenterprisesandthevariousaspects
ofCorporateplanningsoastoderivemaximumpossibletaxbenefitsadmissibleunder
thelaw

MC.303 Integrated Marketing
Communication & Brand
Equity

To introduce the students to the integrated role of promotion techniques with the
special emphasis on advertising

MC.304 Marketing
Research

exposing the students to the concept, tools and techniques of marketing research
and developing their skills to be able to apply research techniques to aid marketing
decision making.

MC.305 Human Resource
Development

aware of the concepts, techniques and practices of human resource development and
students will be capable of applying the principles and techniques as professionals in
organizations they work for.

MC.306 Industrial Relations understand the importance of industrial relations for an organization and how these
relations provide dynamics to organizations.

MC.315 WorkshopOnFinancial
Markets&Instruments

OverviewofthefinancialsysteminIndiaandfunctioningofvarioussegmentsof
thefinancialmarketsandthefinancialinstrumentstraded inthosemarkets

MC.401 ProjectPlanningAnd
Control

Skillsnecessaryto create,plan and controlanewEnterprise.

MC.402 KnowledgeManagement Understandknowledgemanagementinthechangingscenarioanditssignificanceinframi
ngthebusinessstrategy

MC.403 BusinessEthicsAnd
CorporateGovernance

InsightintoBusinessEthics,complexityofethicalissues,anddetailsofInternal
CorporateGovernanceMechanism

MC 407 Organisational Change And
Development

provide in- depth understanding of behavioural interventions and enable the students
to apply these intervention for building individual, team, system, systems and
process related competencies and helping organizational to achieve peak
performance and become self sustaining.

MC 408 Training And Development familiarize the students with basic concepts and principles of Training and
Development of Human Resource and train them to understand the learning
environment of a firm. The knowledge so obtained will make them capable of
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providing training to Human Resource of a business firm.

MC 409 Compensation Management understanding in issues related to compensation in corporate sector and impart skills
in designing, analyzing and restructuring compensation management system,
policies and strategies.

PROGRAMMEOUTCOMESFORUNDER-GRADUATEPROGRAMMES

PSO–B.COM

 Understandingof individual andcompanyaccountingsystem
 Understandthefunctionsandoperationsofbank,technologicaldevelopm

entinbankingandinsurance companies
 Adequateknowledgeonincometaxprovisionandimplication
 Applicationofaccountinginprofessionalcourses
 Acquiringhumanresourcesmanagerialskills,aptitudeskills,interviewskills

andoverallpersonalityskillstobe corporateready
 Takeup

entrepreneurshipasacareer,adequateknowledgeonproposalwriting,pr
ocurement offinancialassistancefromMSMEs

 Effectivecommunicationskills
Code CourseTitle O

ut
co
me
s

BCM
101B

History and Culture
ofPunjab–I

To introducethestudentstothehistoryofthePunjabregion

BCM103 PsychologyForManagers Toprovidebroadunderstandingaboutbasicconceptsandtechniquesof human
behaviourto thestudents

BCM104 BusinessEconomics-I TostudythebasicconceptsofmicroeconomicsrelevantforBusinessdecisionmakin
gandhelpingthestudentstounderstandtheapplicationofeconomicprinciplesin
businessmanagement

BCM105 Principles Of
FinancialAcounting

Tohelpstudentstoacquireconceptualknowledgeoffinancialaccountingandtoimp
artskillsfor recordingvariouskinds ofbusinesstransactions

BCM106 CommercialLaw ToacquaintthestudentswithgeneralCommercialLaws



Page 9

BCM107 PrinciplesAndPractices
OfManagement

Tohelpthestudentsinunderstandingtheprocessofbusinessmanagementanditsfun
ctions

BCM201
B

History And Culture
OfPunjab
InTheColonial
And Post
IndependenceTimes

Tointroducethestudentsto thehistoryofPunjab regioninmodern times

BCM203 E-Commerce ToprovidefundamentalknowledgetothestudentsaboutE-
Commercesothattheycanbetterperforminanyareaofoperationandcanexcelinthefi
eldofcommercewith
ITspecialization.

BCM204 BusinessEconomics-Ii Toprovidetheknowledgeofbasicconceptsofthedistributionandmoderntoolsofm
acro-economicanalysis

BCM205 CorporateAccounting Toprovideknowledgeabout
basiccorporateaccountingwiththerelevantaccountingstandards

BCM206 BusinessLaws ToacquaintthestudentsaboutBusinessLaws
BCM207 Human

ResourceManage
ment

Tofamiliarizethestudentswiththedifferentaspectsofmanaginghumanresourceint
heorganization

BCM301 Issues In
IndianCommer
ce

Toenablethestudentstoacquirebasicknowledgeofdifferentissuesfacedinprogress
and prospects ofcommerceinIndia

BCM302 CostAccounting To acquireconceptualknowledgeofcost accountingandelementsofcost.
BCM303 CompanyLaw To givean understandingofvarious provisionsofCompaniesAct2013.
BCM304 BusinessMathematics

AndStatistics
Tohelpthestudentsinunderstandingmathematicalandstatisticaltoolsinbusiness
decisions

BCM305 BankingAnd Insurance Toacquaintthestudentswith IndianBankingandInsuranceindustry
BCM-306 GoodsAnd ServiceTax UnderstandingofBasics ofGST
BCM401 SecurityAnalysisAnd

PortfolioManagement
Acomprehensiveknowledgeaboutsecurityanalysisandportfoliomanagementand
equippingfor takingprofitable investment decisions

BCM402 AdvancedAccounting KnowledgeaboutadvancedaccountingproblemswiththerelevantIndianAccountin
gStandards

BCM403 AuditingAndSecretarial
Practice

UnderstandingconceptsandissuesinAuditingandSecretarialPractice.

BCM404 CostManagement Acquaintingstudentswiththevariousmethodsofcostdeterminationandtoolsandtec
hniquesofcost control

BCM405 MarketingManagement Understandingthebasicconcepts,philosophies,processandtechniquesofmarketin
g

BCM406 QuantitativeTechniques
AndMethods

Studyofvariousquantitativetechniquesand methodsusedin managerialdecisions

BCM501 IncomeTax Law To impartbasicknowledgeoftheprovisions ofIncometaxlaws inIndia.

BCM502 ManagementAccounting BasicinformationaboutconceptsofManagementAccountingrelevantinBusinessa
ndhelpingthestudentstounderstandtheusageofAccountinginFinancialManageme
nt

BCM504 Production And
OperationManagement

Toenablethestudentstounderstandtheconceptsofproductionandoperationsmanag
ementofanindustrialundertaking
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BCM505 Entrepreneurship
AndSmallBusiness

Tomakethelearnersunderstandvariousissuesinvolvedinsettingupaprivateenterpri
seand developrequiredentrepreneurialskillsineconomicdevelopment;
motivatestudents tooptforentrepreneurshipand self-employmentasalternate
careeroptions

BCM506 FinancialMarketsAnd
Services

Tofamiliarizethestudentswiththetraditionalandmodernfinancialservices.

BCM601 DirectTaxLaws To impart basicknowledgeoftheprovisions ofIncometaxlawsinIndia
BCM602 FinancialManagement TofamiliarizethestudentswithPrinciplesandPracticesofFinancialManagement
BCM603 Issues In

FinancialReportin
g

Toprovideknowledgetothestudentsaboutdevelopmentsinfinancialreporting,and
understandingofreportingissuesat thenationalandinternationallevel

BCM604 Social And
BusinessEthics

ToeducateaboutadoptionofBusinessEthicsbyorganizationstoacheivecorporate
excellence

BCM605 OperationalResearch TounderstandtheconceptsandtechniquesofOperationsResearchforbusinessdeci
sion makingand to acquirerequiredskillsto solvevariousproblemsinOR

BCM606 SectoralAspectsofIndianE
conomy

ThiscoursewillprovideinsightintothevarioussectoralaspectsofIndian economy
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Department of Hindi
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