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1. Description (2.3.1) 

To sharpen the critical thinking among students, faculty of the institution adopts various teaching 

learning methodologies which include internships, role playing, management games, workshops, group 

discussion, group learning, interview method etc. In order to have knowledge of current practices, the 

students are also engaged in field study, service learning & volunteering. 

Experiential Learning: 

• Independent learning projects are given to students for their growth and development. Students 

get project work/summer training etc. For real world knowledge of academics. 

• Field work is assigned to students as per their syllabus requirements 

Participative Learning: 

• Group discussions are organised from time to time for development of interpersonal skills of 

students. 

• Role playing technique is used to let the students understand management concepts and 

developing their confidence. 

• Debates and discussions are organised for students to let them know the current issues and to 

improve their presentation skills. It also helps in encouragement to advanced learners. 

• Group projects are assigned to students for promoting teamwork among them. 

Problem Solving Methodologies: 

• Quizzes & management games are organised from time to time. 

• Case study analysis is done in order to develop intellectual capabilities of students. 

• Class discussions are organised for in depth understanding in the class. 
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2. Course PPT 

DEPARTMENT OF MATHEMATICS 
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3. Guest Lectures 
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4. Seminars/Webinars 
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5. Participative learning through group discussions 
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6. INTERNSHIP AND CERTIFICATES 

 

13 students of M.com 2
nd

 semester,1 student of PGDCA and 12 students of CBAtook the 

projects/practical trainning and submitted the reports on the same.The details of students 

and their topics selected (2020-21) are as follows: 

Sr. 

no. 
Name of Course Name of the 

student 
Title of the topic Topic 

Specialization  

1 M.Com Alisha Study Of The Factors 

Influencing Buying Behavior 

Towards Nestle Products. 

Marketing 

2 M.Com Amandeep 

Kaur 
Impact of Covid – 19 on 

Customer satisfaction for fast 

track watches 

Marketing 

3 M.Com AnkurChalana Impact of Covid -19 on Buying 

Pattern of customers of Indian 

Automobile Industry 

Marketing 

4 M.Com AnkurMidha A Study on Customer 

Satisfaction towards LIC 

Products and Services 

Marketing 

5 M.Com Diksha Customer Satisfaction 

Towards Bajaj Motors 

Marketing 

6 M.Com Manisha A Study on Digital Marketing 

– The new face of marketing 

communication 

Marketing 

7 M.Com MehakSachde

va 
Customer satisfaction 

regarding HDFC Bank 
Marketing 

8 M.Com Pallavi Consumer Satisfaction towards 

Amazon Online Shopping 
Marketing 

9 M.Com Prerna Garg Consumer Satisfaction from 

SBI Services 

Marketing 

10 M.Com Saruchi Gupta Human Resource Management 

in Steel Industries Tata Stell 

LTD – Jamshedpur 

HRM 

11 M.Com Shivdeep Kaur Customer Satisfaction from 

Nestle Products 
Marketing 



 

 Page 54 
 

12 M.Com Simran Kaur The Impact of E- Commerce 

on Emerging Market Flipkart 
Marketing 

13 M.Com Yudhveer 

Singh 

Impact of Job Satisfaction on 

Employees Efficiency 

HRM 

14. PGDCA Sandeep Singh Calendar C Graphics 

 

List of CBA Students undergone Practical Trainning  

PUPIN No. NAME 
15420000059 Harshpreet Singh 

15420000128 Isha 

15420000130 Jessica 

15420000132 Kritika Thakur 

15420000136 Simran Sharma 

15420000144 Deepak 

15420000145 Deepak Kaur 

15420000146 Deepak Kumar 

15420000154 KeshavSachdeva 

15420000158 Kunika 

15420000164 Navneet Kaur 

15420000169 Rehmat 
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7. Knowledge Enhancing Competitions 
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8. Minutes of the meeting 
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9. ICT Usage 
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N-LIST SUBSCRIPTION 

 


